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For  newspapers  across 
the  country,  a  city’s  problems  of 
unemployment  and  business 
decline  are  not  a  new  story.  But 
one  newspaper,  the  Herald- 
Dispatch  of  Huntington,  W.  Va., 
decided  to  go  beyond  merely 
reporting  t&  facts  and  took 
some  initiatives  to  help  sow  the 
seeds  for  growth. 

In  a  series  entitled  “Hunt¬ 


ington,  how  are  you?”  the  Herald- 
Dispatch,  a  Gannett  newspaper, 
asked  the  community  to  take  a 
hard  look  at  itself,  its  problems 
and  its  potential. 

A  year  later,  after  extensive 
research,  reporting  and  analysis 
published  in  130  articles,  Hunt¬ 
ington  had  the  information 
it  needed. 

The  answers  came  from 
the  community. 

The  city  repaired  streets, 
improved  parking  and  approved 
new  access  from  a  nearby 
interstate  highway.  The  transit 
authority  began  a  low-fare 
downtown  bus  service. 

The  Chamber  of  Commerce, 
Marshall  University  and  local 
institutions  joined  in  planning 
for  the  city’s  future. 


This  increased  willingness 
of  community  leaders  to  work 
together  led  Mayor  Robert 
Alexander  to  write,  “Let  no 
citizen  forget  the  value  of  such 
an  excellent  newspaper  in  our 
service  area!’ 

Gannett  newspapers  serve 
the  cause  of  community  self¬ 
understanding  across  the  USA, 
from  Huntington  to  Honolulu, 
Shreveport  to  Salinas,  El  Paso 
to  Elmira,  each  in  its  own  way. 
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Represented  Nationally  By 
Hearst  Advertising  Service 


UPl  UPDATE  (^14) 

What’s  Up  at  UPl? 


The  compi 
afforda 
autom 
time-saving 
mon^-saving, 
efficient,^ 
innovative, 
modular 

UPl  Newspaper  Computer  System 


brings  you  new^ 
delivers  your  graphic^ 
controls  your  classifkH 
.and  even  does  your  billing. 


Now  that's 
using  your  module! 


For  further 
information  contact 
UPl  Senior  Vice-President 
and  Director 
of  Newspaper  Services 
John  E.  Mantle 

1  r%r\r\  nori  r\nnr\ 


Many  of  today’s  newspapers  feature 
bold  graphics,  full-color  photography 
and  clean  modular  design  printed 
on  offset  presses.  But  it  wasn’t  that 
way  30  years  ago. 

At  that  time,  Nelson  Poynter,  late 
chairman  of  the  St.  Petersburg  Times 
and  Evening  Independent  was  among 
the  first  to  see  great  promise  in  use 
of  clean  color  printing  and  graphic 
design  as  a  way  of  providing  a  better 
product  for  readers. 

With  F^oynter’s  direction,  these 
newspapers  became  leaders  in  the 
industry.  The  Times  and  Independent 
tested  new  printing  methods,  became 
first  to  use  a  laser  scanner  for  press 
separations  and  created  an  entire 
lexicon  of  conventions  regarding  use 
of  color  ad  design. 

And,  as  these  methods  improved, 
the  Times  and  Independent  won 
approval  of  readers  and  recognition 
from  industry  peers.  Most  recently,  the 
St.  Petersburg  Times  was  cited  by 
Media  Research  Institute  at  California 
State.  In  a  survey  of  610  publishers, 
editors  and  journalism  professors, 
the  Times  received  most  mentions 
as  the  paper  with  the  nation’s  best 
graphic  design. 

L(K)king  to  the  future.  Times  and 
Independent  artists  and  technicians 
have  begun  to  explore  the  realm  of 
computer  graphics;  but  this  time, 
they’re  not  alone.  This  time  other 
newspapers  also  are  seeking  out  new 
vistas,  helping  make  complex  news 
stories  easier  to  understand  and 
advertising  more  compelling. 

For  tomorrow’s  newspaper  reader, 
that  might  be  the  best  news  of  all. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


JULY 

AUOUtT 

serrEMUR 

S  M 

T  W  T 

F  S 

1 

1  2  3  4  5  6 

t 

M  T  W  T  F  • 

1  2  3 

3  4 

5  6  7 

8  9 

7  8  9  10  11  12  13 

4 

5  6  7  8  9  10 

10  11 

12  13  14 

15  16 

14  15  16  17  18  19  20 

11 

12  13  14  15  16  17 

17  18 

19  20  21 

22  23 

21  22  23  24  25  26  27 

18 

19  20  21  22  23  24 

24  25  26  27  28  29  30 

31 

28  29  30  31 

25  26  27  28  29  30 

*  Major  ffloatings  In  bold  face 


JULY 

17- 20— International  Newspaper  Advertising  and  Marketing  Executlvea, 

Marriott  Hotel,  Chicago. 

19-21 — Wisconsin  Newspaper  Association  Daiiy  Meeting,  America 
Club,  Kohler. 

25-28— Newspaper  Advertising  Co-Operative  Network  (NACON), 
semi-annual  meeting,  Marriott  Hotel,  Salt  Lake  City,  Utah. 

27-30— Canadian  Community  Newspapers  Association,  Holiday  Inn, 
Winnipeg,  Canada. 

31-8/2 — Texas  Daily  Newspaper  Association,  The  Broadmoor 
Hotel,  Colorado  Springs. 

AUGUST 

8-7— Religion  Newswriters  Association,  Georgia  Hotel,  Vancouver, 
B.C.,  Canada. 

18- 20 — West  Virginia  Press  Association,  Oglebay  Park,  Wheeling. 

19- 20 — West  Texas  Press  Association,  Americana  Hotel,  Fort  Worth. 

SEPTEMBER 

8-10— National  Association  of  Black  Journalists,  Fairmount  Hotel, 

New  Orleans,  La. 

8-11 — National  WIRE  WATCH,  Downtown  Marriott  Hotel,  Chicago. 

11-14 — New  York  State  Publishers  Association,  Montauk  Yacht 
Club  and  Inn,  Montauk,  Long  Island. 

14-18— Catholic  Press  Association,  Midwest  Regional  Conference, 
Riverfront  Towers,  St.  Louis. 

14- 17 — Independent  Free  Papers  of  America,  Marriott  Hotel — Airport, 

St.  Louis. 

15- 17— Missouri  Press  Association  Trade  Show,  Adam's  Mark  Hotel, 

Kansas  City. 

18-20 — Central  States  Circulation  Managers'  Association,  Fall 
Conference,  Civic  Center,  Eau  Claire,  Wise. 

21- 24 — National  Newspaper  Association,  The  Galt  House,  Louis¬ 

ville,  Kentucky. 

22- 24 — Interstate  Advertising  Managers  Association,  Fall  Conference, 

Mt.  Airy  Lodge,  Mt.  Pocono,  Pa. 

24- 25 — Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 

Henlopen  Hotel,  Rehoboth  Beach. 

28- 30 — Pennsylvania  Newspaper  Publishers  Association,  Sher¬ 

aton,  Station,  Square,  Pittsburgh. 

Seminars/Workshops/Clinics 

JULY 

22-30 — Journalism  Workshop  on  Teaching:  Writing,  Reporting  and 
Editing,  Indiana  University,  Bloomington. 

25- 8/3 — University  of  Missouri-Columbia,  Use  of  the  Newspaper 

as  a  Classroom  Teaching  Tool. 

29- 31 — Economic  Issues  Conference  for  West  Coast  Journalists, 

Foundation  for  American  Communications  and  Gannett  Founda¬ 
tion,  sponsors;  Asilomar  Conference  Center,  Pacific  Grove,  Calif. 

AUGUST 

14-17 — SNPA  Foundation,  "Photojournalism,"  Texas  Tech  Univ¬ 
ersity,  Lubbock. 

17 —  Wisconsin  Newspaper  Association,  Writer's  Seminar,  Dailies, 
Holiday  Inn,  Stevens  Point. 

18 —  Wisconsin  Newspaper  Association,  Writer's  Seminar,  Weeklies, 
Holiday  Inn,  Stevens  Point. 

21- 27— Modern  Media  Institute,  Newspaper  Design  for  the  80's, 

St.  Petersburg,  Fla. 

22- 24— ANPA  Labor  Relations  Seminar,  L'Enfant  Plaza  Hotel, 

Washington,  D.C. 

SEPTEMBER 

64/11 — Modern  Media  Institute,  Newspaper  Management  for  Graduate 
Students,  St.  Petersburg,  Fla. 
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Ft.  Lauderdale,  Florida  —  The  Fort 
Lauderdale  News/Suri'Sentinel  has  announced 
the  introduction  of  Sunshine,  its  new  Sunday 
magazine,  and  has  selected  Standard  Color- 
print  Corporation  as  its  printer. 

Standard  Colorprint  specializes  in  four- 
color,  heatset  web  offset  printing  of  Sunday 
magazines  and  special  advertising  sections 
for  small  to  mid-sized  newspapers.  The 
company’s  common  impression  cylinder 
press  delivers  printing  quality  approaching 
gravure  at  a  cost  competitive  with  conven¬ 
tional  offset. 


Treat  your  readers  to  high  quality  special 
sections,  and  yourself  to  high  advertising 
revenues,  with  the  finest  offset  printing 
available.  Request  our  brochure  and  read 
all  about  it. 


Standard  Colorprint 
Corporation 

Post  Office  Box  1027  •  Commerce  Boulevard 
Morristown  Airport  Industrial  District 
Morristown,  Tennessee  37814 
Telephone:  615-587-4400 
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Training  Seminar  •  Miami,  Florida 
October  10-14, 1983 

Let’s  learn  how  to  communicate  positively  — 
that’s  the  theme  of  this  seminar.  In  both  verbal 
and  non-verbal  situations,  we  communicate.  But 
the  desired  objective  is  to  do  so  in  a  clear, 
decisive  and  open  way;  to  master  the  skills  of 
interviewing,  counseling,  giving  directives, 
appraisals  and  resolving  differences.  In  case 
studies,  closed  circuit  TV,  role  playing,  group 
discussions  and  performance  evaluations,  you 
will  learn  the  communications  process  and 
improve  your  skill  in  both  personal  and 
technical  communication. 


COST;  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodging  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

KNIGHT-RIDDER  NEWSPAPERS 
INSTITUTE  or  TRAINING 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)  350-2905 
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‘The  heat  was  on  the  station.  Their  stock  footage  illustrating  an  arson  report  showed 
her  building  blazing.  She  thought  it  made  her  look  like  an  arsonist.  So  she  sued  for 
libel.  But  the  TV.  station  won.  And  ERC  cooly  paid  their  expenses.  Because  for  just 
this  kind  of  unforeseeable  conflagration,  we  pioneered  libel  insurance  over  50  years 
ago.  And  we  keep  innovating  to  meet  your  changing  legal  needs.  Talk  to  your 
broker  about  libel  insurance  from  the  expert.  Employers  Reinsurance  Corporation. 


THIS  FIRE  TOW 
A  tear  TO  PUT  OUT. 
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Two  more  VDT  studies 

The  literature  rebutting  charges  that  video  display  ter¬ 
minals  may  injure  the  health  of  those  who  operate  them  is 
getting  impressive.  Two  additional  studies — one  Canadian 
and  one  U.S. — give  international  flavor  to  the  mounting 
testimony  that  VDTs  do  not  constitute  a  radiation  hazard 
nor  are  they  injurious  to  the  eyes. 

E&P  reported  July  2  a  study  by  the  Canadian  Federal 
Health  Department  which  concluded:  “There  is  no  reason  for 
any  person,  male  or  female,  young  or  old,  pregnant  or  not,  to 
be  concerned  about  radiation  health  effects  from  VDTs. 
Radiation  emissions  from  VDTs  are  either  nonexistent  or  are 
so  low  that  no  standard  in  the  world  would  classify  these 
emissions  as  hazardous,”  the  report  said. 

Although  the  study  covered  only  radiation  emissions  and 
not  other  health  problems  which  have  been  linked  to  VDT  use 
such  as  cataracts,  eye  strain,  back  pain,  etc.,  the  health  de¬ 
partment  said  it  believes  these  problems  result  more  from 
the  type  of  work  done  by  the  operators  and  the  conditions  of 
the  work  area  rather  than  from  the  terminals  themselves. 

As  if  to  support  that  view,  the  National  Research  Council 
in  Washington  released  its  study  this  week  which  was  re¬ 
quested  by  the  National  Institute  for  Occupational  Safety 
and  Health,  a  Federal  agency.  There  is  no  valid  scientific 
evidence,  it  reported,  that  VDTs  permanently  damage  vision 
nor  increase  the  risk  of  cataracts.  However,  the  panel  of 
experts  noted  that  worker  complaints  might  stem  partly 
from  poorly  designed  terminals  and  partly  from  poorly  light¬ 
ed,  poorly  designed  workplaces  and  from  boring,  repetitive, 
low-paying  jobs. 

“Our  general  conclusion  is  that  eye  discomfort,  blurred 
vision  and  other  visual  disturbances,  muscular  aches  and 
stress  reported  among  VDT  workers  are  probably  not  due  to 
anything  inherent  in  VDT  technology,”  the  study  panel’s 
chairman  said.  “However,  we  found  that  workers  do  face 
significant  problems  because  of  the  way  VDT  technology  has 
been  used  in  the  workplace.” 

Many  millions  of  Americans  use  terminals  in  their  daily 
work.  Many  thousands  of  them  are  in  newspaper  advertising, 
production,  business  office  and  news  rooms  with  the  num¬ 
bers  multiplying  daily.  The  computer,  its  uses  and  its  alleged 
hazards  has  become  a  bargaining  issue  in  many  labor  con¬ 
tract  negotiations. 

Rather  than  relying  smugly  on  the  comforting  words  of  the 
researchers  that  this  new  and  valuable  production  tool  of  the 
newspaper  business  is  no  threat  to  the  health  of  employes, 
newspaper  executives  would  do  well  to  heed  the  suggestions 
made  by  both  research  groups:  Look  to  improving  the  work 
rules  and  work  areas  which,  if  not  actually  harmful  to  an 
operator’s  health,  can  produce  irritation  and  discomfort  and, 
therefore,  complaints. 
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Letters 

MISQUOTE 

Your  “Classified  Linage...  ”  story 
which  appeared  in  the  June  25,  1983 
issue  contains  an  inaccurate  quote  from 
a  speech  I  gave  at  ANCAM. 

I’m  quoted  as  saying  the  reason  for 
changing  to  a  one-sel!  program  was  “ . . . 
not  to  sell  a  classified  user  on  buying  a 
display  ad.” 

My  actual  quote  was  ”...  one  of  the 
worst  reasons  I’ve  heard  for  going  to 
this  program  was  an  ad  director  saying 
that  if  the  salespeople  couldn’t  sell  the 
account  a  retail  ad,  he  wanted  the  rep  to 
at  least  come  away  with  a  classified  ad. 
This  was  not  one  of  the  reasons  we 
implemented  this  program.” 

Classified  should  not  be  sold  as  a  less 
expensive  substitute  for  retail  advertis¬ 
ing.  Instead,  we  need  to  recognize  the 
strengths  of  both  the  ROP  and  classi¬ 
fied  products  and  sell  to  our  advertisers 
on  that  basis. 

Our  “cross-sell”  program  is  built  on 
the  premise  of  selling  ROP  advertising 
to  primarily  classified  advertisers  and 
vice  versa.  I  also  described  our  training 
program  as  “on-going”  rather  than 
“intensive”  and  attempted  to  identify 
the  areas  of  training  I  felt  were  neces¬ 
sary  to  make  this  concept  work;  espe¬ 
cially  Push  vs.  Pull  advertising  and  sell¬ 
ing  frequency  to  achieve  expanded 
reach. 

Rebecca  Bjork 

(Bjork  is  classifled  ad  manager,  Madi¬ 
son  Newspapers,  Inc.) 

DISAGREES 

I  hope  A1  Neuharth  was  either  play¬ 
ing  to  his  NPRA  audience  or  that  his 
remark  that  newspapers  should  “make 
the  transition  completely”  in  having 
personnel  departments  handle  news¬ 
room  hiring  was  reported  in  inadequate 
context  (E&P,  July  2). 

As  one  of  a  group  of  editors  who 
“keep  holding  on  to  the  belief  that  they 
have  a  unique  understanding  of  what 
their  personnel  needs  are,”  I  cling  dog¬ 
gedly  in  the  belief  that’s  a  basic  part  of 
my  job. 

I  have  tremendous  respect  for  per¬ 
sonnel  departments  which  work  with 
editors  in  assessing  and  filling  news¬ 
room  needs  on  every  basis,  including 
minorities  and  women.  But  to  ask  them 
to  determine  newsroom  skills  or  have 
them  actually  hire  an  employee  who 
will  be  working  for  someone  else  is 
journalistic  and  managerial  folly. 

Neuharth  didn’t  build  a  solid  news¬ 
paper  empire  on  such  practices,  nor  do 
I  believe  he  really  expects  others  to 
abdicate  a  managerial  responsibility  for 
which  they  were  hired. 

Robert  Bentley 

(Bentley  is  managing  editor,  the 
Bakersfleld  Californian.) 
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OUTRAGED 

I  was  outraged  to  learn  {E&P,  June 
25)  that  ten  newspapers  have  agreed  to 
publish  fiction  sent  to  them  under  a  pro¬ 
ject  sponsored  in  part  by  the  National 
Endowment  for  the  Arts. 

The  project  is  “designed  to  get  more 
fiction  into  newspapers.”  I  say  if  pa¬ 
pers  want  to  buy  fiction  (the  intentional 
kind)  with  their  own  money,  fine.  But 
why  should  the  Arizona  Republic,  the 
Minneapolis  Star  and  Tribune,  and  the 
other  papers  (not  named  in  the  E&P 
story)  let  any  governmental  agency 
supply  them  with  free  copy  in  order  to 
promote  its  notions  of  what  ought  to  be 
published? 

I  am  indignant  not  only  as  a  former 
reporter  and  editor  but  also  as  a  free¬ 
lance  writer;  I  resent  other  writers’  wil¬ 
lingness  to  be  subsidized  and,  by  exten¬ 
sion,  captured.  And  as  a  taxpayer,  I 
resent  having  to  help  pay  for  these 
stories. 

Donald  M.  Williams 

1300  Hillcrest 
Amarillo,  Texas  79106 

UNJUST  EDITORIAL 

Your  associate  editor,  David  Astor, 
did  a  splendid  job  in  reporting  the  high 
2.7  readers  per  copy  found  by  both 
Simmons  (SMRB)  and  Scarborough 
Research  in  their  national  newspaper 
audience  studies  {E&P,  July  2).  One 
covered  the  top  40,  the  other  the  top  5 1 
markets. 

Your  editorial,  however,  praises 
justly  and  damns  unjustly.  As  you  say, 
“This  is  vitally  important  information 
for  newspapers — two  independent  re¬ 
search  companies  arriving  at  approx¬ 
imately  the  same  results...  but  we  think 
the  efforts  of  these  researchers  to  “fer¬ 
ret  out  the  reasons  imply  the  research 
results  might  be  suspect.” 

A  researcher  researches.  His  con¬ 
tinuing  obligation  is  to  “ferret  out”  the 
reasons  for  the  2.7  readers  per  copy 
over  the  old  2.2  benchmark,  and  I’m 
delighted  to  say  that  the  ferreting  is  pro¬ 
ducing. 

The  2.7  figure  is  correct  for  the  top  50 
ADIs.  For  the  top  100  it’s  about  2.2. 


For  the  smaller  newspapers  it’s  1.5. 
And  overall  it’s  the  benchmark  2.2. 

John  F.  Maloney 

(Maloney  is  technical  monitor  for 
NRC/INAME  and  Advertising  Research 
Foundation  consultant.) 

RESPECT 

That  was  a  well  deserved  tribute  to 
the  classified  advertising  fraternity  in 
E&P's  editorial,  “Importance  of 
CAMs”  (E&P,  June  25).  You  certainly 
made  the  point  that  what  classified 
lacks  in  glamour  it  makes  up  for  in  re¬ 
venue  contribution  and  reader  interest. 
National  advertising  is  very  nice  to 
have  but  it’s  hard  to  think  of  anyone 
who  would  buy  a  publication  to  read  it. 

Your  figure  showing  that  classified 
revenue  accounted  for  almost  20%  of 
advertising  revenue  on  the  typical 
50,000  circulation  newspaper  doesn’t 
dojustice  to  the  classified  revenue  con¬ 
tribution.  In  the  same  issue  of  E&P 
(page  21)  in  your  box  “Ad  Expendi¬ 
tures”  based  on  a  39  cities  report,  total 
ad  revenue  for  the  first  4  months  is 
shown  at  $3,360,351,000.  Classified 
revenue  for  the  period  was 
$883,783,000.  That’s  26%  of  total  ad 
revenue. 

That  ought  to  be  good  enough  to  earn 
the  CAMS  a  little  more  respect. 

Daniel  L.  Lionel 

25  Azalea  Drive 
Syosset,  N.Y.  11791 

Footnote  needed 

The  table  showing  the  “Typical 
50,000  Circulation  Newspaper”  (E&P, 
June  25,  page  13)  should  have  included 
a  footnote  saying:  “These  figures  are 
statistically  valid  for  each  classification 
of  revenue  and  expense  noted.  Other 
miscellaneous  elements  of  revenue  and 
expense  are  included  in  the  totals 
only.”  The  reason  for  the  footnote  is 
because  the  totals  do  not  add  up  to  the 
figures  shown  in  the  table,  prepared  for 
Inland  Daily  Press  Association  by  B.E. 
Wright,  financial  consultant,  Decatur, 
III. 


A  A  We  run  most  of  the  New 
\  \  York  Times  material  on 

either  the  editorial  or  op-ed 
page.  We  took  a  major  survey  of 
our  readership  this  summer.  The 
result?  The  editorial  and  op-ed 

Wittes 

pages  had  among  the  highest 
percentage  of 
readership.  A  A  Caii  West 

Editor 

FranMort  State  Journal 

NEWS  SERVICE 

1  East:  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972T070.  I 

1  West:  contact  Paul  Finch.  213-852-1579.  I 
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Why?  Because  the  re¬ 
sults  of  that  study  confirm 
what  we’ve  known  all  along. 
The  Dallas  Times  Herald  is 
the  leader  in  readership  in 
Dallas  County,  in  the  SMSA, 
and  in  the  entire  ADI. 


In  fact,  according  to 
Scarborough  (the  most  recent 
independent  research  avail¬ 
able),  we  lead  in  Dallas 
County  by  over  50,000  read¬ 
ers  daily  and  42,000  on 
Sunday.  We’ve  also  got  the 


kind  of  upscale  demograph¬ 
ics  you’re  after,  with  the  lead 
in  adults  ages  1 8  through 
54  and  in  household  incomes 
above  $25,000. 

So  if  you’re  looking  for 
Dallas,  look  to  the  Times 


Herald.  For  more  information 
on  the  results  of  the  1983 
Scarborough  Study,  call  John 
Wolf,  Senior  Vice  President 
of  the  Dallas  Times  Herald, 
at  (214)  744-6335.  He’ll  be 
grinning  from  ear  to  ear. 


Dallas  Times  Herald 


Source  Scarborough's  National  Newspaper  Audience  Ratings  Study  1983  Based  on  Five  Issue  Cume  Daily  and  Four  Issue  Cumc  Sunday 
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San  Francisco  dailies  move 
to  seal  JOA  trial  records 


By  John  Consoli 

In  an  unusual  move,  two  San  Fran¬ 
cisco  dailies  are  seeking  to  have  the 
court  seal  records  and  documents  that 
were  made  public  during  a  trial. 

A  Federal  District  Court  judge  has 
scheduled  an  August  4  hearing  on  a  re¬ 
quest  made  by  the  San  Francisco 
Chronicle  and  San  Francisco  Examiner 
to  seal  records  from  the  1981  anti-trust 
trial  which  challenged  their  joint  oper¬ 
ating  arrangement. 

The  move  to  seal  the  public  trial  re¬ 
cords  is  being  opposed  by  two  weekly 
newspapers,  the  Pacific  Sun  and  the 
now-defunct  Berkley  Barb,  who  were 
the  plaintiffs  in  the  anti-trust  case. 

What  makes  the  case  unusual  is  that 
newspapers  have  traditionally  fought 
legal  battles  to  have  records  in  such 
civil  cases  opened.  In  fact  the  law  firm 
representing  the  Chronicle,  Cooper, 
White  &  Cooper,  recently  represented 
the  Wall  Street  Journal  in  a  successful 
attempt  to  keep  Hitachi,  Ltd.  from  per¬ 
suading  a  Federal  appeals  court  in  San 
Francisco  to  keep  sealed  the  tapes  and 
transcripts  in  a  case  involving  the 
Japanese  company. 

Jack  Landau,  who  heads  the 
Washington,  D.C. -based  Reporters 
Committee  for  Freedom  of  the  Press, 
has  called  the  attempt  by  the  San  Fran¬ 
cisco  dailies  to  seal  the  records  “in¬ 
appropriate.” 

“It  is  fairly  common  for  courts  to 
seal  anti-trust  case  records,”  Landau 
said.  “But  newspapers  around  the 
country  have  been  consistently  arguing 
that  they  should  be  kept  open.” 

“On  one  hand,  newspapers  have 
argued  that  documents  in  other  peo¬ 
ple's  civil  cases  should  be  open,  and 
here,  because  the  documents  relate  to 
newspapers,  they  say  the  records  shall 
be  sealed,”  Landau  said.  “It  is  incon¬ 
sistent  and  inappropriate  for  the  San 
Francisco  papers  to  take  such  action.” 

The  Berkley  Barb  filed  the  original 
motion  opposing  the  San  Francisco 
newspapers’  request  to  seal  the  re¬ 
cords.  The  Pacific  Sun  then  joined  the 
action. 

Landau  said  his  group  has  not  been 
asked  to  enter  the  case  on  behalf  of  the 
weeklies. 

While  attorneys  and  executives  for 
the  weekly  Pacific  Sun  have  been  will¬ 
ing  to  discuss  the  case,  the  opposite  has 


been  true  for  the  attorneys  and  news 
executives  of  the  San  Francisco  dailies. 

Attorneys  Bob  Raymar  and  John 
Ross  of  Cooper,  White  &  Cooper  failed 
to  return  calls  to  E&P  as  did  Richard 
Theriot,  president,  publisher  and  editor 
of  the  Chronicle.  Joseph  Barletta,  pres¬ 
ident  of  the  San  Francisco  Newspaper 
Agency,  which  handles  the  business 
operations  for  both  newspapers  under 
the  JOA,  told  E&P  he  was  not  that 
familiar  with  the  court  action. 

Bill  Dowling  III,  another  Cooper, 
White  &  Cooper  attorney  involved  in 
the  case,  was  reportedly  on  vacation. 

The  Berkley  Barb  and  the  Pacific 
Sun  filed  an  anti-trust  suit  challenging 
the  San  Francisco  joint  operating 
agreement  which  permitted  the  dailies 
to  combine  their  advertising,  business, 
circulation  and  printing  departments. 

A  1980  trial  resulted  in  a  hung  jury, 
but  a  1981  trial  resulted  in  a  verdict  in 
favor  of  the  San  Francisco  newspapers 
upholding  the  JOA.  No  appeal  was 
filed. 

Attorneys  for  the  San  Francisco 
dailies  are  arguing  that  the  documents 
and  records  from  the  trial  are  “sensi¬ 
tive  and  confidential”  and  would  not 
have  been  made  public  had  it  not  been 
for  the  trial. 

The  San  Francisco  dailies  are  seek¬ 
ing  to  have  the  court  return  about  1 14 
documents,  some  of  which  had  been 
previously  ruled  to  be  confidential  by 
the  trial  judge,  but  others  which  were 
introduced  during  the  public  trial  and 
became  part  of  the  public  record. 

In  addition,  the  San  Francisco 
dailies  are  seeking  to  have  the  judge 
return  “all  transcripts  from  the  first  and 
second  trials.” 

Steve  McNamara,  publisher  of  the 
Pacific  Sun,  said  if  the  court  grants 
such  a  request,  it  would  have  the  effect 
of  sealing  forever  the  transcripts  of  a 
private  trial. 

“It  would  be  as  if  the  trial  never  hap¬ 
pened,”  McNamara  said. 

A  U.S.  District  Court  clerk  in  San 
Francisco  said  the  request  for  the  re¬ 
turn  of  exhibits  is  not  unusual,  but  the 
request  for  the  return  of  all  trial  trans¬ 
cripts  is. 

Attorneys  for  the  two  weeklies  cite  a 
1947  U.S.  Supreme  Court  ruling  in  the 
case  of  Craig  v.  Harney  in  which  Jus¬ 
tice  William  O.  Douglas  wrote;  “A  trial 
is  a  public  event,  and  whatever  trans- 


Every  Saturday  since  1884 


pires  is  public  property.” 

McNamara  said,  “I  think  it’s 
astounding  that  a  news  disseminating 
organization  is  t^ing  to  erase  the  pub¬ 
lic  record.  It’s  like  1984  has  arrived  a 
year  early.” 

Bruce  Brugman,  publisher  of 
another  area  weekly,  the  Bay  Guar¬ 
dian,  said,  “To  protect  their  monopo¬ 
ly,  they  are  willing  to  violate  basic 
ethics  in  journalism,  historical  research 
and  public-interest  law.  It’s  the  best 
example  we  have  so  far  of  the  arro¬ 
gance  and  abuse  of  monopoly  news¬ 
paper  power.” 

Stewart  Forman,  an  attorney  for  the 
Pacific  Sun,  said,  “It  shows  that  these 
newspapers  are  more  like  businesses 
than  they  are  protectors  of  Freedom  of 
the  Press  and  the  public’s  right  to 
know.” 

McNamara  sent  a  letter  to  San  Fran¬ 
cisco  Federal  Judge  Robert  Aquilar 
who  will  rule  on  the  motion.  In  the  let¬ 
ter  he  said  the  trial  transcripts  will  be 
“of  significance  to  judicial  and  journa¬ 
listic  scholars,  as  well  as  to  historians 
generally.” 

He  added,  “That  news- 
disseminating  organizations  such  as  the 
Chronicle  and  Examiner  would  seek  to 
supress  the  news  strikes  me  as  ex¬ 
tremely  odd.  But  in  any  event,  it  would 
be  a  miscarriage  of  justice  for  history  to 
be  deprived  of  knowledge  of  this  impor¬ 
tant  action  presided  over  by  Judge  Ing¬ 
ram  and  yourself.” 

McNamara  said  of  the  114  docu¬ 
ments  the  San  Francisco  dailies  want 
returned,  “only  23  were  under  seal”  or 
ruled  to  be  confidential  during  the  trial. 
He  said  the  San  Francisco  dailies  not 
only  want  those  documents  returned, 
but  the  other  91,  along  with  all  tran¬ 
scripts  of  the  public  proceedings. 

“There  is  nothing  sensitive  included 
in  the  material,”  McNamara  contends. 
“Nothing  in  there  is  less  than  10  years 
old.  I  believe  they  (the  two  dailies)  feel 
that  because  the  entire  trial  was  an 
embarrassment  to  them,  they  want  to 
make  it  disappear  like  it  never  hap¬ 
pened.” 

McNamara  also  alleges  that  the  San 
Francisco  dailies  “tried  to  sneak 
through”  their  motion  to  seal  all  trial 
transcripts. 

“We  have  no  objection  to  the  San 
Francisco  dailies  having  the  confiden¬ 
tial  documents  returned,  but  this  entire 
transcript  business  in  nonsense,”  he 
said. 

McNamara  said  the  action  by  the  San 
Francisco  dailies  will  instill  the  belief  in 
many  people  that  newspapers  are 
“hypocrites.” 
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Coen  forecasts  11% 
ad  revenue  increase 


K  mart  to  shift  inserts 
to  Advo  in  four  states 


By  Andrew  Radolf 

K  mart,  the  nation’s  second  largest 
retailer,  will  switch  its  midweek  inserts 
from  newspapers  in  Ohio,  Indiana, 
Kentucky  and  Michigan  to  direct  mail 
delivery  by  Advo  Systems,  Inc.,  of 
Hartford,  Conn.,  on  September  I. 

K  mart  distributes  about  10  million 
preprints  each  midweek  in  the  four 
states  and  has  stores  in  approximately 
90%  of  the  area. 

Ed  Stine,  K  mart’s  regional  advertis¬ 
ing  director  for  the  central  region,  said 
the  retailer  intends  to  go  “totally  to 
Advo’’  in  the  four  states  regardless  of 
whether  or  not  a  newspaper  offers  its 
own  total  market  coverage  program. 

Stine  declined  to  comment  further  on 
K  mart’s  plans.  However  another  ex¬ 
ecutive,  who  asked  for  anonymity,  said 
the  reason  for  the  switch  to  Advo  is  to 
get  “100%  coverage’’  throughout  the 
region. 

“Some  newspapers  are  doing  the 
job;  a  lot  of  others  aren’t,’’  the  execu¬ 
tive  said.  “We’ve  taken  a  look  at  the 
situation.  We  can  get  100%  coverage 
with  Advo.’’ 

The  executive  noted  that  K  mart  has 
been  using  Advo  for  about  a  year  to 
deliver  its  midweek  inserts  in  Detroit. 
“We’ve  had  no  problems  whatsoev¬ 
er,’’  he  added. 

No  choice 

The  executive  said  K  mart  will  “stick 
with  newspapers’’  for  delivery  of  its 
Sunday  inserts  because  “we  have  no 
choice  on  that.’’ 

Don  C.  Becker,  president  of  Detroit 
Free  Press,  said  K  mart’s  use  of  Advo 
for  midweek  delivery  has  resulted  in 
the  retailer’s  total  linage  in  the  market 
being  down  “40%  to  50%  for  both  pa¬ 
pers.’’  The  other  paper  is  the  Detroit 
News. 

“That  reflects  the  preprints  loss  pri¬ 
marily,’’  Becker  said.  “We  lost  a  lot  of 
business  to  Advo  in  midweek.’’ 

Becker  noted  that  the  year  to  date 
drop  in  K  mart  linage  in  Detroit  occur¬ 
red  despite  an  increase  in  K  mart’s  use 
of  ROP  in  both  newspapers. 

Becker  said  K  mart  for  the  second 
half  of  the  year  is  scheduling  an  in¬ 
crease  in  its  use  of  Sunday  preprints  in 
Detroit  which  means  the  retailer  will 
“cut  back  on  Sunday  ROP.’’ 

Richard  McClennen,  director  of 
marketing  for  Detroit  News,  agreed 
with  Becker’s  figures  on  the  linage  drop 
resulting  from  K  mart’s  midweek 
switch  to  Advo. 

McClennen  said  the  News  has  tried 
to  “work  with  K  mart’’  to  convince  the 
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retailer  to  come  back  into  the  paper  but 
said  those  efforts  “haven’t  been  suc¬ 
cessful.’’ 

McClennen  noted  that  Designer  De¬ 
pot,  a  discount  chain  owned  by  the  pa¬ 
rent  K  mart  Corp.,  “tried  to  get  off  the 
ground’’  in  the  Detroit  market  “by  us¬ 
ing  only  Advo.’’  He  said  that  Designer 
Depot  recently  has  begun  running  four- 
color  ads  in  both  Detroit  papers, 
although  K  mart  stores  have  stuck  with 
Advo  in  midweek. 

Fred  Foster,  vicepresident  for  adver¬ 
tising  of  the  Cincinnati  Enquirer  which 
is  the  agent  for  the  Cincinnati  Post,  said 
the  two  papers  do  not  have  a  total  mar¬ 
ket  coverage  program  but  do  offer  re¬ 
tailers  zoned  preprint  delivery  and 
some  zoned  ROP. 

No  comment 

Foster  did  not  want  to  comment  on 
what  his  plans  are  to  try  to  win  back  K 
mart’s  midweek  preprint  business.  In  a 
prepared  statement,  he  told  E&P:  “We 
value  K  mart’s  business  and  believe  the 
Cincinnati  Enquirer  and  Post  are  a  vital 
part  of  their  advertising  program.  We 
expect  to  work  closely  with  K  mart  to 
offer  the  best  coverage  and  penetration 
of  the  Cincinnati  market.’’ 

Fred  Hull,  adveritising  director  of 
Lexington  Herald-Leader,  said  his 
newspaper  is  also  reviewing  the  situa¬ 
tion  with  K  mart  to  “see  how  we  can 
respond.’’ 

Hull  noted  that  the  Herald-Leader 
already  offers  a  comprehensive  total 
market  coverage  program  using  direct 
mail  delivery  every  Wednesday.  He 
said  K  mart  is  currently  using  the  pa¬ 
per’s  TMC  “vehicle.” 

“We  feel  we  can  deliver  the  Lexing¬ 
ton  market  and  surrounding  counties,” 
Hull  stated.  “We’re  priced  competi¬ 
tively.  We  can  blend  circulation  in  just 
about  any  combination  the  advertiser 
desires.” 

Hull  remarked  that  all  may  not  be 
lost  for  newspapers  when  the  midweek 
switch  to  Advo  takes  place.  He  noted 
that  K  mart  in  the  past  tried  to  use  “a 
door  hang  operation”  run  by  American 
Advertising  Services,  a  Harte-Hanks 
subsidiary,  for  its  delivery  of  preprints 
but  “returned  to  the  Lexington 
papers.” 

An  advertising  executive,  who  asked 
for  anonymity,  said  K  mart’s  midweek 
shift  to  Advo  will  have  “substantial” 
impact  on  newspapers  in  the  region. 

“We  take  it  seriously,”  he  said,  “but 
it’s  not  the  end  of  the  world.” 


By  David  Astor 

Robert  J.  Coen  predicts  that  the  im¬ 
proving  economy  will  help  increase  ad 
revenues  11%  to  almost  $73.9  billion 
this  year,  with  newspaper  expenditures 
rising  10.5%  to  1 1%. 

“The  economic  recovery  has  arrived 
sooner  than  expected  and  it  has  been 
accompanied  by  a  clear  improvement 
in  advertising  spending,”  said  Coen, 
McCann-Erickson’s  senior  vicepresi¬ 
dent,  director  of  forecasting  and  world¬ 
wide  liaison,  at  a  (July  13)  briefing  in 
New  York  City. 

In  terms  of  newspapers,  Coen  said 
that  ad  revenues  this  year  will  be  stron¬ 
ger  in  the  area  of  retail  and  classified 
(up  an  estimated  total  of  about  12%) 
than  in  national  (up  approximately  8%). 
During  the  first  quarter  of  1983,  re¬ 
ported  Coen,  newspaper  ad  revenues 
rose  12%  in  the  retail  area,  15%  in  clas¬ 
sified,  and  6%  in  national. 

“Newspapers  are  doing  surprisingly 
well,  particularly  in  classified,”  Coen 
told  the  audience  of  reporters  and  in¬ 
vestment  analysts.  “But  national  per¬ 
formance  is  really  quite  mediocre.” 

Coen  said  that  inserts  represented 
the  biggest  gain — up  33%  in  the  first 
quarter  of  1983  over  the  first  quarter  of 
1982 — in  the  national  newspaper  ad  re¬ 
venues  area.  Citing  Media  Records  fi¬ 
gures,  he  reported  that  liquor  ads  were 
up  4%,  food  2%,  'and  airlines  1%. 
Cigarettes  and  automobile  linage  were 
down  9%  and  3%  respectively  during 
the  first  three  months  of  the  year. 

Direct  mail,  according  to  Coen’s  esti¬ 
mates,  will  rise  13%  in  1983.  Third- 
class  presorted  commercial  mail — 
which  has  been  drawing  ad  business 
away  from  newspapers — rose  14%  dur¬ 
ing  the  first  quarter  of  1983  in  pieces 
and  23%  in  weight.  Meanwhile,  the  cost 
of  postage  per  ounce  went  down  8%. 

As  for  other  media,  Coen  predicted 
that  1983  ad  revenues  would  rise  11% 
for  magazines,  1 1%  for  network  televi¬ 
sion,  8.5%  for  spot  tv,  20%  for  network 
radio,  and  9%  for  spot  radio.  Including 
newspapers,  1983  ad  revenues  for  all 
national  and  local  media  are  expected 
to  rise  10.4%  and  11.7%  respectively 
for  the  11%  grand  total. 

As  for  1984,  Coen  forecasted  that  tot¬ 
al  ad  revenues  would  increase  12.2%  to 
$82.9  billion,  with  newspapers  rising 
about  12%. 

“I  think  newspapers  will  do  well  in 
1984,”  said  Coen,  noting  that  he  ex¬ 
pected  a  strong  performance  in  the 
classified  area  to  be  a  major  factor  in 
increasing  the  medium’s  actual  linage 
2%  to  4%  next  year. 
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Audit  Bureau  rules  on 
seven-year  old  dispute 


The  Audit  Bureau  of  Circulations  has 
ruled  that  Little  Rock  Newspapers, 
Inc.,  can  no  longer  include  in  its  paid 
circulation  figures  for  Sunday  Arkan¬ 
sas  Democrat  subscriptions  sold  in 
combination  with  the  Hot  Springs  Sen¬ 
tinel-Record  unless  Hot  Springs  sub¬ 
scribers  can  also  choose  to  take  either 
paper  individually. 

Both  are  morning  papers  on  week¬ 
days,  as  is  the  Democrat’s  competitor 
in  Little  Rock,  Arkansas  Gazette. 

The  ABC  issued  its  ruling  after  its 
board,  on  June  22,  1983,  approved  a 
change  in  the  bylaws  which  states  that 
if  circulation  is  to  be  counted  in  a  com¬ 
bination  sale,  both  newspapers  have  to 
be  offered  to  the  subscribers  separate¬ 
ly.  The  change  in  the  bylaws,  affecting 
rule  C  1.11,  also  said  that  both  news¬ 
papers  must  be  ABC  members. 

The  Hot  Springs  paper  does  not  cur¬ 
rently  belong  to  ABC,  but  has  applied 
for  membership. 

The  Democrat’s  Sunday  circulation, 
according  to  March  31,  1983  pub¬ 
lisher’s  statement,  is  137,694.  Daily  cir¬ 
culation  is  73,624.  Hot  Springs  Sen¬ 
tinel-Record’s  sworn  circulation  as  of 
March  31  is  19,562  daily  and  20,562  on 
Sundays. 

The  Gazette’s  circulation,  according 
to  the  March  31  publisher’s  statement, 
is  129,115  daily  and  153,951  on  Sun¬ 
days. 

The  ABC  ruling  came  in  response  to 
a  dispute  dating  back  to  1976  between 
the  Democrat  and  Arkansas  Gazette. 
The  Gazette  contended  that  Little 
Rock  Newspapers,  by  requiring  that 
Sunday  subscribers  in  the  Hot  Springs 
area  must  take  both  the  Sentinel- 
Record  and  Democrat,  was  boosting 
the  Democrat’s  circulation  by  14,000 
copies. 

David  Kiel,  president  and  director  of 
ABC,  said  the  bureau  has  held  “con¬ 
versations”  with  both  papers  concern¬ 
ing  the  Hot  Springs  situation  since  that 
year. 

Kiel  added  that  until  the  bylaw 
changes  were  made  on  June  22,  the 
Democrat  was  “in  compliance  with  the 
rules  as  they  existed.” 

Kiel  said  ABC  has  not  completed  its 
audit  of  the  Democrat  which  is  done  on 
its  March  31  circulation  figures.  He 
said  the  “first  indication”  of  how  com¬ 
plying  with  the  bylaw  changes  will 
affect  the  Democrat’s  Sunday  circula¬ 
tion  will  not  be  known  until  the  Septem¬ 
ber  30  publisher’s  statement. 

Walter  E.  Hussman,  president  of  Lit¬ 
tle  Rock  Newspapers,  confirmed  that 
the  Democrat’s  Sunday  circulation  in 


Hot  Springs  was  about  14,000. 

Hussman  said  he  met  with  ABC  offi¬ 
cials  on  June  30  about  the  bylaws 
changes  and  said  his  company  took 
steps  to  be  in  compliance  with  the  new 
rules  the  following  Sunday. 

He  said  subscribers  in  Hot  Springs 
were  now  being  offered  Sunday  only 
home  delivery  of  each  paper  separately 
as  well  as  in  combination. 

Hussman  said  “for  decades”  the 
Sentinel-Record  was  offered  to  sub¬ 
scribers  only  on  a  seven-days-a-week 
basis.  In  1976,  the  company  introduced 
the  Sunday  Democrat  into  the  Hot 
Springs  market  and  gave  subscribers 
both  papers  at  an  increased  price  to 
reflect  “that  additional  cost,”  Huss¬ 
man  said. 

In  January,  1979,  the  Democrat 
switched  to  morning  publication  when 
its  circulation  stood  at  %,000  on  Sun¬ 
days.  Hussman  said  at  that  time  the 
Democrat’s  Sunday  circulation  in  Hot 
Springs  was  13,000.  He  attributed  the 
gains  in  circulation  over  the  next  five 
years  to  the  switch  to  A.M.  and  several 
other  changes  including  going  to  offset 
presses,  adding  color,  adding  editorial 
staff,  and  “publishing  larger  papers.” 

Hugh  Patterson,  Jr.,  president  and 
publisher  of  the  Arkansas  Gazette,  said 
“we  were  very  pleased  with  it  (the  rul¬ 
ing)  as  far  as  it  went.”  Patterson  said 


The  higher  readers  per  copy  figures 
found  by  Simmons  Market  Research 
Bureau  and  Scarborough  Research 
Corp.  [E&P,  Feb.  12,  July  2)  may  have 
been  due  to  the  fact  that  they  studied 
only  newspapers  in  larger  U.S.  mar¬ 
kets. 

Jeremy  D.  Sprague,  vicepresident- 
director  of  research  and  sales  develop¬ 
ment,  Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.,  reported  that  data  from 
the  Simmons  study  revealed  that  the 
larger  the  market,  the  higher  the  read¬ 
ers  per  copy  average. 

Smaller  market  newspapers  were 
part  of  the  average  when  previous  stu¬ 
dies  found  2.2  readers  per  copy, 
according  to  Sprague.  So  the  readers 
per  copy  averages  found  by  Simmons 
(2.73)  and  Scarborough  (2.77)  may  not 
have  come  out  so  high  if  smaller  mar¬ 
kets  were  included  in  those  studies. 

Sprague  found  that  the  New  York 
market  had  2.89  readers  per  copy;  the 
top  five  markets  (including  New  York), 
2.66;  the  sixth  to  25th  largest  markets. 


the  feeling  all  along  was  that  the  prac¬ 
tice  was  “discriminatory  in  the  sense 
that  a  subscriber  was  given  no  option.” 

Patterson  said  the  ABC  ruling  was 
the  “culmination  of  a  continued  effort 
on  our  part  to  have  ABC  recognize  that 
this  was  a  coercive  and  inequitable  type 
of  activity.” 

He  added,  “We  feel  somewhat  vindi¬ 
cated.” 

Another  restructuring 
made  by  Gannett  Co. 

Restructuring  of  the  Gannett  Co., 
Inc.,  Newspaper  Division  into  six  re¬ 
gions  and  the  appointment  of  three  new 
regional  executives  was  announced  to¬ 
day  by  John  J.  Curley,  president  of  the 
Newspaper  Division. 

The  new  executives  are: 

George  J.  Dastyck,  vicepresident  of 
Gannett/East  and  publisher  of  the 
Rochester  newspapers,  who  becomes 
president  of  the  new  Gannett/North¬ 
east  Newspaper  Group. 

Robert  T.  Collins,  vicepresident  of 
Gannett/East  and  publisher  of  the 
Camden  Courier-Post,  who  becomes 
president  of  the  new  Gannett/Mid- 
Atlantic  Newspaper  Group. 

Gary  L.  Watson,  publisher  of  the 
Rockford  (Ill.)  Register  Star,  who  be¬ 
comes  a  vicepresident  of  the  Gannett/ 
Central  Newspaper  Group. 

Curley  said  the  realignment  from 
four  to  six  regions  for  the  management 
of  Gannett’s  86  local  newspapers  also 
includes  giving  each  regional  executive 
responsibility  for  the  printing  and  cir¬ 
culation  of  USA  Today. 


2.41;  the  26th  to  50th,  2.37;  the  51st  to 
100th,  1.52;  and  all  others,  1.48. 

“There  has  been  a  theory  around  the 
newspaper  business  that  ‘smaller  mar¬ 
kets  mean  fewer  readers  per  copy,”’ 
said  John  F.  Maloney,  research  consul¬ 
tant  for  the  Advertising  Research 
Foundation  and  technical  monitor  for 
the  Newspaper  Research  Council/In¬ 
ternational  Newspaper  Advertising 
and  Marketing  Executives.  “This  new 
evidence  buttresses  the  theory.” 

Merger  in  Greenwich 

In  Greenwich,  Conn.,  Our  Town,  a 
monthly  publication,  has  merged  with 
the  Greenwich  Suburbanite,  the  week¬ 
ly  publication  serving  Greenwich  and 
surrounding  areas  with  a  guaranteed 
circulation  of  23,000.  The  merger 
agreement  was  reached  between  Fred 
DeCaro,  president  of  Fairfield  County 
Publishers,  which  published  Our 
Town,  and  Harry  Rosenbaum  and  Ezra 
Karp,  co-publishers  of  the  Greenwich 
Suburbanite. 


Higher  readers  per  copy  figure  analyzed 
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Hanna  to  retire  from  Scripps-Howard; 


Burleigh  named  to 

Gordon  Hanna,  vicepresident  and 
general  editorial  manager  of  Scripps- 
Howard  Newspapers,  announced  July 
15  he  will  take  early  retirement  at  the 
end  of  this  year. 

Charles  E.  Scripps,  chairman  of  the 
board,  said  Hanna  will  be  succeeded  by 
William  R.  Burleigh,  47,  editor  of  the 
Cincinnati  Post. 

Hanna,  63,  has  held  the  positions 
since  1976,  and  also  has  served  as  a 
member  of  the  board  of  directors  of  the 
E.W.  Scripps  Company.  Scripps  said 
Hanna  will  continue  as  a  director  of  the 
company  he  joined  41  years  ago  as  a 
reporter. 

“After  44  years  in  this  business,  my 
wife  and  I  decided  we  should  take  the 
time  to  do  some  other  things  while  we 
still  have  the  good  health  and  energy  to 
enjoy  them,”  Hanna  said. 

He  added  that  Burleigh  has  “an  out¬ 
standing  track  record  and  will  do  a  first- 
class  job.” 

“As  general  editorial  manager,  Gor¬ 
don  Hanna  has  worked  effectively  to 
improve  the  service  to  the  readers,” 
Scripps  said.  “We  will  welcome  him 
back  as  a  member  of  the  board  of  direc¬ 
tors  of  the  E.W.  Scripps  Company 
where  he  will  continue  to  push  for  a 
larger  slice  of  the  local  budgets  for  the 
editorial  product.  We  welcome  Bill 
Burleigh’s  move  to  Scripps-Howard 
headquarters  where  his  talents  can  be 
of  service  to  all  of  our  newspapers.” 

Edward  W.  Estlow,  president  of  the 
E.W.  Scripps  Company,  said,  “Gor¬ 
don  Hanna’s  overriding  goal  has  been 
to  upgrade  the  Scripps-Howard  edito¬ 
rial  product.  He  has  achieved  this  with 
his  insistence  on  excellence.” 

As  general  editorial  manager,  Bur¬ 
leigh  will  appoint,  advise,  and  guide  the 
editors  who  have  direct  operational  re¬ 
sponsibility  for  the  content  of  Scripps- 
Howard’s  16  daily  newspapers  in  the 
United  States  and  Puerto  Rico. 

Hanna  said  Burleigh’s  successor  at 
the  Post  will  be  announced  later,  and 
that  Burleigh  will  join  the  general  man¬ 
agement  staff  in  September. 

Hanna  worked  three  years  for  the 
Port  Arthur  (Texas)  News  before  join¬ 
ing  Scripps-Howard  at  the  Houston 
Press  in  1942.  After  World  War  II  ser¬ 
vice  in  the  Air  Force,  he  returned  to  the 
Press  and  covered  a  variety  of  assign¬ 
ments  until  he  was  appointed  city  edi¬ 
tor  in  1949.  Five  years  later  he  was 
named  managing  editor  of  the  Commer¬ 
cial  Appeal  in  Memphis. 

In  1959  he  went  to  the  Evansville 
(Ind.)  Press  as  editor,  and  nine  years 
later  returned  to  the  Commercial 
Appeal  as  editor. 

On  January  1,  1976,  when  Jack  R. 


top  editorial  post 


William  Burleigh 


Howard  stepped  down  as  general  edito¬ 
rial  manager  of  Scripps-Howard  News¬ 
papers,  Hanna  succeeded  him. 

A  native  Texan,  Hanna’s  alma  ma¬ 
ter,  Texas  Tech  University,  last  year 
named  him  to  its  Mass  Communica¬ 
tions  Hall  of  Fame.  He  is  a  member  of 
the  American  Society  of  Newspaper 
Editors. 

Burleigh  came  through  the  Scripps- 
Howard  ranks  to  become  editor  of  two 
newspapers,  the  Evansville  Press  and 
the  Cincinnati  Post.  He  began  his 
career  while  in  high  school  as  a  part- 
time  sports  writer  at  the  Press.  Later, 
he  worked  summers  during  college  in 
various  departments  of  the  newspaper. 
In  1957,  after  a  tour  of  Army  duty,  he 
joined  the  Press  full  time  as  a  general 
assignment  reporter  specializing  in 
education  and  labor. 

Promotion  came  regularly:  assistant 
city  editor  in  1960,  city  editor  in  1%2, 
managing  editor  in  1969.  In  1975  he  was 
named  editor  and  president  of  the 
Press. 


In  1977  he  was  elected  as  the  new 
editor  of  the  Cincinnati  Post.  He  guided 
the  Post  through  the  change  to  a  joint 
publishing  operation  with  the  Cincin¬ 
nati  Enquirer. 

Burleigh,  born  in  Evansville,  was 
graduated  magna  cum  laude  from  Mar¬ 
quette  University,  where  he  edited  the 
newspaper  and  was  named  outstanding 
graduate  of  the  College  of  Journalism. 
In  1973  Marquette  honored  him  with  its 
By-Line  Award  given  to  alumni  who 
have  distinguished  themselves  by  out¬ 
standing  work  in  communications. 

While  he  was  in  Evansville  the 
Hoosier  State  Press  Association  hon¬ 
ored  the  Press  for  the  best  local  news 
coverage  among  major  Indiana  dailies 
and  honored  Burleigh  for  outstanding 
editorial  writing. 

In  1982,  the  Cincinnati  Post  was 
named  the  best  United  Press  Interna¬ 
tional  newspaper  in  Ohio  and  winner  of 
the  R.K.  Brown  Memorial  Award.  This 
year  the  Post’s  business  and  Account 
sections  won  the  All-Ohio  Media  Com¬ 
petition  sponsored  by  the  Press  Club  of 
Cleveland. 

Burleigh  is  a  member  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors 
where  he  was  chairman  of  the  Press/ 
Bar  committee.  He  was  founding  trus¬ 
tee  of  the  First  Amendment  Congress, 
and  is  vicepresident  and  trustee  of  the 
Scripps-Howard  Foundation. 

His  wife,  Anne  Husted  Burleigh,  is 
the  author  of  a  historical  biography, 
“John  Adams,”  and  of  articles  and  re¬ 
views  for  newspapers  and  scholarly 
journals. 

Tele/Scripps  buys 
more  cable  systems 

Tele-Communications  Inc.  and  the 
E.W.  Scripps  Company  announced 
they  have  signed  contracts  to  acquire  on 
behalf  of  their  partnership.  Tele/ 
Scripps  Cable  Company,  all  of  the  own¬ 
ership  interests  in  four  corporations 
which  operate  cable  televison  systems 
in  northern  Georgia  and  southern  Ten¬ 
nessee. 

The  corporations,  which  are  present¬ 
ly  owned  by  Charles  A.  Smithgall  Jr., 
and  members  of  his  family,  operate  sys¬ 
tems  serving  LaFayette,  Rome  and  De- 
Kalb  County,  Georgia,  including  sub¬ 
urbs  of  Atlanta;  and  Chattanooga, 
Tenn.  These  systems  jointly  serve 
more  than  83,000  basic  CATV  subscri¬ 
bers. 

Edward  W.  Estlow,  president  of 
Scripps,  described  the  planned  acquisi¬ 
tion  as  “a  solid  foundation  upon  which 
the  partnership  with  TCI  can  build  in 
reaching  its  objective  of  500,000  sub¬ 
scribers  by  the  end  of  the  next  five 
years.  Indeed,  ”  he  said,  “the  acquisi¬ 
tion  of  these  systems  is  a  key  element  of 
our  business  strategy.” 
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Charlotte  newspapers 
to  merge  news  staffs 

The  morning  Charlotte  Observer  and 
evening  Charlotte  News,  owned  by 
Knight-Ridder  Newspapers,  have  be¬ 
gun  studying  ways  to  merge  their  news 
staffs. 

No  date  has  been  set,  but  the  papers 
hope  to  complete  the  merger  by  year- 
end. 

The  Observer  has  daily  circulation  of 
172,066  and  Sunday  circulation  of 
243,823,  according  to  its  September  30, 
1982  audit.  The  News,  according  to  the 
September  30  audit,  has  daily  circula¬ 
tion  of  45,416. 

Rolfe  Neill,  president  and  publisher 
of  the  two  papers,  said  the  merger  plans 
were  announced  to  the  staffs  at  the  end 
of  June.  Neill  said  the  staffs’  “accumu¬ 
lated  knowlege  will  be  very  useful”  in 
implementing  the  merger  which  will  be 
phased  in  “on  a  beat  by  beat  basis.” 

By  announcing  the  merger  plans  to 
the  News  and  Observer  staffs,  Neill 
said  management  can  “give  up  all  the 
problems  of  secrecy.”  He  added  that 
an  early  step  in  the  merger  process  will 
be  “expanding  our  knowledge  of 
what’s  already  been  done  at  other 
papers.” 
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Neill  said  the  decision  to  involve  the 
staffs  in  planning  the  merger  was  influ¬ 
enced  by  the  experiences  of  Fort 
Lauderdale  Sun-Sentinel  and  News 
and  Norfolk  Virginian-Pilot  and  Led¬ 
ger-Star  where  the  editorial  staffs  par¬ 
ticipated  in  their  news  staff  mergers  last 
year.  Landmark  Communications 
owns  the  Norfolk  papers  and  Tribune 
Co.  of  Chicago  owns  the  Fort  Lauder¬ 
dale  dailies. 

Neill  said  one  of  the  major  reasons 
for  the  merger  is  the  News’  “many 
years  of  circulation  slippage.”  He  ex¬ 
plained  that  “a  great  deal  of  money, 
time  and  effort”  was  spent  to  maintain 
the  News  as  a  separate  newspaper  but 
“the  public  in  a  one  newspaper  com¬ 
pany  town  did  not  perceive  the  differ¬ 
ence.  The  rivalry  (between  the  News 
and  Observer)  was  intramural.” 

Neill  said  it  no  longer  made  sense  to 
maintain  “an  expensive  separation.” 

The  merger  will  only  affect  the  news 
operations  of  the  two  dailies,  Neill  said. 
The  News  and  Observer  will  continue 
to  have  separate  editorial  pages  and 
different  designs. 

Neill  said  the  intent  of  the  merger  is 
“to  eliminate  duplication  that  we  think 
is  desirable  to  eliminate.” 

“I  don’t  think  the  readers  are  going 
to  notice  any  difference  other  than  that 
we  will  be  carrying  more  news,”  he 


said.  “They  will  definitely  not  see 
whole  pages  picked  up  from  one  paper 
to  the  other.” 

Neill  said  the  editorial  staff  at  the 
Observer  totals  170  while  that  of  the 
News  is  65. 

Neill  named  Richard  A.  Oppel,  edi¬ 
tor  of  the  Observer,  to  be  editor  of  the 
merged  staff.  Neill  said  the  editorial 
page  staff  of  the  News  will  report 
directly  to  him  when  the  merger  is  com¬ 
pleted. 

Although  no  one  at  either  paper  will 
lose  his  job  in  the  merger  or  have  his 
salary  reduced,  Neill  said  there  is  “a 
very  good  possibility  some  people  will 
be  doing  other  things”  after  the  staffs 
merge. 

He  explained  that  no  editors  at  the 
Charlotte  Observer  will  lose  the  posi¬ 
tions  they  now  hold.  He  said  manage¬ 
ment  “pledged”  to  editors  at  the  News 
that  they  will  be  given  “first  considera¬ 
tion”  for  any  positions  open  at  the 
Observer. 

Neill  said  that  due  to  a  recently  en¬ 
ded  hiring  freeze,  some  positions  at  the 
Observer  went  unfilled  and  News 
editorial  personnel  will  be  given  first 
shot  at  these.  He  added  that  the  merger 
will  most  likely  result  in  new  supervis¬ 
ory  positions  being  created  and  News 
editors  will  have  first  consideration  for 
the  posts. 


sonal  injury  within  the  meaning  of  the 
Internal  Revenue  law).” 

Not  everything  went  Church’s  way, 
however.  The  court  ruled  that  $235,5^ 
he  spent  on  legal  costs  to  pursue  the 
case  could  become  deductions  on  his 
income  tax  return  only  to  the  extent 
that  they  could  be  allocated  to  the  col¬ 
lection  of  taxable  income — the  interest 
he  collected  on  the  delayed  payment  of 
the  damage  award.  Tax  court  calcu¬ 
lated  the  deductible  portion  at  $57,074. 

Judge  denies  motion 
for  new  libel  trial 

A  Somerset  County  (N.J.)  Superior 
Court  Judge  has  denied  a  motion  by  the 
Bridewater  Courier-News  for  a  new 
trial  in  a  libel  suit  which  it  lost. 

On  May  27,  a  Somerset  County  jury 
awarded  former  bank  founder  and 
chairman  Mayo  Sisler  $1.05  million  in 
damages  against  the  newspaper  and 
one  of  its  reporters  (E&P,  June  4). 

In  denying  the  newspaper’s  motion 
for  a  new  trial.  Judge  Robert  E.  Gay  nor 
granted  a  motion  by  Sisler,  to  add 
$300,000  to  the  damages  he  was  pre¬ 
viously  awarded.  The  $300,000  is  to 
cover  the  interest  on  the  damages. 

The  Courier-News,  a  Gannett  news¬ 
paper,  received  permission  to  stay  the 
latest  decision  pending  an  appeal. 


Court  says  no  tax 
due  on  libel  award 

The  U.S.  Tax  Court  has  ruled  that 
Wade  E.  Church,  a  Phoenix  lawyer, 
does  not  have  to  pay  income  taxes  on 
any  of  the  $485,()00  he  received  as  a 
libel  judgment  from  the  Arizona  Re¬ 
public. 

The  decision  was  handed  down  in  a 
form  that  would  allow  it  to  be  used  as  a 
precedent  for  other  cases  before  tax 
court. 

The  case  turned  on  the  question  of 
whether  libel-caused  mental  anguish 
could  be  classed  as  a  “personal  in¬ 
jury,”  for  which  compensation  is  ex¬ 
empt  from  federal  income  tax.  The 
court  ruled  that,  indeed,  mental  suffer¬ 
ing  can  be  a  “personal  injury.” 

“In  our  opinion,”  the  court  said, 
“shattered  dreams,  ruined  careers  and 
the  mental  anguish  that  follow  are  just 
as  personal  as,  for  instance,  loss  of 
limb.” 

The  decision  presumably  is  the  final 
chapter  in  a  dispute  that  began  24  years 
ago.  On  May  7,  1959,  Church,  then  the 
Attorney  General  for  the  state  of  Arizo¬ 
na,  addressed  an  American  Federation 
of  Labor  convention  in  Flagstaff,  Ariz., 
denouncing  what  he  considered  to  be 
excessive  influence  of  certain  lobbyist 
groups  upon  the  Arizona  legislature. 

Four  days  later,  the  Arizona  Repub¬ 


lic  carried  a  front-page  editorial  linking 
Church  with  Communism.  He  sued  for 
libel  and  persuaded  a  jury  to  award  him 
$250,000  for  compensatory  damages 
and  $235,000  for  punitive  damages.  Af¬ 
ter  an  appeals  court  upheld  the  award. 
Church  collected  in  1976  the  full  sum 
plus  interest  of  $140,873. 

The  IRS  conceded  that  Church  did 
not  have  to  pay  tax  on  the  $235,000 
punitive  award,  but  demanded  taxes  on 
the  $250,000  for  compensatory  dam¬ 
ages.  The  IRS  argued  that  the  $250,000 
was  paid  to  compensate  Church  for  loss 
of  business  income  and  therefore  was 
taxable. 

Church  appealed  successfully  to  tax 
court  to  overrule  the  IRS  claim.  The  tax 
court  opinion  written  by  Judge  William 
M.  Fay  noted  that  the  entire  thrust  of 
Church’s  case  was  how  the  libelous 
editorial  affected  him  personally. 

“Even  though  the  editorial  des¬ 
troyed  petitioner’s  (Church’s)  career  as 
a  public  servant  and  it  marked  the  end 
of  a  promising  political  career,  it  did  not 
take  away  his  career  as  an 
attorney  .  .  .the  award  herein  was  in¬ 
tended  to  compensate  petitioner  for  the 
mental  pain  and  suffering  he  experi¬ 
enced  as  the  result  of  the  malicious 
publication  of  a  newspaper  editorial 
labeling  him  a  ‘Communist.’  We  hold 
the  entire  $250,000  compensatory  dam¬ 
ages  exempt  from  (taxable)  income 
since  it  was  received  on  account  of  per¬ 
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Carrier  disappearance 
spurs  safety  program 


Ten  months  ago,  Johnny  Gosch,  a 
13-year-old  carrier  for  the  Des  Moines 
Register  disappeared  while  he  was  de¬ 
livering  his  route. 

Officially  still  missing,  Gosch  has 
served  as  the  motivating  force  behind 
the  newspaper’s  newly  launched  car¬ 
rier  safety  program:  H.O.P.E. — 
Homes  Offering  a  Protective  Environ¬ 
ment. 

“If  you  have  had  an  opportunity  to 
talk  directly  with  district  managers  in 
your  own  organization  recently, 
chances  are  good  that  one  of  their  big¬ 
gest  recruitment  problems  is  safety 
concerns,”  Register  circulation  direc¬ 
tor  Michael  Murray  told  his  listeners 
during  the  International  Circulation 
Managers  Association’s  annual  meet¬ 
ing  in  Las  Vegas  last  month.  “Parental 
discussions  invariably  end  on  this  par¬ 
ticular  topic.” 

Unfortunately,  Murray  said,  while 
carrier  safety  programs  have  long  been 
discussion  topics  at  many  newspapers, 
they’re  a  topic  that  requires  so  much 
research  that  it  “finally  gets  delegated 
so  far  down  the  circulation  ranks,  it 
eventually  dies.” 

In  addition,  carrier  safety  is  often 
misunderstood,  Murray  declared,  and 
normally  only  associated  with  visions 
of  “someone  physically  or  verbally 
harassing  a  carrier,”  neglecting  the 
times  a  carrier  has  fallen  on  an  icy  side¬ 
walk  and  hurt  himself,  or  suffered  from 
an  asthma  or  epileptic  attack. 

Carrying  the  slogan,  “to  promote 
carrier  safety  through  community  con¬ 
cern,”  H.O.P.E.  was  designed,  pro¬ 
moted,  and  financed  by  the  Register. 

Our  goal  was  “to  provide  a  deterrent 
to  potential  situations  which  may  en¬ 
danger  carriers  while  performing  route 
duties,”  Murray  said. 

H.O.P.E.  revolves  largely  around 
volunteer  homes  which  agree  to  serve 
as  shelters  in  the  event  of  potential  dan¬ 
ger.  The  H.O.P.E.  logo,  prominently 
displayed  in  black  and  white  on  a  stick¬ 
er  which  the  home  places  on  a  visible 
window,  is  in  the  form  of  a  triangle 
representing  the  carrier,  community 
and  the  newspaper,  Murray  said.  “For 
the  program  to  be  successful,  all  three 
parties  must  show  equal  concern  and 
dedication.” 

The  Register  program  got  off  the 
ground  after  Murray  formed  a  commit¬ 
tee  with  four  other  circulation  execu¬ 
tives.  He  said  he  was  “extremely  selec¬ 
tive”  in  his  choice  of  committee  mem¬ 
bers,  ultimately  choosing  the  circula¬ 
tion  operations  manager  for  his  admi¬ 
nistration  expertise,  the  circulation 


sales  manager  for  her  extensive  prom¬ 
otional  background,  a  projects  coordi¬ 
nator  specializing  in  graphics  and  de¬ 
sign,  and  the  metro  circulation  man¬ 
ager. 

Murray  said  the  project  took  seven 
months  of  preparation  during  which 
time  “every  aspect  of  carrier  safety 
was  carefully  looked  at.”  Weeks  were 
spent  reviewing  numerous  pamphlets 
used  by  law  enforcements  agencies  on 
crime  prevention.  The  extensive  re¬ 
search  and  dozens  of  rewrites  resulted 
in  two  brochures  and  two  additional 
single  pieces. 

Corporate  managers  and  department 
heads  were  solicited  for  their  help  and 
support,  and  their  feedback  was  in¬ 
cluded  in  the  final  product. 

The  next  step  was  to  take  H.O.P.E. 
on  the  road  to  civic  leaders  and  law 
enforcement  agencies  to  enlist  their 
cooperation. 

Murray  warned  his  audience  that 
civic  leaders  “are  not  always  as  board 
minded  as  one  might  assume.  Give 
them  the  political  pluses,  however  and 
they  are  considerably  more  attentive. 
The  local  police  and  fire  departments, 
on  the  other  hand,  were  enthusiastic 
from  the  start. 

The  newspaper  then  took  the  prog¬ 
ram  to  its  carriers  and  their  parents. 
Large  groups  of  300  to  500  people  were 
initially  approached  with  the  project 
until  the  newspaper  decided  to  limit  the 
sessions  to  small  neighborhood  groups 
to  better  promote  “the  program  on  a 
more  local  basis.” 

H.O.P.E.  officially  kicked  off  in  May 
with  a  large  meeting  of  carriers,  pa¬ 
rents,  corporate  executives,  police  and 
fire  representatives  and  the  local  press. 
“The  goal  was  to  be  sure  that  the  com¬ 
munity  received  the  message  early”  to 
solicit  their  support. 

The  carriers  then  were  asked  to  de¬ 
liver  flyers  inserted  in  the  newspaper, 
outlining  the  safety  program  and  asking 
for  volunteers. 

Interested  homes  were  told  to  fill  out 
an  application  and  mail  it  to  the  paper  in 
the  attached  postage-paid  envelope. 

The  application  was  then  forwarded 
to  a  local  law  enforcement  agency  for  a 
routine  records  check  and  returned  to 
the  daily  for  processing.  If  a  home  was 
not  acceptable,  Murray  informed  the 
party  by  letter. 

If  the  party  was  acceptable,  a  pack¬ 
age  of  materials  was  given  to  the  dis¬ 
trict  manager  or  independent  agent 
who  then  delivered  it  to  the  carrier.  The 
carrier  in  turn  delivered  it  to  the  volun¬ 
teer,  giving  him  a  chance  to  extend  “a 


personal  thanks  to  the  H.O.P.E. 
home.” 

The  newspaper  also  installed  a  spe¬ 
cial  H.O.P.E.  line  in  its  circulation  ser¬ 
vice  center.  All  homes  are  requested  to 
contact  the  daily  within  72  hours  after 
their  homes  have  been  used  for  the 
program.  The  project  requires  the 
equivalent  of  one-full-time  clerical  per¬ 
son  to  administrate. 

Murray  stressed  that  “constant 
promotion  of  the  program  is  essential.” 
The  Register  runs  a  weekly  spot  in  its 
neighborhood  section  thanking  the 
community  for  its  support  and  urging 
participants  to  sign  up. 

In  closing,  Murray  reminded  his 
listeners  that  “the  H.O.P.E.  program 
cannot  erase  the  past.  It  can  however, 
help  shape  the  future.” 

UPl  sells  share 
of  Unicom  News 

Commodity  News  Services  Inc.,  a 
subsidiary  of  Knight-Ridder  Newspa¬ 
pers  Inc.,  has  acquired  United  Press  In¬ 
ternational’s  share  of  Unicom  News, 
the  commodity  and  economic  informa¬ 
tion  service. 

Commodity  News  Service  and  UPI 
simultaneously  announced  they  had 
entered  into  a  five-year  service  agree¬ 
ment  under  which  Unicom  will  con¬ 
tinue  to  have  access  to  the  UPI  interna¬ 
tional  communications  network  and 
editorial  coverage  on  a  fee  basis. 

Terms  of  the  transaction  were  not 
disclosed. 

Unicom,  headquartered  in  London, 
was  founded  in  1976  as  a  joint  venture 
between  Commodity  News  and  UPI. 
Under  Monday’s  agreement.  Com¬ 
modity  News  acquired  UPl’s  50% 
share  of  Unicom. 

“Our  relationship  with  UPI  over  the 
years  has  been  very  satisfactory  and  we 
look  forward  to  a  continued  associa¬ 
tion,”  David  K.  Ray,  vicepresident  of 
Knight-Ridder  and  president  of  Com¬ 
modity  News  Services,”  said  in  Miami. 

Commodity  News  is  the  leading  U.S. 
source  for  futures  quotations  and  news. 
More  than  7,500  U.S.  subscribers  have 
access  to  the  various  CNS  worldwide 
information  systems. 

Unicom  provides  commodity  and 
financial  news  and  real-time  market 
quotes  to  traders,  exchanges,  broker¬ 
age  houses,  banks,  foreign  news  agen¬ 
cies  and  businesses  in  27  countries  out¬ 
side  the  United  States. 

In  March,  Unicom  launched  an  adv¬ 
anced  real-time  commodity  prices  sys¬ 
tem  —  Uniquote  II  —  in  London,  Hol¬ 
land,  France,  Switzerland,  Hong 
Kong,  Singapore  and  Australia.  It  soon 
will  be  extended  to  the  Middle  East, 
South  America,  Scandinavia  and  other 
countries  in  Europe. 
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Philadelphia  Inquirer  loses 
$4.5  million  libel  judgment 


Philadelphia  attorney  Richard  A. 
Sprague  was  awarded  (June  30)  $4.5 
million  in  damages  by  a  jury  which 
found  he  was  libeled  by  a  series  of  stor¬ 
ies  that  appeared  in  the  Philadelphia 
Inquirer  in  1973. 

The  award  consisted  of  two  parts — 
$1.5  million  to  compensate  Sprague  for 
personal  distress  and  damage  to  reputa¬ 
tion  and  $3  million  in  punitive  damages. 

Eugene  Roberts,  executive  editor, 
said  the  Inquirer  will  appeal. 

Sprague  filed  his  original  complaint 
in  April  1973,  accusing  the  Inquirer  of 
libel  in  six  news  stories  and  four  edito¬ 
rials.  One  of  the  articles,  which  ran  on 
April  1,  1973,  raised  questions  about 
the  propriety  of  Sprague’s  participation 
in  a  1963  homicide  case  involving  the 
son  of  his  close  friend,  former  State 
Police  Commissioner  Rocco  Urella. 
Sprague  was  then  chief  of  homicide  in 
the  District  Attorney’s  office. 

During  the  course  of  the  libel  trial, 
Sprague  was  ruled  to  be  a  public  figure, 
which  meant  the  jury  had  to  find  that 
the  newspaper  printed  the  articles  with 
reckless  disregard  for  the  truth. 

Roberts,  who  was  also  a  defendant  in 
the  libel  suit,  testified  that  the  April  1 
article  “was  a  story  about  the  conduct 
of  a  public  official  who  failed  to  disqual¬ 
ify  himself  in  a  case  involving  the  son  of 
a  good  friend.  We  regarded  it  then,  and 
we  regard  it  now,  as  a  fair  story.  Not 
only  that,  we  felt  the  obligation  and 
duty  to  publish  it,  that  it  was  vital  in¬ 
formation  the  public  should  know  a- 
bout  its  system  of  justice.” 

The  April  1  story  was  headlined: 
“Did  Sprague  Quash  Homicide  Case  as 
a  favor  to  Urella?”  The  story  began: 
“First  Assistant  District  Attorney 
Richard  Sprague,  whose  name  was 
linked  last  week  to  former  State  Police 
Commissioner  Rocco  P.  Urella  in  a 
wiretapping  controversy,  once  de¬ 
clined  to  prosecute  Urella’s  son  in  a 
homicide  case.” 

Urella’s  son  and  a  college  classmate, 
Donald  Scalessa,  in  1963,  had  gone  to 
the  home  of  John  R.  Applegate.  During 
a  dispute,  Scalessa  struck  Applegate 
and  he  and  Urella  left.  Applegate  died 
and  Sprague  investigated.  He  concur¬ 
red  in  a  decision  to  prosecute  Scalessa, 
but  not  Urella,  Jr.  Sprague  argued  that 
there  was  no  evidence  to  show  that 
Urella  hit  Applegate. 

Four  of  the  five  other  news  stories 
cited  by  Sprague  in  his  libel  complaint 
focused  on  the  wiretapping  incident 
and  mentioned  the  close  relationship 
between  Sprague  and  Urella. 

Sprague  argued  during  the  trial  that 

EDITOR  &  PUBLISHER  for  July  16,  1983 


the  stories  improperly  implied  that  he 
had  participated  in  the  wiretapping  in¬ 
cident,  which  involved  state  policemen 
working  for  Urella.  The  state  police 
were  wiretapping  the  telephones  of  a 
special  crime  commission  that  had 
been  investigating  corruption  in  the 
Philadelphia  Police  Department. 

The  April  1  story  was  written  by  then 
Inquirer  reporter  Kent  Pollock.  He 
was  helped  in  gathering  information  for 
the  story  by  another  former  Inquirer 
reporter,  Greg  Walter. 

Sprague  contended  that  Walter  was 
out  to  destroy  him  because  he  had  ear¬ 
lier  successfully  prosecuted  the  repor¬ 
ter  for  breaking  state  law  by  taping  one 
of  his  own  telephone  calls  without  the 
knowledge  of  the  other  party.  Walter 
worked  at  the  Philadelphia  Bulletin  at 
the  time  he  was  prosecuted  by  Sprague. 

Pollock  testifed  during  the  libel  trial 
that  before  the  April  1  article  appeared, 
both  he  and  Walter  attempted  to  inter¬ 
view  Sprague,  but  that  Sprague  re¬ 
fused. 

Sprague  testified  that  he  had  con¬ 
tacted  Roberts  about  pulling  Walters 
off  the  story  before  it  ran  because  he 
felt  the  reporter  had  a  vendetta  against 
him. 

The  trial  lasted  about  seven  weeks. 
At  one  point.  Pollock,  who  was  on  the 
witness  stand  for  five  days,  refused  to 
reveal  a  confidential  source.  The  trial 
judge,  Charles  Lord,  ruled  that  he  was 
not  protected  by  the  Shield  Law.  His 
ruling  was  appealed  to  Pennsylvania 
Superior  Court  which  denied  relief  and 
the  State  Supreme  Court  refused  to 
hear  the  matter  on  an  expedited  time¬ 
table.  At  that  point.  Judge  Lord 
ordered  the  jury  to  disregard  any  testi¬ 
mony  about  information  obtained  from 
undisclosed  sources. 

Attornies  for  Sprague  had  access  to 
the  Inquirer  reporters’  notes  from  10 
years  before,  and  Pollock  and  Roberts, 
who  spent  six  days  on  the  stand,  de¬ 
voted  much  of  that  time  to  answering 
questions  about  the  writing  and  editing 
process  at  a  newspaper. 

Walter,  who  had  open  heart  surgery 
this  spring,  appeared  in  court  in  answer 
to  a  subpoena,  but  neither  side  called 
him  to  the  witness  stand.  Inquirer  attor¬ 
nies  said  Walter’s  health  might  be  im¬ 
paired  if  he  testified.  Portions  of  a  de¬ 
position  given  by  Walter  in  1981  were 
read  into  the  court  record. 

Samuel  E.  Klein,  36,  defended  the 
Inquirer,  along  with  Katherine  Hatton, 
30,  a  former  reporter  for  the  Cleveland 
Plain  Dealer. 


AT&T  breakup  plan 
approved  by  judge 

Federal  Judge  Harold  Greene 
approved  the  basic  plan  to  break  up 
American  Telephone  &  Telegraph,  but 
added  some  conditions  that  he  said 
would  strengthen  the  22  local  Bell  oper¬ 
ating  units  which  under  the  divestiture 
will  become  separate  companies. 

Judge  Greene’s  conditions  must  be 
accepted  by  AT&T  and  the  Justice  De¬ 
partment  for  the  plan  to  take  effect. 
Divestiture  is  scheduled  to  occur  on 
January  1,  1984. 

The  plan  to  break  up  AT&T  was 
made  in  settlement  of  the  Justice  De¬ 
partment’s  seven  year  anti-trust  suit 
against  the  telephone  company.  Under 
the  agreement,  AT&T’s  22  local  oper¬ 
ating  companies  will  be  reorganized 
into  seven  independent,  regional  tele¬ 
phone  companies.  The  streamlined 
AT&T  will  include  the  Long  Lines  divi¬ 
sion,  Western  Electric  which  manufac¬ 
tures  telephone  equipment.  Bell  Labs, 
and  American  Bell,  an  unregulated  sub¬ 
sidiary  which  markets  information  sys¬ 
tems. 

Among  Judge  Greene’s  conditions  is 
a  stipulation  that  AT&T  give  up  the 
Bell  name  and  the  Bell  System 
trademark  and  logo.  The  stipulation 
means  American  Bell  will  have  to 
change  its  name.  AT&T  can  continue 
to  use  the  Bell  name  only  in  connection 
with  Bell  Labs  and  its  international  op¬ 
erations. 

The  operating  companies  will  be 
allowed  to  use  the  Bell  name  and 
trademark  even  when  selling  equip¬ 
ment  manufactured  by  other  firms. 

Another  condition  is  that  AT&T 
must  grant  each  Bell  operating  com¬ 
pany  rights  to  its  patents  and  any  new 
patents  issued  up  to  five  years  after 
divestiture.  The  Bell  companies  will 
have  the  right  to  sub-license  patents  to 
outside  firms  for  use  in  providing  them 
with  equipment. 

AT&T,  Greene  stated,  must  also 
accept  an  unspecified  liability  to  insure 
that  the  Bell  companies  have  the  finan¬ 
cial  resources  to  provide  AT&T’s  long 
distance  competitors  with  equal  access 
to  local  phone  networks. 

AT&T  stated  in  a  press  conference 
that  it  intends  to  meet  the  January  1 
deadline  for  divestiture,  although  it  is 
considering  an  appeal  of  Judge 
Greene’s  condition  that  it  give  up  use  of 
the  Bell  name. 

“The  name  is  a  very  serious  point,” 
stated  Howard  J.  Trienens,  AT&T 
general  counsel. 

Though  Judge  Greene’s  conditions 
may  strengthen  the  Bell  companies 
financially,  they  are  not  expected  to 
result  in  lower  rates  for  local  telephone 
service. 
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Las  Vegas  Sun  reporter 
returns  $2,500  finders  fee 

By  Brian  Malloy  ‘  ‘  When  Scott  received  the  money ,  he 


A  telephone  call  from  a  reporter  in¬ 
vestigating  reports  that  Kentucky  Gov¬ 
ernor  John  Y.  Brown  Jr.  owed  $28,000 
to  a  Las  Vegas  casino  apparently 
prompted  the  casino  to  offer  a  $2,500 
“finders  fee”  to  the  reporter  after  the 
debt  was  repaid. 

Scott  Zamost,  a  reporter  for  the  Las 
Vegas  Sun,  said  25  $100  bills  bound 
with  a  rubber  band  were  delivered  to 
him  at  the  newspaper’s  office  when  he 
returned  from  a  vacation  last  Novem¬ 
ber.  He  returned  the  money  to  the  casi¬ 
no  that  evening,  he  said. 

Zamost  had  called  Brown’s  Frank¬ 
fort,  Kentucky,  office  in  October  in¬ 
quiring  about  reports  of  a  $28,000  out¬ 
standing  debt  Brown  incurred  at  the 
Horseshoe  Casino.  Although  the  news¬ 
paper  did  not  run  the  story  until  mid- 
June,  Zamost  said  he  was  told  Brown 
had  repaid  the  money  and  the  $2,500 
was  a  finders  fee. 

“1  was  told  this  (payment)  was  be¬ 
cause  of  the  fact  that  Brown  had  paid 
off  his  debt,”  Zamost  said.  “In  other 
words,  apparently  it  was  a  finders  fee. 
A  collector  usually  gets  roughly  10%  of 
whatever  the  gambling  debt.” 

Frank  Fox,  an  aide  to  Brown,  con¬ 
firmed  that  a  Las  Vegas  Sun  reporter 
had  telephoned  in  mid-October.  Fox 
said  he  told  Brown  of  the  inquiry. 

“The  general  response  at  that  time 
was  one  of  laughter,”  Fox  said. 

The  Las  Vegas  Sun  reported  in  a 
copyrighted  story  that  Brown  lost  more 
than  a  half  million  dollars  in  a  16-hour 
“craps”  game  at  the  casino  in  July 
1977,  before  he  took  office. 

The  newspaper  quoted  Horseshoe 
casino  manger  Ted  Binion  as  saying 
Brown  was  given  a  $105,000  “marker” 
to  continue  gambling  after  he  ran  out  of 
cash.  Binion  said  Brown  did  not  pay  off 
$28,000  of  the  debt  until  last  year,  and 
he  did  not  know  why  Brown  had  waited 
five  years. 

Brown  said  in  a  news  conference  in 
Frankfort  that  the  newspaper’s  report 
was  “not  an  accurate  story  in  any  way, 
shape,  or  form.” 

“I  heard  that  story,”  Brown  said. 
“It’s  not  true.  It  sounds  exciting,  but 
it’s  not  true.  I  did  win  in  one  place  one 
night  and  1  did  manage  to  go  to  another 
place  and  lose  it.” 

Las  Vegas  Sun  managing  editor  Gary 
Thompson  confirmed  that  Zamost  had 
received  the  money  and  immediately 
repaid  it  to  the  casino. 

(Malloy  is  a  reporter  for  United  Press 
International.) 
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immediately  took  it  back  to  the 
Horseshoe,”  Thompson  said.  “He 
talked  to  me  about  it  and  the  publisher 
and  the  general  manager.” 

Thompson  said  the  newspaper  de¬ 
cided  not  to  run  the  story  until  recent 
stories  about  Brown  began  appearing  in 
the  national  media.  Brown  is  being  in¬ 
vestigated  by  a  federal  grand  jury  in 
Miami  because  he  withdrew  an  esti¬ 
mated  $1.3  million  in  cash  in  1981  and 
1980  from  the  All  American  Bank  of 
Miami  which  failed  to  report  the  trans¬ 
actions  to  the  Internal  Revenue  Service 
as  required  by  law  for  sums  in  excess  of 
$10,000. 

“The  story  in  the  first  place  did  not 
have  a  lot  of  interest  in  the  Las  Vegas 
area.  There  are  gambling  debts  col¬ 
lected  daily  in  Las  Vegas,”  Thompson 
said.  “There  are  prominent  people  who 
gamble  in  Las  Vegas  and  Nevada  every 
day.  Some  are  big  winners  and  big  los¬ 
ers  and  rarely  make  the  news  out  here, 
unless  the  people  are  involved  in  an 
investigation.” 

Brown,  a  multi-millionaire  who 
made  his  fortune  from  franchising  Ken¬ 
tucky  Fried  Chicken  and  then  selling 
the  business,  donates  his  yearly 
$50,000  salary  to  charity. 

Zamost  said  it  was  rare  for  a  casino 
manager  to  talk  openly  of  client’s 
debts,  but  said  Binion  wanted  to  be  re¬ 
paid. 

“The  only  reason  he  talked  about  it 
originally,  I  think  he  was  hoping  the 
publicity  would  generate  the  pay¬ 
ment,”  Zamost  said. 

Attempts  to  contact  Binion  were  un¬ 
successful. 

Leeming  leaves 
publisher’s  post 

Frank  Leeming  has  resigned  as  pub¬ 
lisher  of  the  Kingsport  (Tenn.)  Times- 
News.  He  was  replaced  by  David  Rau, 
president  of  Sandusky-Norwalk  News¬ 
papers,  Inc.,  and  publisher  of  the 
Grand  Haven  (Mich.)  Tribune. 

Leeming  gained  notoriety  by  appear¬ 
ing  at  newspaper  association  meetings 
to  explain  how  he  adapted  most  of  the 
findings  from  Ruth  Clark’s  “Changing 
Readers”  study  to  improve  circulation 
and  advertising  of  the  the  Kingsport 
paper,  (E&P,  December  25). 

Leeming  was  not  available  for  com¬ 
ment  nor  was  Rau  who  is  reportedly 
splitting  time  between  the  publisher’s 
positions  in  Grand  Haven  and  Kings¬ 
port. 


Main  computer  fails 
at  Washington  Post 

Washington  Post's  main  computer 
system  shut  down  unexpectedly,  wiped 
out  a  mass  of  news  copy  and  caused  the 
paper  to  miss  publishing  its  first  edition 
Sunday  evening,  July  3. 

“This  was  unlike  anything  else 
we’ve  had  in  three  years  of  experience 
with  the  system,”  said  Don  Rice, 
vicepresident  for  operations. 

At  about  7:45  p.m.  —  less  than  three 
hours  before  the  presses  were  sche¬ 
duled  to  start  printing  the  first 
edition  —  all  the  Post’s  12  regularly- 
used  computer  banks  and  300  terminals 
were  dead. 

Most  of  the  news  copy  that  had  been 
entered  since  noon  was  erased.  And  the 
paper  still  had  30  open  pages  to  fill. 

The  newsroom  switched  to  using  a 
back-up  Harris  system  with  40  termin¬ 
als.  Most  reporters  had  made  hard  copy 
print-outs  of  their  stories,  and  so  fell  to 
keyboarding  them  into  the  Harris 
machines.  Some  reporters  without 
print-outs  had  to  write  their  stories 
again.  Editors  also  sent  some  copy  to  a 
small  computer  system  in  the  compos¬ 
ing  room  where  operators  could  enter 
the  material  on  a  Raytheon  machine 
normally  used  for  advertisements. 

The  paper  could  not  publish  its  first 
edition  of  about  100,000  copies  out  of  a 
total  circulation  of  747,000.  The  paper, 
however,  managed  to  roll  the  presses 
for  the  second  edition  about  12:30  a.m., 
15  minutes  late.  Subscribers  to  the  first 
edition  —  mostly  shipped  out  of 
Washington  —  received  the  second 
edition,  although  tardy. 

The  main  computer  system  did  not 
get  back  into  full  operation  until  noon 
on  Monday.  It  took  almost  that  long  to 
find  the  trouble. 

Rice  said  the  failure  was  in  a  disc 
drive  in  the  system  put  together  by  Tan¬ 
dem  Computer.  The  system  features  an 
internal  back-up:  If  one  part  fails,  the 
system  is  supposed  to  switch  automati¬ 
cally  to  the  back-up. 

In  this  case.  Rice  said,  a  control  card 
for  the  disc  drive  in  the  first-line  part  of 
the  computer  went  partly  bad  but  when 
the  system  tried  to  switch  to  the  back¬ 
up  disc,  the  card  gave  a  false  reading 
that  the  back-up  was  out  of  order.  The 
computer  kept  trying  to  call  in  the  back¬ 
up,  but  finally  “decided”  that  the  mate¬ 
rial  in  it  was  incompatible  with  other 
stored  data,  and  shut  down  for  the 
night. 

If  the  card  had  failed  completely. 
Rice  said,  the  problem  could  have  been 
detected  simply  and  repaired  quickly. 
But  it  took  Post  and  Tandem  techni¬ 
cians  more  than  half  a  day  to  hunt  down 
the  card  with  half  a  mind. 
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®  1977  Capital  City  Press 


ore  Piercing 
fcThan  Bayonets 


“A  journalist  is  a  grumbler,  a  ccnsurer,  a  giver 
of  advice,  a  regent  of  sovereigns,  a  tutor  of  nations. 
Four  hostile  newspapers  are  more  to  be  feared  than 
a  thousand  bayonets.” 


—  Napoleon  Bonaparte 


Moving  to  new  post  in  Brusseis 

Robert  Schnitzlein,  who  has  been 
appointed  general  manager  for  the  In- 
ternational  Newspictures  Division  of 
United  Press  International,  will  trans- 
fer  from  New  York  to  Brussels  to  MF ' 
assume  the  newly-created  post  with 
worldwide  responsibilities. 

President  William  J.  Small  ^ 
announced  the  appointment.  Schnitz-  ^ 

lein  will  supervise  UPI  Newspicture  ^ 

coverage  in  Europe,  Africa  and  the 
Mideast  as  well  as  coverage  throughout 
the  International  Division.  1 

The  new  position  is  an  expansion  of 
the  previous  top  Newspictures  job.  ^ 

Charles  McCarty,  editor  for  Europe, 

Africa  and  the  Mideast,  recently  re-  v 

Born  in  Brooklyn,  Schnitzlein  work-  Rober 

ed  for  the  forerunner  of  UPI  Newspic-  He  supervised  co 
tures.  Acme  Newspictures,  while  a  stu-  vVar,  the  India-1 
dent  in  1950.  After  service  in  the  U.S.  lease'  of  the  Ame; 
Navy  he  rejoined  UPI  as  a  photograher  and  made  four  tr 
and  later  was  Newspictures  manager  public  of  China, 
for  Tennessee.  Named  Foreij 

Schnitzlein  moved  to  New  York  in  tor,  he  transferrei 
1960  to  work  on  the  international  pic-  of  1974  and  has  I 
ture  desk  for  three  years.  In  1969  he  ceiving  the  new 

was  promoted  to  night  editor.  In  June  _ 

of  1971  he  was  named  Asian  Division 
Editor  with  headquarters  in  Tokyo  and  Terry  Ause 
subsequently  in  Hong  Kong  when  UPI  I've  assistant  to 
introduced  satellite  communications.  Omaha  World-H 


.A  It 


Robert  Schnitzlein 

He  supervised  coverage  of  the  Vietnam 
War,  the  India-Pakistan  conflict,  re¬ 
lease  of  the  American  prisoners  of  war 
and  made  four  trips  to  the  Peoples  Re¬ 
public  of  China. 

Named  Foreign  Newspictures  edi¬ 
tor,  he  transferred  to  New  York  in  June 
of  1974  and  has  held  that  post  until  re¬ 
ceiving  the  new  promotion. 

Terry  Ausenbaugh,  adminstra- 
tive  assistant  to  the  president  of  the 
Omaha  World-Herald,  has  been  named 
to  the  newly-created  position  of  sales 
promotion  and  public  affairs  manager. 
Former  promotion  manager  Gene 
Overman  moves  on  to  personnel  man¬ 
ager. 

♦  ♦  + 

John  Walsh,  metropolitan  circula¬ 
tion  manager  for  the  Wichita  Eagle- 
Beacon,  has  been  appointed  suburban 
circulation  manager  of  the  Chicago  Tri¬ 
bune. 


NEWSPEOPLE 


Diane  S.  Large  has  been  promoted 
to  vicepresident/personnel  of  USA  To¬ 
day.  Large  has  been  the  director/per¬ 
sonnel  of  USA  Today  since  January  of 
1982.  Previously,  she  was  personnel 
director  of  the  Oakland  Tribune/East- 
bay  Today.  Large  recently  completed  a 
one  year  term  as  president  of  the  News¬ 
paper  Personnel  Relations  Associa¬ 
tion. 

*  * 

Ken  Paulson  was  named  man¬ 
aging  editor  of  the  Bridgewater  (N.J.) 
Courier-News.  He  joined  the  newspaper 
in  1980  as  metropolitan  editor  and  in 
1981  became  assistant  managing  editor. 
Before  moving  to  Bridgewater,  Paul¬ 
son  was  with  the  Fort  Myers  (Fla.) 
News-Press. 

*  *  ♦ 

A  staff  cartoonist  for  the  Daily 
Oklahoman,  Oklahoma  City,  since 
1950,  Jim  Lange  was  elected  president 
of  the  Association  of  American  Car¬ 
toonists  at  the  Toronto  convention. 

The  1984  meeting  will  be  in  Oklaho¬ 
ma  City  with  Lange  shouldering  re¬ 
sponsibility  for  planning  the  meeting. 
Lange  previously  served  as  first 
vicepresident,  secretary-treasurer,  and 
on  the  board  of  directors. 

*  4c 

John  S.  Cole,  an  internal  auditor 
with  Cowles  Media  Co.,  since  1982, 
was  named  assistant  treasurer  of  the 
firm. 

*  4c  4c 

Thomas  M.  Schroeder,  corporate 
secretary  of  the  Chicago-based  Field 
Enterprises  Inc.,  and  Stephen  J.  Shu- 
MATE,  controller,  have  been 
named  vicepresidents. 


“There  is  no  better  day- 

to-day  reference  service 

on  what  happens  in 

Washington  than 

Congressional  Quarterly 

Service.’'  „  . 

Robert  L.  Healy 

The  Boston  Globe 


for  information  write  or^call 

Congressional  Quarterly  Inc. 

Altn:  Jim  Bullard 

1414  22nd  St.  N.W.  Washington  D  C.  20037 
(202)  887-8500 


WhtTi  the  Delaware  County  Daily  Times  first  ran 
the  Birthday  Game,  they  received  nearly  1 2,(H)0 
entries  a  week.  Today,  four  renewals  and  59 
consecutive  weeks  later,  it's  slill  pulling  I2,(KK) 
entries  every  week! 

The  Birthday  Game  also  played  a  big  part  in 
easing  the  Times'  transition  from  an  afternoon 
broadsheet  to  a  morning  tab.  Despite  the  format 
change,  circulation  has  jumped  49%  over  last 
year.  Single  copy  is  up,  too! 


ounmoEnsum 
m  BIRTHDAY  GAME  so  WRL 
WE'VE  RENEWED  IT.  FOUR  NMES!  " 

-wAmateiBK.  ‘ 

DRm/att  C0UtTY(PA)t>AUtTmES 

The  Birthday  Cjame  is  the  easiest-to-run, 
easiest-to-play  c  ire  ulation  builder  ever.  If  you 
havco't  run  if  yet,  try  it.  You'll  see  why  more  than 
15%  of  Birthday  C'.ame  buyers  renc>w. 

Call  today  for  more  details:  (203)  562-1133 

O  write:  William  T.  Guthrie,  Vice  President, 
The  lackson  Newspapers,  P  C)  Box  8715, 
New  Haven,  CT  (KiSI  5 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Doug  Smith  was  named  executive 
business/farm  editor  of  the  Wichita 
Eagle-Beacon,  a  new  position.  Smith 
moved  from  the  Charlotte  (N.C.) 
News,  where  he  was  business  editor, 
and  before  that,  city  editor.  Both  are 
Knight-Ridder  newspapers. 

Smith  will  direct  the  newsroom  de¬ 
partment  that  produces  the  daily  and 
Sunday  business/farm  sections,  Sun¬ 
day  real  estate  section  and  overall  busi¬ 
ness  and  farm  coverage.  His  appoint¬ 
ment  frees  Dick  Dilsaver,  who  re¬ 
mains  as  business/farm  editor,  to  fulfill 
a  long-held  desire  to  do  more  writing. 

*  *  ♦ 

Stephen  J.  Hannah,  Madison, 
Wisconsin  bureau  chief  for  the  Mil¬ 
waukee  Journal,  was  named  metropoli¬ 
tan  editor. 

4c  *  * 

Mark  A.  Marchand,  formerly  in 
reporting  capacities  for  the  Springfield 
(Mass.)  Daily  News  and  Westfield 
(Mass.)  Evening  News,  has  been 
named  a  science  writer  on  the  public 
relations  staff  at  Boston  University. 

4c  *  « 

Thomas  W.  Gerber  has  retired  as 
editor  of  the  Concord  (N.H.)  Monitor, 
after  a  22-year  affiliation.  Earlier,  he 
was  with  the  Boston  Herald  Traveler 
and  United  Press  International.  Mike 
Pride  succeeds  him  as  editor. 

4c  4c  4c 

Joe  H.  Nixon,  chairman  of  the 
board  of  Nixon  Enterprises  Inc., 
Wabash,  Ind.,  was  named  chairman 
emeritus.  In  addition,  David  Fulker¬ 
son,  athletic  director  of  Warsaw  High 
School,  has  been  appointed  to  the  com¬ 
munications  company’s  board  of  direc¬ 
tors. 

4c  4(  4c 

Kristin  Nord,  senior  editor,  Litch¬ 
field  County  Times,  New  Milford,  has 
been  elected  to  the  Connecticut  Com¬ 
mission  on  the  Arts  for  a  one  year  term. 

4c  4c  4c 

The  Chicago  Sun-Times  recently 
announced  two  new  circulation  assign¬ 
ments: 

Maurice  W.  Twomey,  circulation 
manager-administration  coordinator 
since  1979,  was  promoted  to  circulation 
director-operations;  and  James  A.  En¬ 
gle,  assistant  general  manager  of  the 
San  Antonio  Light,  was  named  circula¬ 
tion  director-marketing/sales. 

Twomey  began  his  circulation  career 
at  the  Sun-Times’  defunct  evening  sis¬ 
ter,  the  Chicago  Daily  News,  in  1947. 
In  addition  to  a  previous  stint  at  the 
Sun-Times,  Engle  has  worked  as  a  cir¬ 
culation  executive  at  the  Washington 
Post  and  Greensboro  (N.C.)  News- 
Record. 


Smith  Puckett  Jesse 


Frank  Puckett  Jr.  has  been 
named  a  vicepresident  of  the  Harte- 
Hanks  National  Group  and  president  of 
the  group’s  new  West  Texas  Region.  In 
addition,  he  has  been  promoted  to  pres¬ 
ident  of  the  Reporter  Publishing  Co., 
which  publishes  the  Abilene  (Texas) 
Reporter-News. 

Puckett  has  been  executive 
vicepresident  and  general  manager  of 
Reporter  Publishing  Co.  since  August, 
1981.  F*reviously  he  was  president  and 
publisher  of  the  Journal-News  in 
Hamilton,  Ohio,  and  the  Gloucester 
County  Times,  Woodbury,  New 
Jersey,  both  Harte-Hanks  newspapers. 

4c  4c  4e 

James  H.  Jesse,  president  of  the 
Newspaper  Printing  Corporation, 
Nashville,  will  retire  September  1, 
completing  16  years  with  the  Gannett 
Company. 

Before  becoming  president  of  NPC, 
Jesse  was  publisher  of  the  Nashville 
Banner  from  1978-1979. 

Succeeding  Jesse  at  NPC  is  Harry 
H.  Browning,  who  has  been 
vicepresident  for  operations  of  the  Cin¬ 
cinnati  Enquirer  since  1977. 

Earlier  in  his  career,  Jesse  was 
general  manager  of  the  Bastrop  (La.) 
Daily  Enterprise  and  retail  advertising 
manager  of  the  Shreveport  (La.)  Jour¬ 
nal,  and  editor  and  publisher  of  the 
Punta  Gorda  (Fla.)  Herald  before  be¬ 
coming  vicepresident  and  publisher  of 
the  Boca  Raton  (Fla.)  News  from  1%3- 
67. 

He  moved  to  Gannett’s  Cocoa  (Fla.) 
Today  in  1%7  as  publisher  and  presi¬ 
dent,  and  then  held  the  same  title  at  the 
Pensacola  (Fla.)  News  Journal  from 
1973-78. 


John  A.  Park  Jr. 

Expertise 

For  Owners  Considering 
Sole  of  their  Newspapers 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

28  Years  Nation-Wide  Personal  Service 


Neil  Shister  was  named  editor  of 
Atlanta  Magazine.  A  former  Time 
magazine  correspondent  and  national 
television  critic  for  the  Miami  Herald/ 
Knight-Ridder  News  Wire,  Shister  has 
been  a  contributing  editor  for  Atlanta 
Magazine  since  1980. 

4c  4c  4c 

Elizabeth  A.  Bracken  has  been 
promoted  to  vicepresident  for  promo¬ 
tion/community  relations  at  Westches¬ 
ter  Rockland  Newspapers,  N.Y. 
Bracken  joined  WRN  in  1976  and 
served  as  promotion  coordinator  from 
1977  to  1979,  when  she  was  promoted 
to  community  relations  director.  She 
also  directs  a  Newspaper  in  Education 
program  for  schools  in  the  area. 

( Continued  on  page  20) 


McNAUGHT 


Paternity 

Ward 

By  D.L  Stewart 


“D.L.  Stewart  details  many 
of  the  joys  and  frustrations 
of  taking  fatherhood  seri 
ously.  Don’t  wait  ’til  ‘some¬ 
day’  to  look  back  and  laugh 
at  all  of  this ...  Read  Stewart 
and  laugh  now.  I  did.” 

—  Phil  Donahue 


Call  collect  (212)  682-8787 

McNAUGHT  SYNDICATE 
300  E.  42nd  Street, 

New  York,  N.Y.  10017 
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Newspeople 

{Continued  from  page  19) 


Lawrence  Roberts  was  appointed 
bureau  manager  for  United  Press  Inter¬ 
national  in  Madrid.  He  succeeds  Bjorn 
Edlund,  who  resigned.  Roberts 
joined  UPI  in  Seattle  in  1977,  after 
working  as  associate  editor  of  the 
weekly  Seattle  Sun.  He  left  UPI  in  1981 
to  move  to  Barcelona,  Spain,  where  he 
freelanced,  and  then  rejoined  the  wire 
service  in  Madrid  last  year. 

*  ♦  ♦ 

Stephen  C.  Plagens,  was  named 
national  advertising  sales  manager  of 
the  St.  Paul  (Minn.)  Pioneer  Press  and 
Dispatch.  Plagens  joined  the  papers  in 
1981  to  spearhead  the  advertising  sales 
efforts  for  a  new  Monday  business  sec¬ 
tion.  In  his  new  position,  he  replaces 
Jeff  Finden,  who  left  to  pursue  other 
interests. 


George  R.  Fain  Jr.,  formerly 
general  manager  of  the  Blytheville 
(Ark.)  Courier  News  and  regional  coor¬ 
dinator  for  Park  Newspapers  in  Arkan¬ 
sas,  was  named  general  manager  of  the 
Lumberton  (N.C.)  Rohesonian.  Prior 
to  joining  Park,  he  was  marketing 
director  for  the  Greenville  (S.C.)  News 
Piedmont  Co. 


CALL 

Dave  Cullen 


(202)  554-9000. 

Public  Affairs  Department 

NATIONAL  FEDERATION  OF 
INDEPENDENT  BUSINESS 

600  Maryland  Avenue 
Washington,  DC  20024 


Foster 


Lindquist 


PROMOTIONS— Fred  L.  Foster, 
director  of  soles  development  for  Gannett 
Co.  Inc.,  was  named  vicepresident/adver¬ 
tising  of  the  Cincinnati  Enquirer.  Before 
joining  Gannett's  corporate  staff,  Foster 
served  as  ad  director  at  several  New  York 
newspapers,  including  the  Utica  Obser¬ 
ver-Dispatch,  and  at  the  Manitowoc 
(Wis.)  Herald-Times-Reporter. 

In  a  separate  announcement.  Enquirer 
circulation  sales  director  Larry  G.  Lind¬ 
quist,  was  promoted  to  vicepresident/cir¬ 
culation. 

Editorial  changes  at  the  Albuquerque 
(N.M.)  Tribune  were  announced  as  fol¬ 
lows: 

Jack  McElroy,  city  editor  since 
August  1980,  was  appointed  assistant 
managing  editor,  a  newly  created  posi¬ 
tion. 

Barbara  Page,  Accent  editor  since 
December  1981,  was  named  to  succeed 
McElroy. 

Mike  Hall  was  named  executive 
sports  editor. 

McElroy  joined  the  Tribune  as  a  re¬ 
porter  in  1977  after  working  for  the 
Douglas  (Ariz.)  Daily  Dispatch. 

Page  is  former  Lifestyle  and  news 
editor  of  Las  Cruces  (N.M.)  Sun- 
News.  She  went  to  the  Tribune  from  the 
Yakima  (Wash.)  Herald  Republic, 
where  she  was  a  copy  editor. 

Hall  joined  the  Tribune  June  2  after 
four  years  at  the  Jackson  (Miss.)  Cla¬ 
rion-Ledger  and  Daily  News,  where  he 
served  as  assistant  news  editor  and 
Sunday  editor. 

*  *  * 

Glenn  L.  Gilbert,  assistant  city 
editor  of  the  Ann  Arbor  (Mich.)  News, 
was  named  city  editor  of  the  Aurora 
(Ill.)  Beacon  News.  JON  CUNNING¬ 
HAM,  a  photographer  for  the  paper 
has  been  promoted  to  chief  photog¬ 
rapher,  replacing  Stafford  Davis, 
who  left  to  pursue  his  own  photography 
business.  James  V.  Gill,  former  city 
editor,  moved  to  editor  of  special  sec¬ 
tions. 

*  *  * 

Terry  W.  Stoecker,  training/ 
promotion  coordinator  in  the  circula¬ 
tion  department  of  the  Milwaukee  Jour¬ 
nal  and  Sentinel,  was  named  safety  and 
training  administrator  of  the  parent 
Journal  Company. 


Adam  Clymer  was  appointed  to  su¬ 
pervise  news  polling  and  other  statistic¬ 
al  news  projects  at  the  New  York 
Times.  He  will  be  an  assistant  to  execu¬ 
tive  editor,  A.M.  Rosenthal  . 

Clymer  has  been  a  political  and  Con¬ 
gressional  correspondent  in  the  news¬ 
paper’s  Washington  bureau  since  1977. 
His  responsibilities  will  include  the 
New  York  Times/CBS  News  Poll  and 
other  Times  polls  and  such  projects  as 
the  best-seller  lists,  sports  rankings  and 
data  gathering  and  analysis  for  news 
articles.  He  succeeds  William  Stock- 
ton,  who  has  a  new  assignment  in 
newsroom  personnel  and  budget  admi¬ 
nistration. 

Before  joining  the  Times,  Clymer 
had  worked  for  the  Norfolk  Virginian- 
Pilot,  New  York  Daily  News  and  the 
Baltimore  Sun. 

*  *  ♦ 

Richard  Brooks,  acting  city  editor 
of  the  San  Bernardino  (Calif.)  Sun,  has 
been  named  city  editor.  Brooks  re¬ 
places  Fred  Meier,  who  joined  USA 
Today. 

Brooks,  a  graduate  of  San  Bernardi¬ 
no  Valley  College,  worked  part-time  at 
the  Sun  as  a  photo  technician  and  obit 
writer  while  attending  college  and  be¬ 
came  a  reporter  in  1973. 

In  another  Sun  appointment,  Ann 
Russell  was  named  cooperative  sales 
coordinator.  She  joined  the  paper  as  a 
promotion  assistant  in  1979. 

*  :4c  4c 

Martin  J.  Hughes  III,  formerly 
director  of  advertising  sales  at  the  Dan¬ 
bury  (Conn.)  News  Times,  has  been 
named  director  of  advertising  sales  for 
The  Sun  Tattler  Company,  Hollywood, 
Florida.  Earlier  in  his  career  Hughes 
was  with  the  Middletown  (N.Y.)  Times 
Herald  Record  and  the  Oneonta  (N.Y.) 
Daily  Star. 


Deaths 


Katherine  M.  Murphy,  81,  retired 
women’s  page  editor  of  the  Holyoke 
(Mass.)  Transcript-Telegram,  died 
June  13. 

♦  ♦  * 

David  K.  Boynick,  71 ,  retired  chief 
of  communications,  Connecticut  De¬ 
partment  of  Mental  Health,  and  earlier 
with  the  Associated  Press,  Springfield 
(Mass.)  Daily  News,  Boston  Trans¬ 
cript,  and  International  News  Service, 
died  June  15. 

4c  4c  4c 

Bess  Hampton  Garber,  104,  for¬ 
mer  president  and  director  of  the  Madi¬ 
son  (Ind.)  Courier,  died  May  17.  She 
was  elected  to  head  the  newspaper 
when  her  husband,  Michael  E.  Garber, 
died  in  1%2.  Garber  had  been  editor 
and  publisher  of  the  Courier. 
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Notes  on  people 


Mulligan's  typewriter 
on  special  loan 

Associated  Press  Special  Correspon¬ 
dent  Hugh  Mulligan  took  his  antique 
typewriter  along  while  covering  Pope 
John  Paul  II’s  trip  to  Poland.  It  is  the 
typewriter  Mulligan  praises  now  and 
then  in  his  “Mulligan’s  Stew”  column. 

During  the  mass  at  the  Wroclaw  race 
track,  a  papal  valet  visited  the  Western 
press  table  and  asked  if  the  Vatican 
could  borrow  a  typewriter.  Mulligan 
volunteered  his  machine. 

The  priest  returned  with  the  typewri¬ 
ter  within  the  hour  and  handed  Mulli¬ 
gan  a  gold  medal  blessed  by  the  pope. 
When  asked  why  the  Vatican  had 
needed  a  typewriter,  the  priest  smiled 
and  left  silently. 

In  praise  of  teachers 

The  poem,  “Teacher,”  read  by  Pres¬ 
ident  Reagan  in  closing  his  June  15th 
speech  before  the  87th  annual  conven¬ 
tion  of  the  Parent  Teacher  Association, 
was  written  by  veteran  journalist  Clark 
Mollenhoff. 

The  President  described  Mollenhoff 


as  “a  tough-minded  journalist  who  also 
understands  the  crucial  importance  of 
parents  and  teachers.” 

Mollenhoff,  a  Pulitzer  Prize  news¬ 
man,  is  working  fulltime  this  summer 
with  the  Washington  Times  and  files 
reports  to  the  newspaper  during  the 
rest  of  the  year  from  Washington  and 
Lee  University  in  Lexington,  Va., 
where  he  teaches  journalism. 

For  the  children 

The  first  library  and  learning  center 
in  a  children’s  psychiatric  facility  in  the 
state  of  New  York  opened  in  June,  and 
was  named  in  honor  of  Walter  Kaner, 
New  York  Daily  News  columnist. 

Funds  to  establish  the  center  and 
equip  it  with  books  and  audio-visual 
instructional  aids  were  donated  by  the 
Walter  Kaner  Children’s  Foundation. 
The  new  facility  located  in  the  Queens 
Children’s  Psychiatric  Center,  Beller- 
ose,  N.Y.,  serves  four  to  eight-year-old 
outpatients  at  the  state-operated 
center. 

Kaner  has  entertained  more  than 
77,000  handicapped,  homeless  and 
needy  children  at  his  annual  parties 
over  the  past  30  years. 


Silver  Medal  to  Urban 

Henry  Z.  Urban  retired  as  president 
and  publisher  of  the  Buffalo  News  July 
1  and  was  succeeded  by  Stanford  Lip- 
sey,  vice  chairman,  who  is  the  sixth 
publisher  in  the  101-year  old  history  of 
the  News. 


Henry 

Urban 


Urban  completed  30  years  of  service 
with  the  News,  the  last  nine  as  presi¬ 
dent  and  publisher,  and  is  remaining  on 
the  board  of  directors. 

Most  recently  Urban  received  a  Sil¬ 
ver  Medal  Award  from  the  Advertising 
Women  of  Buffalo  for  his  contributions 
to,  and  support  of,  advertising.  The 
award  is  part  of  the  American  Advertis¬ 
ing  Federation  program  in  which  local 
professional  clubs  select  an  honoree. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  probiem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-766-2625  or  write: 
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Staying  on  top  of  the  news— and  the 
competition— requires  greater  efficiency 
than  ever  before.  That’s  why  Atex  news¬ 
paper  systems  are  in  hundreds  of  news¬ 
papers  around  the  world. 

Since  1973,  we’ve  been  extending  the 
limits  of  technology,  offering  newspapers 
better,  faster,  more  efficient  and  depend¬ 
able  ways  to  manage  copy  flow,  from 
story  and  ad  creation  to  production. 

Because  we  understand  how  newspa¬ 
pers  operate,  we  know  that  no  two  papers 
are  exactly  alike.  Each  Atex  installation 
is  designed  to  meet  your  needs,  from 
writing  and  editing  to  selling  advertising. 


MPmEummAHMEman 

TOOlfORPUBlISHeRS 

Atex  newspaper  systems  are  one  sure  way 
publishers  of  small,  medium  and  large  news¬ 
papers  can  gain  a  competitive  advantage  by 
controlling  costs  and  producing  a  more  sale¬ 
able  product. 

The  paperless  world  of  Atex  allows  you 
to  take  advantage  of  electronic  text  editing 
throughout  your  paper,  so  you  can: 

□  reduce  costs  by  maximizing  staff  efficiency, 
by  conserving  materials  and  by  maintain¬ 
ing  tighter  controls  over  production 

□  boost  sales  productivity 

□  improve  writing,  editing  and  advertising 
quality 

□  streamline  customer  service 

□  increase  clerical  efficiency 

□  improve  decision-making  with  more 
timely,  accurate  information 


MMCWfReCDOMOFTHEPKSS 

FORCDITORSRMDRFPORTtRS 

With  Atex  systems  for  every  size  news¬ 
paper,  reporters  and  editors  enjoy  a  new  kind 
of  visual  and  verbal  freedom.  Features  have 
been  designed  to  help  newspapers  meet 
deadlines  while  producing  highest  quality 
copy: 

□  Electronic  "cut  and  paste"  for  fast,  easy 
editing;  accurate  copy  fitting 

□  Split  screen  display  lets  you  work  easily 
from  notes,  update  stories,  write  budgets 

□  Automatic  wire  service  sorting  and  routing; 
key  word  and  "Urgent”  alerts 

□  Electronic  page  layout  for  editorial  control 
over  composition 

□  Fast  information  retrieval  from  electronic 
library 

□  Password  system  to  protect  your 
confidentiality 


□  reduce  typesetting  costs 


Offices:  Bedford,  Chicago.  Dallas.  New  York.  Tampa,  Washington,  Copenhagen,  Dusseldorf,  Frankfurt,  Hamburg,  Helsinki,  London,  Madrid,  Melbourne,  Munich. 
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MORiSMiSMHDMORlCOimtOl 
FOR  Rm/ERTISIRB  MARABERS 

Classified  and  Display  Advertising  is  the 
financial  backbone  of  every  size  newspaper. 
And  by  streamlining  the  entire  process,  Atex 
lets  sales  personnel  spend  more  time  selling 
and  less  time  doing  clerical  work.  The  system 
automatically  figures  ad  linage,  computes 
costs,  and  initiates  typesetting  and  billing. 

A  single  keystroke  brings  ad  order  forms, 
phone  directories,  signatures,  box  numbers 
and  much  more  to  the  screen.  In  short,  Atex 
offers: 

□  increased  time  for  “selling  up” 

□  fewer  keystrokes;  fewer  errors 

□  accurate  quotes  with  customer 
ON  THE  PHONE 

□  automatic  tracking  of  credit  problems 

□  easy  composition  for  extra  linage 

□  better  customer  service 

□  accurate  billing  information 

□  reports  when  and  how  you  want  them 


Oslo,  Pans,  Rome,  Rotterdam,  Sao  Paulo,  Stockholm. 


32  Wiggins  Avenue 
Bedford.  MA  01730 
Phone  (617)  275-8300 


OVER 300 PBRUSHOtS 
WORUmOEOmiOORKFEX 

□  USA  Today,  Washington,  DC 

□  New  York  University,  New  York 

□  The  Boston  Herald,  Massachusetts 

□  Rochester  Post  Bulletin,  Minnesota 

□  Austin  American  Statesman, Texas 

□  Booth  Newspapers,  Maine 

□  Wichita  Eagle-Beacon,  Kansas 

□  Philadelphia  Inquirer,  Pennsylvania 

□  Patriot  Ledger,  Massachusetts 

□  Hendersonville  Times-News, 

North  Carolina 


SUROaORTECHRmOBV: 

ROWAROmTHEFOnRE 

We  built  our  reputation  with  systems  for 
the  world’s  largest  newspapers.  Now,  Atex 
performance  is  available  on  small  and 
medium-sized  systems,  too! 

For  high  performance  Classified  Adver¬ 
tising  and  Editorial  software,  ergonomically- 
designed  terminals.  Cable  TV,  Library, 
Graphics  and  Pagination  systems  today,  and 
direct  output  systems  tomorrow,  look  to  Atex. 
The  Leader. 


AFEXBETS  YOOR  PAPER  OOT 
ORTROE-EVERYTURE! 

No  Atex  system  has  ever  become  obso¬ 
lete!  In  fact,  through  hardware  and  software 
enhancements,  systems  installed  in  the  early 
1970’s,  are  as  up-to-date  as  our  most  recently 
installed  systems.  While  we  are  constantly 
developing  new  products  for  the  newspaper 
industry,  we  always  design-in  compatibility 
with  our  existing  systems. 

SAFETY  RET  KEEPS  YOOR 
REYYSPAKROPARORORRIRB. 

SAFETY  NET'”  is  the  combination  of  our 
distributed  database  and  COPYSAFE'”  arch¬ 
itecture.  our  TRACE'” 24-hour-a-day  remote 
diagnostic  system,  the  industry’s  largest 
network  of  field  ser¬ 
vice  engineers  and  — 
parts  depots,  the 
HELP!  user-aid 
program  and  our 
complete  customer 
service,  documen-  _ 

tation  and  training  p 

programs.  WWWWx:- 


A  KODAK  COMPANY 


Investigation 
leads  to  grand 
jury  indictments 

A  six-month  investigation  by  the 
Fort  Myers  (Fla.)  News-Press  into  Lee 
County  government  contracts  has  led 
to  grand  jury  indictments  of  two  county 
commissioners,  a  former  county  com¬ 
missioner  and  a  local  contractor. 

In  a  series  of  stories  by  reporters 
Leroy  Melsek  and  Barbara  Johnson 
that  began  in  November  1982,  the 
News-Press  reported  allegations  that  a 
contractor  who  had  received  $14.7  mil¬ 
lion  in  sewer  system  work  hired  women 
to  have  sex  with  Lee  County  Commis¬ 
sioner  Ernie  Averill. 

In  March  a  grand  jury  indicted  Aver¬ 
ill  on  charges  of  peijury,  receiving  un¬ 
lawful  compensation  and  conspiracy  to 
commit  the  crime  of  unlawful  com¬ 
pensation.  Averill  was  subsequently 
suspended  from  office  pending  the  out¬ 
come  of  the  criminal  charges. 


Johnson  Melsek 


The  grand  jury  also  indicted  Lee 
County  contractor  Louis  “Butch” 
Stramaglia  on  unlawful  compensation 
and  conspiracy. 

In  January  the  same  grand  jury  re¬ 
turned  indictments  against  Lee  County 
Commission  Chairman  Mike  Boeder 
and  former  Commissioner  Wade  Scaf- 
fe.  Both  men  were  charged  with  lying  to 
the  grand  jury  about  the  presence  of 
women  on  a  boat  trip  they  took  with 
Averill.  The  boat  trip  was  paid  for  by 
Stramaglia,  according  to  a  News-Press 
story. 

In  an  exclusive  story  in  early  March 
the  newspaper  reported  Boeder  had 
struck  a  deal  with  the  state  attorney’s 
office  to  resign  his  office,  agree  never 
to  run  for  it  again,  testify  when  called 
upon  and  plead  no  contest  to  a  misde- 
meaor  charge  of  peijury.  Boeder  car¬ 
ried  out  his  part  of  the  bargain  in  late 
April. 

The  indictments  and  associated  stor¬ 
ies  are  the  latest  in  a  long  string  of  scan¬ 
dals  that  have  rocked  Lee  County  gov¬ 
ernment  in  the  past  year.  Others  unco¬ 
vered  by  the  News-Press  include: 

-In  November,  1982,  the  News-Press 
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reported  $4.6  million  in  cost  overruns 
on  the  $29.98  million  East  Lee  County 
sewer  system.  A  month  later,  the  cost 
overruns  climbed  to  $5.5  million.  A 
grand  jury  currently  is  investigating  the 
sewer  system,  as  is  the  state  attorney’s 
office  and  the  Florida  department  of 
Law  Enforcement.  The  international 
accounting  firm  of  Price  Waterhouse  & 
Co.  has  been  hired  to  unravel  the  finan¬ 
cial  nightmare. 

-In  August,  1982,  the  News-Press 
discovered  that  costs  on  a  new  regional 
airport  being  built  in  Fort  Myers  had 
skyrocketed  from  $31  million  in  1977  to 
more  than  $100  million  in  1982.  Con¬ 
struction  flaws  also  caused  the  airport 
runway  to  be  rebuilt.  A  new  grand  jury 
soon  will  be  empaneled  to  investigate 
the  cost  increase  while  investigations 
continue  by  state  prosecutors  and  the 
Florida  Department  of  Law  Enforce¬ 
ment. 

-In  December,  1982,  the  News-Press 
discovered  that  a  paving  contractor  on 
the  East  Lee  County  sewer  system  paid 
$2,000  to  purchase  a  steer  belonging  to 
the  daughter  of  a  county  road  inspector 
who  was  monitoring  the  contractor’s 
work.  The  contractor,  who  bought  the 
steer  through  a  youth  club,  then 
allowed  the  youngster  to  keep  the 
steer.  The  road  inspector  was  sus¬ 
pended  from  his  job  for  two  days. 

-In  December,  1982,  the  News-Press 
reported  that  Averill  used  his  influence 
to  help  relatives  and  acquaintances 
seek  jobs  in  county  government  and  to 
try  to  free  one  of  them  from  criminal 
prosecution. 

-In  January,  1983,  the  News-Press 
reported  that  an  architectural  firm  that 
has  recieved  nearly  $1  million  in  county 
contracts  provided  a  condiminium  for 
county  officials  to  use  as  a  party  house. 

The  News-Press  investigation  of 
county  government  has  been  cited  as 
the  catalyst  for  the  formation  of  a  char¬ 
ter  government  study  committee.  The 
Committee,  appointed  by  the  county 
commission,  has  18  months  in  which  to 
recommend  major  changes  in  the  struc¬ 
ture  of  local  government. 

Ad  bureau  hires 
marketing  manager 

Dan  Collier  has  joined  the  Newspap¬ 
er  Advertising  Bureau’s  Marketing 
Services  Department  as  marketing 
manager.  He  will  report  to  Uldis  Gra- 
va,  bureau  vicepresident  and  director 
for  marketing  services. 

Collier  was  vicepresident  and 
account  supervisor  for  McCann- 
Erickson.  Prior  to  joining  McCann- 
Erickson  in  1976,  he  held  marketing 
positions  with  U.S.  Plywood  in  Atlan¬ 
ta,  Bell  &  Howell  in  Chicago,  and 
General  Electric  in  Louisville. 


Weintraub  FitzSimons 


ABSORBED — Weintraub  &  FitzSimons 
Inc.,  22-year-old  New  York  public  rela¬ 
tions  firm,  was  absorbed  by  Grey  &  Davis 
Inc.,  it  was  announced  by  Mark  Rutman, 
president  of  the  Grey  Advertising  public 
relations  subsidiary.  The  two  principals, 
Louis  Weintraub,  president,  and  Eleanor 
FitzSimons,  executive  vicepresident,  were 
named  senior  vicepresidents  of  Grey  & 
Davis,  and  will  continue  to  personally  su¬ 
pervise  the  client  roster  they  are  bringing 
with  them  to  Grey  &  Davis,  Rutman  said. 
Weintraub  &  FitzSimons  clients  include 
the  Seaman's  Bank  for  Savings,  the  Jock¬ 
ey  Club  (thoroughbred  racing  registrar), 
Doral  Hotel  Group  (New  York),  and 
Carol  Management  Corp. 

Librarian’s  award 
won  by  Wm.  Chase 

The  Newspaper  Division  of  the  Spe¬ 
cial  Libraries  Association  honored  five 
of  its  members  during  the  association’s 
annual  conference  in  New  Orleans, 
Louisiana. 

The  Joseph  F.  Kwapil  Memorial 
Award,  the  division’s  highest  honor, 
went  to  William  D.  Chase.  The  award  is 
given  for  major  achievement  in  the  field 
of  newspaper  librarianship,  and/or  out¬ 
standing  service  to  the  newspaper  divi¬ 
sion. 

Chase  was  head  librarian  for  the  Flint 
(Mich.)  Journal  from  1949  to  1979.  He 
was  awarded  an  American  Specialists 
Grant  by  the  U.S.  Department  of  State 
in  1966.  His  assignment  was  to  Saigon, 
Vietnam  for  three  months  to  develop  a 
news  library  at  Vietnam  Presse. 

He  is  now  the  president  of  Apple 
Tree  Press  which  he  co-founded  in 
1953. 

Boll  of  Honor  Awards  were  given  to 
Sandra  K.  Hall  formerly  with  the  Arizo¬ 
na  Daily  Star,  Grace  Parch  formerly 
with  the  Cleveland  Plain  Dealer,  and 
Lou  Thomas  of  the  Baton  Rouge  State 
Times  &  Morning  Advocate.  This 
award  is  given  to  a  member  or  former 
member  for  service  to  the  newspaper 
division  and  for  participation  in  divi¬ 
sion  programs  and  projects. 

Harish  Trivedi,  director  of  libraries  of 
the  Dayton  Daily  News  and  the  Journal 
Herald,  outgoing  chairman  of  the  divi¬ 
sion,  was  given  the  Award  of  Merit. 
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Coen  to  ARF:  advertisers 
are  balking  at  tv  rates 


By  David  Astor 

Advertisers  such  as  Procter  &  Gam¬ 
ble  are  beginning  to  balk  at  paying  high 
network  tv  commercial  rates,  accord¬ 
ing  to  McCann-Erickson’s  Robert 
Coen. 

“There  is  evidence  that  we  have 
reached  the  point  where  automatic 
acceptance  to  rate  increases  is  over,” 
said  Coen,  who  is  the  ad  agency’s 
senior  vicepresident,  director  of  fore¬ 
casting  &  worldwide  liaison. 

Coen  told  an  Advertising  Research 
Foundation  “Intermedia  Compari¬ 
sons”  workshop  audience  (June  30) 
that  consumer  prices  rose  4.1%  while 
prime-time  network  tv  costs  increased 
12.6%  during  the  first  six  months  of  the 
1982-83  season  over  the  comparable 
1981-82  period. 

This  is  a  major  reason  why  P&G  re¬ 
duced  the  portion  of  its  ad  budget  for 
network  tv  buy s  from  68%  ($  1 98  of  $29 1 
million)  in  the  first  six  months  of  the 
1981-82  season  to  56%  ($188  of  $335 
million)  for  the  1982-83  half-year,  said 
Coen.  Spot  tv  rose  from  $72  to  $125 
million,  and  cable  from  $3  to  $6  million. 

Coen  said  advertisers  used  to  more 
readily  accept  high  network  tv  rate 
hikes  because  of  color  and  other  added 
value  for  the  money. 

Coen  forecasted  inflation  rates  of  4- 
7%  for  the  rest  of  the  decade,  and  said 
most  media  price  hikes  should  “para¬ 
llel”  these  increases. 

“If  not,  unit  volume  could  decline 
unless  there  is  an  appropriate  increase 
in  other  media  values,”  he  declared. 
“In  the  immediate  future,  media  cost 
relationships  will  play  a  key  role  in 
media  evaluations.” 

Following  Coen,  Young  &  Rubicam 
senior  vicepresident,  director  of  com¬ 
munications  planning  Polly  Langbort 
said,  “We  have  already  witnessed  the 
start  of  the  erosion  of  network  televi¬ 
sion.  We  believe  that  this  trend  will 
continue  based  on  our  belief  that  the 
penetration  of  the  new  media  will  con¬ 
tinue  and  accelerate. 

“However,  in  spite  of  this  erosion  it 
is  safe  to  assume  that  network  televi¬ 
sion  will  remain  the  primary  advertis¬ 
ing  vehicle  for  the  forseeable  future  for 
the  great  majority  of  national  advertis¬ 
ers.  Most  products  and  services  need  to 
reach  mass  audiences  if  they  are  to 
generate  sufficient  business  to  keep 
them  in  the  marketplace.” 

Then,  the  ARF  workshop  featured 
representatives  of  the  newspaper, 
radio,  magazine  and  tv  industries  in  yet 
another  debate  on  the  relative  merits  of 
the  four  media. 


Dr.  B.  Stuart  Tolley,  the  Newspaper 
Advertising  Bureau’s  vicepresident, 
director  of  research,  said,  “Newspa¬ 
pers  are  still  the  biggest  ad  medium  of 
all,  and  we  plan  to  stay  number  one  in 
the  years  ahead.” 

Alluding  to  retail  advertising,  Tolley 
said  one  study  showed  that  newspaper 
ads  tripled  sales  for  price-cut  products 
and  doubled  sales  for  regular-priced 


items — illustrating  that  retailers  do  not 
have  to  offer  discounts  to  successfully 
use  newspapers. 

“And  the  larger  the  ad  space,  the 
larger  the  sales  increase,”  said  Tolley. 

He  also  cited  statistics  showing  that 
67%  of  adults  read  one  or  more  dailies 
“yesterday,”  and  that  77%  of  them 
opened  the  average  newspaper  page 
“yesterday.” 

Miles  David,  vicechairman  and  chief 
executive  office  for  the  Radio  Advertis¬ 
ing  Bureau,  contended  that  light  tv 
viewers  have  higher  incomes  than 
heavy  tv  viewers,  and  that  radio 
(Continued  on  page  27) 
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INAME  Sales  Conference 
to  focus  on  the  economy 


Positioning  for  an  economic  upturn 
will  be  among  the  issues  addressed  at 
the  131st  International  Newspaper 
Advertising  and  Marketing  Executives 
(INAME)  Sales  Conference  in  Chica¬ 
go’s  downtown  Marriott  Hotel  July  17- 
20. 

“Newspaper  Power.  Go  for  it!"  is 
the  theme  of  the  meeting,  which  will 
feature  as  keynote  speaker  Patrick  G. 
Ryan,  president  and  chief  executive 
officer.  Combined  International  Corp., 
Northbrook,  111.  H  e  will  discuss 
motivation  for  managers  at  the  Mon¬ 
day,  July  18  President's  Breakfast. 

Other  Monday  morning  speakers  in¬ 
clude  Newspaper  Advertising  Bureau 
president  Craig  Standen,  who  will  lead 
various  NAB  presentations  dealing 
with  how  ad  executives  can  sell  more 
effectively  using  the  latest  materials 
and  staff  assistance. 

John  Shields,  vicepresident/adver¬ 
tising  and  sales.  Jewel  Eood  Stores; 
and  Vern  Brunner,  senior  vicepresi¬ 
dent/marketing,  Walgreen's,  will  par¬ 
ticipate  in  the  Monday  morning  ses¬ 
sion. 

The  luncheon  speaker  that  day  will 
be  Robert  Lund.  General  Motors 
vicepresident/sales  and  marketing, 
who  will  discuss  newspapers  and  the 
automotive  industry. 

On  Monday  afternoon,  there  will  be  a 
panel  discussion  on  how  major  retailers 
and  ad  agencies  will  utilize  today’s 
syndicated  research.  It  will  feature 
Frederick  C.  Weiss.  Jr.,  senior 
vicepresident  and  marketing  director, 
Knight-Ridder  Newspaper  Sales,  Inc. 


Riggins,  classified  advertising  mana¬ 
ger,  St.  Petersburg  Times  and  Evening 
Independent,  and  president-elect  of  the 
Association  of  Newspaper  Classified 
Advertising  Managers,  will  lead  a  panel 
of  three  participants  from  the  real 
estate  field. 

In  another  session,  attendees  will  be 
shown  how  to  take  advantage  of  co-op 
funds  by  John  Roell,  chairman  of  the 
INAME  Co-op  Committee  and  adver¬ 
tising  director  of  the  Tampa  Tribune, 
and  Frank  Hennessey,  vicepresident, 
co-op,  NAB. 

The  Sept.  30-Oct.  9  national  home 
furnishings  sale  will  be  discussed  by  a 
National  Home  Furnishings  Associa¬ 
tion  executive  and  Alfred  Eisenpreis, 
NAB  vicepresident/retail  marketing. 

Tuesday  afternoon  will  include  ses¬ 
sions  designed  and  conducted  by  NAB 
staff  in  coordination  with  Kay  Schultz, 
advertising  director,  Abilene  Reporter- 
News.  They  are  “Sales  Training:  What 
to  do  and  how  to  do  it”;  “Co-op:  How 
to  earn  extra  dollars  at  someone  else’s 
expense”;  “New  Ideas  for  Classified: 
Ways  to  get  countless  ideas  customized 
for  your  market”;  and  “Selling  against 
the  competitive  media:  Or,  how  to  use 
everything  you  have  to  get  everything 
available.” 

Wednesday  morning  will  feature  a 
discussion  of  standardization  led  by 
Jerry  Tilis,  senior  vicepresident,  Phi¬ 
ladelphia  Inquirer',  “Great  Sales 
Ideas,”  led  by  C.  Don  Grady,  advertis¬ 
ing  director,  Dubuque  Telegraph- 
Herald',  “Telemarketing — Dial  for  Dol¬ 
lars,”  with  John  Kosanke,  vicepresi- 


Landon  promotes 
sales  managers 

Andrew  Schaefer  has  been  promoted 
to  the  position  of  New  York  sales  man¬ 
ager  for  Landon  Associates.  He  had 
been  assistant  New  York  sales  mana¬ 
ger  since  February  1982,  after  joining 
Landon  from  Hobart  College  in  1978. 

In  another  appointment,  Tom 
Chisholm  was  promoted  to  Northeast 
regional  manager  of  the  Landon  Co-Op 
Sales  and  Development  Division. 

Before  joining  Landon,  Chisholm 
was  vicepresident  and  sales  manager 
for  Valley  Equipment  Distributor  in 
Pennsylvania  and  West  Virginia,  and 
advertising  director  of  the  Gainesville 
(Ga.)  Times  and  Watertown  (N.Y.) 
Daily  Times. 

The  Landon  co-op  division  program 
for  Northeast  newspapers  was  initiated 
in  March,  1982.  There  are  now  75  news¬ 
papers  involved.  The  older  Southeast 
division  has  over  100  newspapers. 

In  another  development,  Landon 
Associates  is  expanding  its  Classified 
Recruitment  Advertising  Division 
offices  from  three  to  nine  in  anticipa¬ 
tion  of  a  resurgence  of  recruitment 
advertising. 

Crossin  joins 
Sawyer  Ferguson 

Louis  J.  Crossin  has  been  named 
associate  director  of  marketing  and  re¬ 
search  by  Sawyer  Ferguson  Walker 
Co.,  Inc. 

Crossin  was  formerly  vicepresident 
and  director  of  media  at  Doremus  and 
Co.  At  Doremus,  Crossin  was  re¬ 
sponsible  for  all  agency  media  opera¬ 
tions  for  all  accounts  including  con¬ 


joining  Weiss  will  be  Dave  Snell, 
vicepresident/advertising  and  sales 
promotion,  Montgomery  Ward,  and 
Ferguson  Rood,  chairman  of  the  IN¬ 
AME  Research  Committee  and 
vicepresident/advertising  and  market¬ 
ing,  Atlanta  Journal  and  Constitution. 

Then  there  will  be  “IDEAS  Tables” 
sessions — informal  roundtable  discus¬ 
sions  that  permit  attendees  to  talk  with 
their  peers  about  the  latest  develop¬ 
ments  and  challenges  of  the  business. 
Sessions  will  be  broken  out  by  circula¬ 
tion  size  and  will  be  chaired  by  Emery 
Hirschler,  director  of  advertising  and 
marketing.  South  Bend  Gmi.)  Tribune. 

The  Tuesday  morning  program  will 
include  a  talk  by  Ogilvy  &  Mather 
senior  vicepresident/managing  director 
William  E.  Whitney  on  ways  newspa¬ 
per  ad  execs  should  be  attempting  to 
reach  buyers. 

“Classified — on  the  way  back  up?” 
will  be  the  question  addressed  in 
another  Tuesday  a. m.  session.  Richard 
zti 


dent  and  advertising  director,  Miami 
Herald  and  Miami  News,  and  Retta 
Kelley,  advertising  director,  Dayton 
Daily  News  and  Journal  Herald',  and 
“TMC/Zoning,”  led  by  Jim  Zinn, 
advertising  director,  Detroit  Free 
Press. 

INAME  president  Leo  L.  Kubiet, 
advertising  director,  St.  Petersburg 
Times  and  Evening  Independent,  will 
preside  at  the  conference. 


sumer  products,  corporate  business-to- 
business,  and  financial  institutions.  He 
was  a  member  of  the  management  and 
new  business  group  and  was  on 
BBDO’s  (Doremus’  parent  company) 
domestic  media  services  board. 

Crossin  has  been  chairman  of  the 
American  Association  of  Advertising 
Agencies’  Newspaper  Committee  and 
a  member  of  the  board  of  directors  of 
the  Business  Press  Association. 


Times  Mirror’s  ad  revenue  rises 


Advertising  revenue  for  Times  Mir¬ 
ror’s  Newspaper  Publishing  group  for 
the  fifth  period  ending  June  5,  1983, 
increased  10.7%  according  to  Robert  F. 
Erburu,  president  and  chief  executive 
officer  in  his  remarks  before  the  Los 
Angeles  Society  of  Financial  Analysts. 

Current  advertising  revenue  is 
$79,306,000  compared  to  $71,657,000 
in  the  prior  year.  For  the  22  weeks, 
January  1,  through  June  5,  1983,  total 


advertising  revenues  were  $416, 
298,000  compared  with  $385,629,0(X) 
for  the  period  January  1  through  June  6, 
1982,  an  increase  of  8.0%. 

Results  of  total  full-run  advertising 
linage  showed  an  improvement  of  1. 1% 
in  the  latest  accounting  period.  Erburu 
said  he  was  encouraged  by  the  “turnar¬ 
ound  we  are  experiencing  in  classified 
advertising.  Overall,  we  are  up  10.5% 
in  May,  due  to  improvements  in  help 
wanted  and  real  estate  advertising.” 
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attracts  many  of  these  more  upscale 
people. 

“Radio  gets  65%  of  the  time  they 
(light  viewers)  spend  with  media,’’  said 
Marvin  Baiman,  president,  R.H.  Brus- 
kin  Associates,  who  accompanied 
David  at  the  podium.  “Tv  gets  12%. 
Newspapers  get  15%.  Magazines  get 
8%.’’ 

Representing  the  Magazine  Pub¬ 
lishers  Association,  John  F.  Nephew, 
advertising  research  director  for  Read¬ 
er’s  Digest-\J.S.  editions,  said,  “Eigh¬ 
ty-five  percent  of  a  magazine’s  ad 
pages  are  read  or  looked  at  by  the  aver¬ 
age  reader,  compared  with  only  about 
60%  of  a  tv  program’s  audience  being  in 
the  room  during  a  commercial  break.’’ 

He  added,  “Since  network  television 
is  losing  significant  audience  shares  to 
cable,  and  since  magazine  reading  is  at 
its  highest  level  among  cable  house¬ 
holds,  magazines  are,  more  than  ever, 
the  ideal  medium  to  be  full-fledged 
partners  with  television  in  carrying  the 
advertiser’s  message  to  consumers.’’ 

Harvey  Spiegel,  senior  vicepresi¬ 
dent-research  and  marketing  for  the 
Television  Bureau  of  Advertising,  told 
the  audience,  “If  all  that’s  been  pub¬ 
lished  recently  about  television  by  the 
Radio  Advertising  Bureau,  the  Maga¬ 
zine  Publishers  Association,  the  Read¬ 
er’s  Digest,  and  the  Newspaper  Adver¬ 
tising  Bureau  were  true.  I’d  take  a  very 
early  retirement.  It’s  a  shame  that  all 
their  resources  are  spent  attacking  tele¬ 
vision,  and  very  little  trying  to  help  you 
use  their  medium.’’ 

After  the  four  media  representatives 
finished.  Sears,  Roebuck  and  Co.  man¬ 
ager,  advertising  research  James  J.  Rys 
said  that  different  conclusions  could  be 
drawn  depending  on  how  one  looked  at 
media  audience  numbers.  And  he 
noted,  “A  combination  of  media  usual¬ 
ly  performs  better  than  one  alone.’’ 

Landmark  sued  over 
contract  dispute 

John  Coleman,  president  of  the 
Weather  Channel  on  cable  tv,  has  filed 
suit  against  Landmark  Communica¬ 
tions,  the  channel’s  owner,  in  a  con¬ 
tract  dispute. 

A  court  order  has  been  issued  which 
states  the  status  quo  in  the  Weather 
Channel’s  management  must  be  main¬ 
tained  until  a  full  hearing  can  be  held  on 
the  merits  of  the  case. 

Neither  Landmark  nor  Coleman 
would  comment  on  the  suit. 

Coleman  is  also  the  meteorologist  on 
ABC’s  “Good  Morning  America.’’ 
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Videotex  banking  project  iaunched 


A  new  joint  venture  will  be  formed  to 
launch  a  year-long,  $7.5  million  bank- 
at-home  research  project. 

Videotex  America,  ajoint  venture  of 
Times  Mirror  Co.  and  Infomart  of 
Canada,  will  supply  the  non-banking 
information  services  for  the  project 
which  will  involve  2,000  households  in 
the  U.S.  and  Canada.  Infomart  is  ajoint 
venture  of  Southam  Inc.  and  Torstar 
Corp. 

Twenty  American  and  Canadian 
banks,  American  Bell,  and  ADP  Tele¬ 
phone  Computing  Services,  Inc.,  of 
Seattle  are  also  participating  in  the  pro¬ 
ject  to  be  called  Home  Banking  Inter¬ 


change. 

In  addition  to  home  banking,  the  ser¬ 
vice  will  offer  catalogue  shopping, 
news,  sports,  weather,  video  games 
and  electronic  ticket  reservations. 

Howard  Phillips,  president  of  ADP 
Telephone  Computing  Services  of 
Seattle,  said  the  project  will  be  largely 
supported  by  advertising.  He  said  the 
cost  to  households  will  be  $  10  to  $20  per 
month. 

American  Bell,  an  unregulated  sub- 
sidary  of  American  Telephone  &  Tele¬ 
graph,  will  supply  the  keyboards  and 
computer  terminals  which  will  hook-up 
to  home  tv  sets. 
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Newsprint  runability  at  the  Baltimore  Sunpapers 


By  Louis  J.  Franconeri 
Vicepresident/operations 
Baltimore  Sun 

During  recent  ANPA/RI  Research  & 
Development  committee  meetings,  I 
was  sharing  our  recent  offset  conver¬ 
sion  experience  and  our  internal  news¬ 
print  improvement  program  with  my 
committee  counterparts  and  was  sub¬ 
sequently  asked  to  prepare  a  brief  pre¬ 
sentation  for  this  meeting  (the  annual 
ANPA/RI  Operations  Management 
Conference). 

In  essence,  my  presentation  specifi¬ 
cally  addresses  the  program  adopted  by 
the  Baltimore  Sun  to  improve  news¬ 
print  quality  overall  with  initial,  speci¬ 
fic  focus  on  runability. 

It  is  fairly  common  knowledge  that 
newsprint  is  evaluated  based  upon 
several  indivdual  but  related  criteria, 
such  as  brightness,  printability,  runa¬ 
bility,  and  others.  Different  people,  and 
indeed  different  organizations,  rate 
these  criteria  according  to  their  own 
individual  priorities. 

At  the  Baltimore  Sun,  although  we 
strongly  feel  that  all  the  elements  which 
make  up  newsprint  are  important, 
runability  is  currently  the  top  priority. 
The  reason  is  very  simple  —  without 
the  ability  to  run  at  good  performance 
levels  during  sustained  operating 
periods,  the  other  factors  are  of  less 
importance. 

Newsprint  runability  is  one  of  the 
most  important  driving  forces  in  two  of 
the  most  critical  areas.  When  assessing 
a  plant’s  press  performance,  these  two 
areas  are  press  productivity  and  waste. 
Those  of  us  familiar  with  newspaper 
operations  realize  that  running  breaks 
will  increase  waste  and  degrade  press 
productivity,  two  absolutely  essential 
elements  in  attaining  good  manufactur¬ 
ing  efficiency. 

Now  with  that  brief  background,  let 
me  get  into  our  program  at  the  Sunpa¬ 
pers  in  Baltimore. 

The  program  was  launched  back  in 
1979,  when  our  performance  tracking 
records  indicated  a  definte  deteriora¬ 
tion  in  runability,  unfortunately,  not 
only  with  one  or  two  suppliers,  but 
generally  across  the  board. 

At  that  time,  we  had  eight  individual 
newsprint  companies  supplying  paper 
out  of  eleven  different  mills.  Today,  we 
still  have  the  same  eight  suppliers  but 
receive  paper  from  only  eight  mills. 

In  the  interest  of  time,  and  with  the 
wish  not  to  offend  any  specific  orga¬ 
nization,  we  will  be  using  an  average 
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runability  figure  as  a  reference  point. 
This  is  simply  the  average  for  all  sup¬ 
pliers. 

Our  internal  nomenclature  for  runa¬ 
bility  performance  is  the  number  of 
rolls  used  prior  to  a  break.  Many  other 
newspapers  use  breaks  per  100  rolls.  In 
its  simplest  form,  if  we  ran  50  rolls  be¬ 
fore  a  break,  our  records  would  indi¬ 
cate  50  rolls  per  break.  This  would  also 
relate  to  2  breaks  per  100  rolls  based  on 
the  other  method. 

Permit  me  to  restate  an  important 
point  —  that  our  program’s  goal  was, 
and  continues  to  be,  the  improvement 
of  newsprint  characteristics  overall, 
but  with  initial  emphasis  on  runability. 
Once  we  have  achieved  respectable 
runability  performance  from  specific 
suppliers  without  the  sacrifice  of  other 
factors,  we  then  address,  and  many 
times  concurrently,  the  other  factors 
comprising  newsprint. 

An  example,  is  one  of  our  suppliers 
who  is,  and  has  been,  number  one  in 
runability  over  the  last  few  years.  This 
particular  supplier  has  a  mill  in  the 
south  and  has  the  good  fortune  of  natu¬ 
ral  southern  groundwood,  which  sup¬ 
posedly  is  stronger  in  fiber  strength, 
plus,  they  add  a  substantial  portion  of 
kraft  content.  Unquestionably,  the 
kraft  adds  significant  strength  to  the 
sheet  but  also  has  a  liability;  that  is,  it 
prints  rather  poorly,  which  is  extemely 
important  in  good  offset  press  color  re¬ 
production.  Printability,  in  many  pro¬ 
fessional  opinions,  is  one  of  the  most 
important  factors  daily  newspapers  of 
the  future  have  to  offer  readers  and 
advertisers. 

In  this  area  of  development,  the  use 
of  vacuum  systems  at  the  winder  sub¬ 
stantially  reduces  linting  and  dust  on 
the  sheet’s  surface,  thereby  improving 
printability  factors  —  especially  in 
offset. 

Starting  in  late  ‘78,  there  was  the  be¬ 
ginning  of  a  deterioration  trend  that 
persisted.  I  must  point  out  that  during 
this  period,  the  Sun  was  printed  by  the 
same  letterpress  printing  process; 
therefore,  our  operating  environment 
did  not  change. 

Perhaps  an  interesting  exercise 
would  be  to  overlay  the  tight  market 
condition  which  started  in  the  south  in 
early  1978  and  was  felt  overall  in  the 
summer/fall  of  the  same  year.  It  is  not 
certain  that  the  “supply  and  demand 
curve’’  forced  suppliers  to  expedite 
newsprint  manufacturing,  and  perhaps 
in  some  situations,  sacrifice  quality  for 
volume,  but  it  could  be  a  plausible  ex¬ 


planation  for  some  aspect  of  our  runa¬ 
bility  deterioration. 

In  addition,  and  of  equal  concern, 
was  the  upcoming  conversion  to  offset. 

I  think  it  goes  without  saying  that  for 
daily  newspapers  the  offset  printing 
process  demands  much  more  of  news¬ 
print  than  letterpress  ever  required. 

By  its  very  nature,  newsprint  is  a 
very  hydroscopic  substance;  it  takes  up 
and  loses  moisture  rapidly  from  the 
ambient  atmosphere,  and  its  moisture 
level  can  change  while  running  through 
the  press,  depending  upon  its  original 
moisture  content,  the  number  of  times 
water  is  applied  such  as  on  color  leads, 
and  the  relative  humidity  of  the  sur¬ 
rounding  air  in  the  pressroom.  Sup¬ 
posedly,  at  50%  r.h.,  the  equilibrium 
moisture  content  of  newsprint  is  about 
8.5%. 

Besides  water,  a  major  difference  be¬ 
tween  letterpress  and  offset  is  tension 
control.  In  letterpress,  tension  can  be 
adjusted  by  the  impression  setting, 
whereas  in  offset,  the  impression  is  set, 
and  can  be  varied  only  by  controlling 
blanket  heights  and  understanding 
blanket  surface  release  characteristics. 

With  that  background  and  those  dis¬ 
mal  statistics,  and  considering  the  im¬ 
portance  newsprint  has  to  our  busi¬ 
ness,  our  program  was  formulated  to 
improve  effective  utilization  of  this  re¬ 
source. 

The  program  consisted  of  basically 
three  separate  but  inter-related  ele¬ 
ments: 

1.  Internal  Newsprint  Investigation 
&  Communications 

2.  Hardware  and  Control  Systems 
Evaluation 

3.  Newsprint  Supplier  Performance 
Since  the  heart  of  my  subject  is  the 

last  item,  let  me  briefly  explain  the  first 
two: 

(The  internal  investigation  and  com¬ 
munications)  portion  of  the  program 
effected  many  departments  throughout 
the  organization,  ranging  from  the 
accounting  department,  to  warehous¬ 
ing  and  handling,  through  data  proces¬ 
sing,  the  pressroom,  electrical  and 
mechanical  maintenance,  and  through 
the  transportation  department. 

The  first  step  was  the  creation  of  a 
newsprint  waste  committee,  identify¬ 
ing  and  quantifying  areas  of  the  opera¬ 
tion  that  contributed  to  waste.  Every¬ 
one  was  requested  to  develop  a  reduc¬ 
tion  game  strategy,  and  all  worthwhile 
ideas  would  be  consolidated  and  inte- 
( Continued  on  page  30) 
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grated  into  a  formal  plan. 

In  conjunction  with  this  committee,  a 
new,  more  specific  newsprint  reporting 
system  was  adopted  based  upon  the 
AN  PA  standard  waste  report  form.  A 
real  advantage  with  this  system  is  the 
potential  to  make  statistical  compari¬ 
sons  to  other  plants  using  the  same  pro¬ 
cedures. 

In  addition,  management  meetings 
were  conducted,  explaining  the  new 
equipment’s  architecture  and  expecta¬ 
tions.  Specifically,  initial  projected 
productivity  reductions  were  discus¬ 
sed,  and  compared  against  existing  pro¬ 
ductivity  levels.  Plans  to  compensate 
for  the  loss  were  explained,  as  well  as 
future  plans  for  increased  productivity. 
Projected  productivity  factors  were  de¬ 
veloped  based  upon  the  experiences  of 
our  size  newspapers  in  the  Metro  Users 
Group. 

Supervisors  meetings  explaining  the 
cost  of  paper  and  its  importance  to  all 
aspects  of  the  organization  were  held. 

We  also  established  a  Quality  Con¬ 
trol  Committee,  which  was  responsible 
for  assessing  our  reproduction  quality 
in  weekly  meetings  and,  at  all  levels, 
suggest  improvement  in  operating  pro¬ 
cedure  and  materials. 


There  were  also  many  many  small 
items. 

One  good  barometer  for  appraising 
the  results  of  our  plan  was  the  news¬ 
print  waste  factor.  Our  first  goal  was, 
by  the  end  of  the  first  three  months  of 
full  operation,  to  reach  a  total  waste 
fator  of  less  than  10%  —  which  was 
achieved. 

Our  second  goal  was  to  conclude  the 
first  full  year  of  operation  (fifteen  total 
months)  at  the  5%  level.  In  December 
of  1982,  our  waste  factor  ranged  from 
5.3%  to  4.9%. 

Our  1983  goal  was  naturally  more 
modest,  considering  the  ANPA  aver¬ 
age  newspaper  (waste  factor)  in  classi¬ 
fication  D  was  4.75%.  Just  as  impor¬ 
tant,  since  we  were  planning  an  in¬ 
crease  in  the  use  of  color,  we  initially 
projected  to  finish  the  year  at  the  4% 
level.  In  late  May,  a  week  following  the 
increase  in  color  usage,  we  achieved  a 
3.89%  waste  level.  Already  enthused, 
now  excited,  we  revised  our  new  goal 
to  3  to  3.5%  by  the  end  of  this  year. 

In  the  hardware  and  control  system 
investigation  portion  of  the  program 
during  our  conversion  and  still  con¬ 
tinuing,  our  Goss  press  equipment  was 
and  is  constantly  analyzed  for  perform¬ 
ance  information.  For  example,  do  cer¬ 
tain  leads  create  more  stressful  situa¬ 
tions  on  the  sheet,  and  consequently 
are  more  susceptible  to  web  breaks? 

Although  it  was  difficult  at  first,  we 


finally  succeeded  in  working  out  a 
program  with  the  Goss  Company  on 
measuring  tension  on  the  press  and  the 
effects  various  blankets  have  on  printa- 
bility  and  runability. 

The  tension  measuring  system  uses  a 
simple  kidder  roller  (mounted  “after” 
the  printing  nip),  and  monitors  the  ten¬ 
sion  reading  on  that  sheet  as  it  wraps 
around  the  tension  measuring  roller. 

During  this  testing  period,  we  gained 
considerable  knowledge  regarding  var¬ 
ious  blankets  and  their  relationship  to 
tension  and  printing.  Attempting  to 
focus  in  on  this  tension  issue  itself 
proved  very  difficult.  However, 
although  our  preliminary  results  are  in¬ 
conclusive,  it’s  still  a  further  applica¬ 
tion  of  science  to  an  area  we  feel  re¬ 
quires  more  instrumentation  and  study. 

In  our  business  today,  the  more  sci¬ 
entific  tools  we  have  available,  the 
easier  to  understand  and  improve  our 
manufacturing  technology  and  conse¬ 
quently  performance.  This  tension 
program  will  continue  at  the  Sun  along 
with  an  even  larger  effort  at  the  Army 
Times  in  Springfield,  Virginia.  Hope¬ 
fully,  someday  soon,  we  will  have  an 
improved  understanding  of  web  ten¬ 
sion  and  newsprint  runability,  which 
will  be  beneficial  to  the  entire  industry. 

The  nucleus  of  the  newsprint  sup¬ 
plier  portion  of  our  program  was  to 
make  all  our  newsprint  suppliers  aware 
of  what  was  happening  at  the  Sun  and 
of  our  concern  for  the  future.  Depend¬ 
ing  upon  a  supplier’s  performance, 
different  measures  were  taken  and 
goals  established. 

At  scheduled  meetings,  each  sup¬ 
plier  is  provided  with  their  “score 
card.”  Prior  period  results  are  discus¬ 
sed  and,  depending  on  performance,  a 
detailed  program  is  requested  from  var¬ 
ious  suppliers  for  increasing  their  pro¬ 
duct’s  performance.  Depending  on  the 
individual  situation,  there  were,  and 
are,  different  goals  and  parameters  for 
each  supplier  in  various  categories. 

During  troubled  times,  one  supplier 
agreed  on  a  generous  goal  of  just 
reaching  the  average  figure  for  all  sup¬ 
pliers  within  “a  one-quarter  time- 
frame.”  This  period  was  triggered  upon 
their  making  appropriate  adjustments 
in  product  production  and  control. 
Another  supplier’s  goal  was  greater  im¬ 
provements  over  a  greater  timeframe. 
Recently,  when  our  number  one  runa¬ 
bility  supplier  fell  out  of  its  position  for 
the  first  time  in  a  long  time,  they  real¬ 
ized  immediately  how  sensitive  we 
were  to  this  situation. 

In  Baltimore  we  are  not  bashful  a- 
bout  our  problems.  We  are  continually 
seeking  observations  and  suggestions 
from  all  parties.  In  terms  of  fairness,  all 
suppliers  are  generally  evaluated  under 
the  same  printing  environment  and 
conditions.  Therefore,  area  for  area, 
and  point  for  point,  everyone  is  gener- 
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ally  subjected  to  the  same  common  fac¬ 
tors. 

Consequently,  our  meetings  are 
generally  very  positive  in  nature. 
Everyone  recognizes  a  common  goal 
and  strives  for  the  benefit  of  every 
organization. 

Now  I  would  like  to  share  a  sum¬ 
mary  of  the  knowledge  we  have  learned 
during  this  program.  In  attempting  to 
get  all  viewpoints,  each  supplier  was 
asked  to  submit  its  thoughts,  and,  col¬ 
lectively,  we  attempted  to  consolidate 
and  prioritize  areas  that  have  an  inter¬ 
relationship  with  runability,  productiv¬ 
ity,  and  naturally,  waste. 

Probably  the  single  biggest  explana¬ 
tion  we  have  for  a  decline  in  offset  runa¬ 
bility  is  the  influence  of  water  on  the 
sheet,  especially  in  terms  of  the  paper’s 
overall  profile. 

Simply  stated,  when  the  cross  direc¬ 
tion  (CD)  of  the  newsprint  sheet’s  pro¬ 
file  is  uniform,  the  press  pulls  the  paper 
evenly  across  the  width  of  the  roll, 
which  distributes  the  stress  evenly 
across  the  roll.  When  the  roll  profile  is 
uneven,  the  stress  is  unevenly  distri¬ 
buted,  which  magnifies  any  weakness 
in  the  paper  and  is  more  likely  to  cause 
wrinkles  and  breaks.  Thinking  that 
through,  offset  printing,  with  its  intro¬ 
duction  of  water  through  the  ink  train 
or  directly,  would  simply  compound 
the  problem  proportionately. 

In  many  instances,  with  vintage 
newsprint  machine  technology,  it  was 
not  uncommon  for  the  outer  perimeter 
of  the  overall  roll  to  have  a  different 
profile  than  the  sheet’s  major  body  sur¬ 
face.  Applying  water  to  that  sheet 
across  its  surface  through  the  offset 
process  would  mean  inconsistent 
absorption  levels,  and  consequently, 
different  stress  levels.  Therefore,  a 
sheet  manufactured  with  this  charac¬ 
teristic,  would  have  a  greater  tendency 
to  break  under  higher  printing  stress 
factors. 

The  importance  of  profile  is  not  new . 
For  many  years  the  newsprint  suppliers 
have  been  developing  computer  tech¬ 
nology  to  assist  in  this  area. 

The  development  of  computer  con¬ 
trolled  caliper,  basis  weight  and  mois¬ 
ture  distribution  across  the  paper 
machine  has  greatly  improved  the  pro¬ 
file  of  sheets. 

To  review,  a  sheet  profile  appears  to 
be  the  single  most  important  element  to 
runability.  Electronic  and  computer 
technology  has  just  recently  been  de¬ 
veloped,  and  is  continuing  to  be  en¬ 
hanced,  to  assist  the  papermakers  in 
this  area. 

To  quote  a  recent  industry  statement 
on  profile  controls,  “The  development 
of  the  60s  was  basis  weight  and  mois¬ 
ture  average  controls.  In  the  70s  a  new 
generation  of  controls  was  developed. 
We  still  only  control  the  average  on  the 
basis  of  weight.  However,  TV  monitors 
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on  top  of  a  headbox  allow  greater  flex¬ 
ibility  and  more  rapid  modification  to 
the  profile  with  the  new  type  of  con¬ 
trols.  We  still  have  moisture  average 
controls.  Which  basically  operate  the 
steam  system  in  the  dryer  section. 
However,  now,  in  additon  to  these,  we 
also  have  moisture  profile  controls, 
plus  sheet  caliper  control.” 

Another  factor  when  considering  a 
sheet’s  strength  is  the  pulping  process. 
The  evolution  of  different  pulping 
methods,  like  TMP  and  many  others, 
appears  to  be  generating  better  pulp  as 
an  end  result.  This  not  only  increases 
runability,  but  also  improves  printa- 
bility. 

The  specific  use  of  kraft  content, 
although  apparently  expensive, 
appears  to  positively  contribute  to  a 
sheet’s  strength.  The  top  runability 
supplier  for  the  Sun,  both  back  in  letter- 
press  and  through  the  conversion  and 
today,  has  the  most  kraft  in  their  pro¬ 
duct.  However,  from  a  business  stand¬ 
point,  for  many  newsprint  suppliers 
kraft  becomes  financially  impractical, 
therefore,  other  methods  and  alterna¬ 
tives  are  being  explored. 

Still  another  major  evolution  was  the 
tremendous  introduction  of  twin  wire 
paper  and  all  its  technology  to  news¬ 
print  manufacturing.  Supposedly  su¬ 
perior  in  both  printability  and  runabil¬ 
ity,  it’s  generally  been  the  basic  direc¬ 


tion  of  new  manufacturing  facilities. 

The  winding  of  a  roll  of  uniform  ten¬ 
sion  will  determine  how  smooth  and 
even  the  press  will  pull  the  web  during 
the  printing  cycle.  If  a  roll  has  tension 
variations,  and  these  tenson  swings  are 
too  great  for  the  tension  controls  on  the 
press  to  compensate  for,  the  result  will 
be  web  breaks.  The  development  of 
computer  controlled  tensions  on  the 
winders  in  recent  years  has  also  re¬ 
sulted  in  building  a  roll  of  paper  with 
more  uniform  running  characteristics. 

Manufacturing  the  larger  45”  dia¬ 
meter  roll  has  apparently  caused  some 
mills  serious  tension  problems  with  the 
outer  layers  of  the  rolls. 

Quoting  the  same  source  as  before: 

“During  the  past  ten  years,  there  has 
been  a  great  development  in  the  under¬ 
standing  of  winding  theory.  In  the  late 
60s,  tension  control  between  the  un¬ 
wind  stand  and  the  winders  were  basi¬ 
cally  the  only  control.  Now  winders 
have  torque  control  and  also  rider  roll 
controls.  There  are  web  driver  slitters, 
and  also  shaftless  winding  is  becoming 
more  popular.  The  question  of  larger 
diameter  rolls  from  the  vendors  is 
raised  quite  often.  Although  larger  dia¬ 
meter  winding  is  physically  possible  on 
many  winders,  we  still  have  to  study 
the  effects  of  the  increase  in  weight. 

“A  50"  diameter  roll  over  a  4()"  roll 
(Continued  on  page  32) 
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(Continued  from  page  31) 
increases  in  size  by  only  25%;  howev¬ 
er,  the  weight  increase  is  56%.  During 
the  winding  of  a  40"  roll,  the  rider  roll  is 
usually  raised  in  the  area  of  30-36"  dia¬ 
meter.  Apparently  in  that  range,  the 
weight  of  the  roll  is  sufficient  to  insure 
right  winding.  The  repid  increase  in 
weight  for  the  next  10"  in  diameter  will, 
of  course,  result  in  much  tighter  paper. 
That  may  require  additional  modifica¬ 
tion  to  the  winders.”  This  could  imply 
that  45"  rolls  could  hve  significant 
winding  problems  for  certain  machines 
and  mills. 

Upon  reviewing  our  performance, 
and  the  timing  of  its  relationship  to  45" 
rolls,  it’s  quite  conceivable  winding 
proved  to  be  a  major  culprit  in  runa- 
bility. 

The  year  1981  concluded  with  an 
average  runability  factor  at  41 .8.  Early 
in  the  second  quarter  of  1982,  we 
started  converting  to  offset,  and  were 
fully  operational  by  October.  In  mostly 
all  cases,  full  size  45"  rolls  were  used 
production,  runability  decreased  from 
41.8  rolls/break  in  1981  to  30.5  in  1982, 
a  decrease  of  over  10  rolls  per  break 
and,  more  importantly,  during  sus¬ 
tained  operating  periods,  a  tremendous 
decrease  in  productivity  and  increase 
in  waste. 

Still,  we  are  not  sure  what  the  scien¬ 
tific  relationship  is  between  winding 
larger  diameter  rolls  and  offset  runabil¬ 
ity.  However,  based  upon  our  experi¬ 
ence,  we  would  like  to  offer  it  as  a  feasi¬ 
ble  explanation  as  yet  another  factor 
which  contributed  to  our  decrease  in 
runability. 

Fortunately,  all  our  suppliers  had 
ample  notice  regarding  our  require¬ 
ments  for  larger  diameter  rolls.  There¬ 
fore,  all  had  the  opportunity  to  perfect 
their  winding  process  to  comply  with 
our  demands.  This,  along  with  the 
advancement  of  computer  electronic 
equipment  for  the  winders,  should  help 
reduce  future  concerns. 

Just  a  few  words  on  wrapping. 
Although  we  experienced  specific 
wrapping  problems  with  a  few  mills, 
basically  these  problems  were  addres¬ 
sed  and  resolved  in  a  respectable 
period  of  time.  Loose  wrappers  and 
wrapping  double  half  rolls  appeared  to 
give  us  the  most  problems. 

In  actuality,  the  wrapping  of  rolls  in  a 
highly  automated  pressroom  em¬ 
ploying  ARL  technology  takes  on  a 
whole  new  perspective  in  terms  of  im¬ 
portance.  Due  to  the  precise  tolerance 
level  inherent  with  ARL  tehnology, 
telescoping  of  rolls,  even  to  a  minor 
extent,  causes  the  rolls  to  abort  in  the 
automatic  loading  mode. 

Educating  our  newsprint  suppliers 
regarding  this  new  requirement  was  dif- 
ficult.  Improving  our  hardware 
architecture  to  reduce  this  situation 
was  even  more  challenging.  Our  mat- 
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erials  handling  company,  to  this  day,  is 
still  attempting  various  changes  to  re¬ 
duce  telescoping  to  a  minimum. 

Hopefully  by  improving  our  internal 
hardware  requirements,  and  along  with 
the  continued  assistance  from  our  sup¬ 
pliers,  telescoping  should  be  minimized 
in  the  not  too  distant  future. 

Aside  from  the  various  areas  which 
were  part  of  the  Sunpaper’s  program, 
there  are  also  very  common  culprits 
which  can  cause  a  sheet  to  break  during 
the  printing  cycle.  During  the  paper 
making  process,  there  are  circumst¬ 
ances  where  flaws  are  introduced  into 
the  paper  and  ultimately  cause  web 
breaks. 

One  of  the  most  noticeable  defects 
are  slime  holes.  Slime  holes,  which  are 
generally  created  by  an  algae  build-up 
in  the  pulping  system  that  breaks  loose, 
falls  onto  the  web,  and  passes  through 
the  paper  machine.  Slime  usually  be¬ 
comes  brittle  when  formed  and  dried  on 
the  paper,  then  breaks  up,  leaving  holes 
in  the  web  of  varying  sizes. 

Web  hole  detection  systems,  using  a 
special  light  source  which  continually 
monitors  the  sheet  in  the  maufacturing 
mode  (prior  to  the  winder)  are  now 
being  used.  With  this  technology, 
machine  operators  receive  indications 
on  the  volume  of  holes  in  the  sheet  and, 
subsequently,  make  appropriate 
adjustments. 

Another  common  defect  is  shive.  A 
shive  is  a  bundle  of  fiber  which  has 
failed  to  separate  in  the  pulping  pro¬ 
cess.  When  shives  pass  through  a 
calendaring  nip  they  actually  make  a 
cut  in  the  web.  The  shive,  which  de¬ 
velops  near  the  edge  of  the  web,  upon 
slitting  on  the  winder,  usually  weakens 
the  web  edge  sufficiently  to  make  a 
sheet  more  susceptible  to  press  breaks. 
A  common  practice,  in  many  shops,  is 
to  wet  the  roll  edges  when  a  roll  is  in  the 
running  position.  One  source  pointed 
out  “that  shives  are  more  common  in 
the  groundwood  pulping  process  and  as 
the  industry  moves  more  to  the  TMP 
(Thermal  Mechanical  Pulping)  process, 
this  problem  should  be  reduced,  but  not 
totally  eliminated.” 

Still  other  defects  which  can  cause 
running  breaks  are:  wrinkles  which  are 
manufactured  in  the  paper;  calendar 
cuts,  which  are  caused  by  wrinkles 
which  pass  the  multiple  steel  nips  of  the 
calendar  stack  and  cause  a  cut  in  the 
paper  where  the  wrinkle  creases;  poor¬ 
ly  made  mill  splices,  which  subsequent¬ 
ly  fail  under  normal  web  tension  on  a 
printing  press;  and  scrap  in  a  roll 
caused  by  a  break  on  the  winder,  which 
comes  loose  as  a  roll  unwinds  and  is 
carried  on  the  web  and  usually  causes  a 
web  break  when  the  scrap  passes  under 
a  printing  nip. 

There  are  also  many  others,  such  as 
glue  on  the  edge  of  a  roll,  edge  tears, 
etc 


Although  these  normal  paper  defects 
reduce  runability,  they  have  even  a 
greater  negative  impact  in  offset  print¬ 
ing.  This  is  primarily  due  to  the  water 
situation  and  greater  press  stress  levels 
with  big  machines. 

The  Sunpaper’s  newsprint  program 
did  not  minimize  the  importance  of 
these  items  to  runability,  but  rather  in¬ 
corporated  them  in  the  plan’s  overall 
goals. 

Although  we  were  able  to  reduce 
some  potential  newsprint  problems 
with  offset,  our  transition  period  was 
still  extemely  difficult. 

During  our  1981  transition  year, 
runability  went  from  a  average  of  41.8 
to  30.5;  a  tremendous  decrease  in  pro¬ 
ductivity.  Naturally,  during  a  major 
conversion  effort,  it’s  difficult,  if  not 
impossible  at  times,  to  track  down  ex¬ 
actly  what  causes  specific  breaks. 

In  1982,  during  our  first  full  year  of 
operation,  many  of  our  hardware  and 
related  software  problems  were  being 
resolved.  Newsprint  runability  per¬ 
formance,  however,  was  still  poor  with 
a  slight  decrease  from  30.5  to  29.5  rolls/ 
break. 

The  full  force  of  our  newsprint  pro¬ 
gram  was  in  effect  throughout  most  of 
this  timeframe.  Finally,  during  the  lat¬ 
ter  part  of  that  year,  we  started  realiz¬ 
ing  significant  improvements  in  runa¬ 
bility. 

The  results  were  really  impressive  by 
the  end  of  the  first  quarter  of  1983.  Our 
rolls  per  break  went  from  a  low  of  29.5 
in  1982  to  46. 1  by  the  end  of  this  period, 
representing  an  increase  of  approx¬ 
imately  56%.  Second  quarter  results 
are  still  incomplete,  but  based  upon 
April  and  May,  appear  to  be  just  as 
encouraging  as  the  first.  This  is  certain¬ 
ly  a  direct  credit  to  our  suppliers. 
However,  the  help  of  our  own  person¬ 
nel  involved  in  this  entire  process  was 
excellent,  and  was  a  significant  contri¬ 
buting  factor. 

Beginning  in  1983,  the  Baltimore  Sun 
started  closely  monitoring  its  runability 
performance  against  contract  commit¬ 
ments,  informing  all  suppliers  of  their 
overall  standing.  To  emphasize  our 
position  regarding  the  importance  of 
runability,  the  Sun,  in  1983,  initiated  a 
program  that  rewards  suppliers  for  im¬ 
proved  runability.  Monthly  newsprint 
allocations  are  influenced  by  prior 
period’s  performance. 

In  addition,  there  is  also  one  contrac¬ 
tual  provision  recently  negotiated  with¬ 
in  an  existing  contract  which  obligates 
this  particular  supplier  to  maintain  the 
average  runability  factor  within  our 
shop.  Failure  to  do  so  invokes  a  penalty 
on  the  supplier. 

It’s  our  desire  and  indeed  conviction 
that  future  newsprint  contracts  should 
have  clauses  where  tonnage  commit¬ 
ments,  to  some  extent,  are  driven  by 
performance. 
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Syndicates 


By  David  Astor 


N.Y.  Daily  News  drops  Will  column 


The  New  York  Daily  News  has  drop¬ 
ped  George  Will’s  column  because  of 
the  conservative  syndicated  writer’s 
involvement  with  Ronald  Reagan  and 
“Debategate.” 

No  other  newspaper  had  yet  dropped 
Will  at  E&P  press  time,  according  to 
William  B.  Dickinson,  editorial  direc¬ 
tor/general  manager,  Washington  Post 
Writers  Group,  which  syndicates  the 
column. 

In  a  July  10  editorial,  the  News  ac¬ 
cused  the  42-year-old  Will  of  a  “viola¬ 
tion  of  journalistic  ethics.’’  It  stated 
that  Will  “helped  Reagan’s  staff  prep 
him’’  for  the  1980  presidential  debate 
against  Jimmy  Carter  and  “then 
appeared  on  ABC  television  to  com¬ 
ment  on  the  debate  and  say  what  a  fine 
job  Reagan  had  done  without  mention¬ 
ing  his  own  role.’’ 

The  editorial  continued,  “Furth¬ 
ermore,  Will  knew  that  Reagan’s  peo¬ 
ple  had  used  some  material  from  the 
Carter  campaign  and  never  reported  it. 
Will’s  column  has  appeared  occa¬ 
sionally  in  the  Daily  News.  It  won’t 
anymore.’’ 

Will,  whose  twice-weekly  column 
runs  in  about  400  newspapers,  has  ack¬ 
nowledged  that  he  saw  some  of  Car¬ 
ter’s  briefing  papers  on  David  Stock¬ 
man’s  kitchen  table  prior  to  the  debate, 
according  to  the  Wall  Street  Journal. 

The  columnist,  said  the  Journal  (in  an 
article  headlined,  “Should  a  newsman 
be  active  participant  in  partisan  poli¬ 
tics?’’),  is  likely  to  be  questioned  by  a 
House  subcommittee  investigating 
how  the  briefing  papers  got  into  the 
hands  of  Reagan’s  campaign.  The 
Federal  Bureau  of  Investigation  is  also 
conducting  a  probe  of  “Debategate.” 

Will  and  Stockman  said  they  do  not 
know  how  the  Carter  documents  were 
acquired.  And  Will  declared  in  a  leng¬ 
thy  July  10  column  that  his  preference 
for  Reagan  was  no  secret  in  1980,  that 
his  presence  at  the  Reagan  coaching 
session  was  also  known,  and  that  the 
help  he  gave  Reagan  was  minimal.  He 
contended  that  the  relationship  col¬ 
umnists  have  with  politicians  can  be 
different  from  that  of  straight  news  re¬ 
porters. 

“I  did  not  write  about  them  (the  Car¬ 
ter  papers)  because  their  origin  was  un¬ 
known  and  their  importance  was  nil,” 
wrote  Will  in  the  July  10  piece. 

As  for  his  alleged  coaching  of 
Reagan,  Will  stated,  “I  recall  asking  a 
question  that  was  unlike  a  presidential 
debate  question  but  satisfied  my 
curiosity.” 

And  the  columnist  said,  “Certainly 
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no  person  who  read  or  heard  a  word  I 
wrote  or  spoke  in  1980  is  today  slapping 
his  palm  to  his  forehead  and  exclaim¬ 
ing:  ‘Gadzooks!  George  Will  favored 
Reagan!”’ 

Will  wrote  in  the  July  10  column  that 
he  has  not  supported  Reagan  on  every¬ 
thing,  citing  his  opposition  to  the  Presi¬ 
dent’s  tax  cuts  as  one  example. 

“1  am  the  proud  author  of  what  I 
think  is  the  most  quoted  and  savage 
sentence  yet  written  about  the  Reagan 
administration  (that  the  lifting  of  the 
grain  embargo  showed  that  the  admi¬ 
nistration  ‘loves  commerce  more  than 
it  loathes  communism’),”  added  Will. 
“And  I  have  just  published  a  book  that 
has  National  Review  and  other  custo¬ 
dians  of  pure  Reaganism  mad  as  hor¬ 
nets  because  it  argues — irrefutably,  if  I 
do  say  so  myself— that  Reagan’s  kind 
of  conservatism  is  in  important  particu¬ 
lars  unsuited  to  contemporary  life.” 

Will  did  acknowledge  that  “wild 
horses”  would  not  “drag”  him  into 
accepting  a  similar  debate  preparation 
session  invitation  again.  “This,  for 
three  reasons,”  he  wrote.  “First,  some 
of  the  questions  now  being  raised  seem 
to  me  to  have  merit.  Second,  it  makes 
so  many  people  anxious.  Third,  my  re¬ 
lationship  with  ABC  is  now  formal  and 
different  .  .  .  .” 

When  asked,  Dickinson  told  E&P 
that  the  Washington  Post  Writers 
Group  did  not  intend  to  reprimand  Will 
or  drop  his  column.  (A  spokesperson 
said  ABC  does  not  have  any  such  plans 
either.) 

“We  think  he  shouldn’t  have  done 
what  he  did,  and  he  (Will)  said  so  in  the 
(July  10)  opinion  piece,”  Dickinson 
said.  “Obviously  this  is  disturbing  to 
us,  but  George  has  in  my  view  always 
been  upfront  about  his  involvement  or 
connections  with  the  Reagan  adminis¬ 
tration.” 

The  syndicate  executive  added,  “It’s 
curious  to  me  that  he  has  been  jumped 
on  this  hard,  considering  that  he  is  an 
editorial  page  columnist  and  that  he  has 
been  as  hard  on  the  Reagan  administra¬ 
tion  as  any  conservative  columnist  in 
the  country.  In  my  opinion,  his  column 
is  still  one  of  the  best  things  available  to 
editorial  pages  today.” 

Meg  Greenfield,  editorial  page  editor 
of  the  Washington  Post,  agreed  with 
Dickinson  that  the  July  10  piece  was  an 
admission  of  error.  “To  me,  the  piece 
said  he  shouldn’t  have  done  it;  that  it 
was  a  mistake,”  declared  Greenfield. 
“I  agree  he  shouldn’t  have  done  it.  But 
we  have  no  intention  of  dropping  the 
column.  We  think  it’s  a  good  column.” 


Edwin  Guthman,  editor  of  the  Phi¬ 
ladelphia  Inquirer — a  charter  Will  sub¬ 
scriber  in  the  beginning  of  1974 — told 
E&P  that  there  has  been  no  discussion 
of  dropping  the  column. 

“He’s  a  good  writer,”  he  said.  “And 
we’ve  understood  from  the  beginning 
that  he  has  a  close  relationship  with  the 
administration.” 

The  Inquirer,  which  runs  Will’s  col¬ 
umn  approximately  two  or  three  times 
a  month,  published  Will’s  July  10  piece 
as  well  as  a  Jack  Germond  and  Jules 
Witcover  column  that  contained  critic¬ 
ism  of  Will.  Germond  and  Witcover 
said  of  Will,  “He  is  calling  for  a  new 
morality  while  violating  the  old.” 

Many  other  newspeople  criticized 
Will,  saying  that  he  crossed  the  line 
between  observing  an  event  and  parti¬ 
cipating  in  it.  Los  Angeles  Times 
Washington  bureau  chief  Jack  Nelson 
said,  “1  think  it’s  outrageous.” 

‘Speed’  comic  defended 

A  United  Media  Enterprises  execu¬ 
tive,  in  response  to  an  E&P  article  last 
week  that  reported  the  dropping  of 
“Speed  Walker”  from  the  Trenton 
Times,  defended  the  comic  strip. 

‘“Speed  Walker’  is  two  months 
old,”  said  David  Hendin,  vicepresi- 
dent-newspaper  operations  for  United 
Media — the  parent  company  of  United 
Feature  Syndicate,  which  already  distri¬ 
butes  the  strip  to  over  150  newspapers. 
“When  ‘Peanuts’  was  two  months  old 
it  did  not  have  even  a  dozen  subscri¬ 
bers.  ‘Garfield’  had  about  40,  as  I  re¬ 
call.  A  number  of  newspapers  cancel¬ 
led  each  of  those  strips  in  the  early 
months.  That  is  common  in  our  busi¬ 
ness.” 

Hendin  said  that  if  any  new  strip 
competing  against  much  more  estab¬ 
lished  comics  had  “finished  anywhere 
else  but  last  in  such  a  survey  it  would  be 
major  news  indeed.” 

“As  far  as  United  Feature  Syndicate 
(Continued  on  page  35) 
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Second  Heloise  keeps  column  current 


By  David  Astor 

Considering  the  fact  that  “Hints 
from  Heloise”  began  24  years  ago, 
some  people  are  rather  surprised  at 
how  youthful  its  author  looks.  Heloise 
may  have  graying  hair,  but  the  col¬ 
umnist  still  appears  as  if  she  was  no 
more  than  a  child  in  1959. 

Heloise  was  indeed  only  eight  years 
old  when  her  mother  of  the  same  name 
began  the  household  hints  column  in 
the  Honolulu  Advertiser.  After  gra¬ 
duating  from  Southwest  Texas  State 
University  in  1974  with  a  degree  in 
mathematics,  Heloise  II  served  as 
office  manager  and  writing  assistant  for 
her  mother  until  Heloise  I  passed  away 
in  1977.  Then,  with  some  reluctance, 
Heloise  II  took  over  the  column. 

Since  then,  Heloise  (now  minus  the 
numerals)  said  she  has  kept  up  many 
aspects  of  “mother’s”  column  while 
making  some  changes  of  her  own. 
There  are  still  the  numerous  hints  from 
both  Heloise  and  her  readers,  of 
course.  And  there  are  still  such  features 
as  “Letters  of  Thought”  and  “Letters 
of  Laughter.”  An  example  of  the  latter 
is  one  from  a  reader  who  wrote  Heloise 
about  how  much  time  she  had  saved 
due  to  all  the  hints  she  learned.  Then 
the  correspondent  said  she  realized  . 
that  she  was  now  losing  some  of  this 
precious  time  by  writing  Heloise! 

Post-1977  changes  in  the  folksy- 
toned  “Hints  from  Heloise”  include 
subheads  above  each  hint  to  make  it 
easier  for  readers  who  may  not  have 
time  to  peruse  the  whole  column.  There 
are  more  consumer  protection-related 
items.  There  are  hints  for  working 
women  who  do  not  have  much  time  to 
spend  in  the  household.  There  are 
theme  days,  such  as  having  food  hints 
on  Wednesdays — when  many  news¬ 
papers  run  sections  on  this  topic.  And 
there  are  now  pet  hints,  “Hints  from 
Him”  (the  column  has  many  male  read¬ 
ers  too),  and  hints  from  and  for  kids. 

One  kid,  said  Heloise  during  an  E&P 
interview,  suggested  a  way  to  capture 
an  escaped  hamster.  This  involved  tak¬ 
ing  a  wastebasket,  putting  paper  (with 
food)  on  top  of  it,  and  then  using  a  piece 
of  board  as  a  ramp  so  the  hamster  can 
get  up.  The  kid  emphasized,  though, 
that  the  key  to  the  contraption  was 
placing  a  pillow  in  the  bottom  of  the 
basket  to  cushion  the  hamster's  fall. 

Kids  are  among  the  loyal  readers  of 
the  seven-times-a-week  column  who 
flood  the  San  Antonio-based  Heloise 
with  2,000  to  3,000  letters  per  week. 
(The  columnist  has  four  assistants  who 
sort  the  mail  and  help  with  the  resear¬ 
ching  of  answers  to  reader  questions 
and  the  testing  of  hints.)  Roughly  an 
equal  number  of  letters  ask  for  and 


Heloise 

offer  hints.  The  number  one  corres¬ 
pondence  category  concerns  stains  of 
various  kinds;  Heloise  noted  that  those 
ever-present  ink  marks  on  clothes  can 
be  removed  with  the  help  of  hairspray. 

Other  hints  range  from  saving  milk 
jug  caps  as  replacements  for  missing 
checkers  pieces  to  keeping  a  roasting 
turkey  moist  by  placing  water  inside 
the  cavity  to  placing  sharp  cutlery  away 
from  young  children  on  a  high  cabinet 
shelf. 

Some  reader  mail  simply  states, 
“Thank  you  for  the  column.”  One  man 
wrote  that  “Hints  from  Heloise” 
helped  him  “survive”  his  divorce, 
while  some  people  say,  “You’re  the 
only  reason  I  buy  the  paper.” 

“The  warmth  that  comes  out  of  these 
letters  makes  you  say,  ‘It’s  all  worth 
it,”’  said  Heloise,  whose  full  name  is 
Ponce  Kiah  Marchelle  Heloise  Cruse 
Evans. 

An  indication  of  the  column’s  reader 
loyalty  came  last  March  when  the 
Aberdeen  (S.D.)  American  News  can¬ 
celled  “Hints  from  Heloise.”  The 
newspaper  received  200  calls  in  two 
days,  with  ten  readers  saying  they 
would  cancel  their  subscriptions.  The 
next  day,  the  paper  “cancelled  the  can¬ 
cellation.” 

The  column,  distributed  by  King  Fea¬ 
tures  Syndicate  to  over  500  newspapers 
with  a  potential  readership  of  some  75 
million,  also  elicits  a  tremendous 
amount  of  mail  for  occasional  special 
offerings.  A  pamphlet  from  the  Vinegar 
Institute  containing  recipes  and  other 
information  was  offered  three  times  in 
the  column,  with  a  total  of  over  320,000 
people  writing  in.  A  booklet  from 
Maytag  (Heloise  rarely  mentions  com¬ 
pany  names  and  never  brand  names, 
and  also  does  not  print  medical  hints) 
on  what  people  should  do  before  calling 


a  repairman  was  requested  by  over 
70,000  readers.  And  a  “roach  recipe” 
for  getting  rid  of  the  hardy  little  crea¬ 
tures  drew  45,000  responses  in  one 
week,  with  medical  institutions  and 
government  facilities  also  writing  in. 

Roach  recipe  requests  didn’t  all 
come  from  older  urban  centers,  either. 
Heloise  said  she  got  requests  from 
places  such  as  South  Dakota  and  Be¬ 
verly  Hills.  “Which  shows  that  roaches 
are  non-denominational  and  not  racist 
at  all,”  she  observed. 

Heloise  received  just  over  100  letters 
on  another  occasion,  but  she  wasn’t 
disappointed.  This  was  on  the  first 
anniversary  of  her  marriage,  which  she 
had  mentioned  briefly  in  her  column 
the  year  before.  These  unexpected 
cards  were  variously  addressed  to 
“Heloise  and  Hubby,”  “Heloise  and 
David,”  and  “Mr.  and  Mrs.  Hugs.”  It 
seems  that  some  kids  sending  cards  had 
gotten  Heloise’s  name  confused  from 
the  line  that  frequently  appears  as  a 
sign-off  to  her  comments  in  the  column: 
“Hugs  from  Heloise.” 

The  columnist’s  popularity  has  been 
increased  by  her  myriad  other  media 
activities.  She  does  her  own  television 
and  radio  spots,  appears  on  talk  shows, 
and  gives  speeches.  She  is  the  author  of 
two  books — Hints  from  Heloise  (based 
mostly  on  her  newspaper  columns)  and 
Help  from  Heloise.  A  13-month 
Heloise  calendar/organizer  is  due  out  in 
August. 

Heloise — who  still  somehow  finds 
the  time  to  pilot  a  hot-air  balloon 
(which  she  stores  in  her  garage),  scuba 
dive,  fence,  race  dirt  bikes,  and  take 
care  of  four  pets  (two  birds,  a  dog,  and  a 
ferret) — also  will  be  starting  a  Good 
Housekeeping  magazine  column  in 
November. 

But  Heloise  emphasizes  that  the 
newspaper  column  is  still  the  “back¬ 
bone”  of  her  work.  “I  really  feel 
strongly  about  newspapers,”  she  said. 
“They’re  vital  to  everything  I  do.  The 
response  I  get  from  reader  mail  indi¬ 
cates  that  people  are  not  going  to  give 
up  their  newspapers.  As  for  me  perso¬ 
nally,  I  could  spend  all  Sunday  with 
newspapers.” 


‘Golden  Age  of  Comics’ 

More  than  170  pieces  of  original  com¬ 
ics  art,  including  some  from  the  19th 
century,  are  on  display  at  New  York 
City’s  Society  of  Illustrators  Museum 
of  American  Illustration  through  July 
29. 

Among  the  comics  represented  are 
“Steve  Canyon,”  “Li’l  Abner,” 
“Krazy  Kat,”  “Dick  Tracy,”  “Gaso¬ 
line  Alley”  and  “Peanuts.” 
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is  concerned,  the  ‘Speed  Walker’  story 
is  impressive,”  added  Hendin,  citing 
the  strip’s  fast  start  (E&P,  April  16)  and 
these  other  points: 

•  “Since  the  strip  began,  fewer  than 
a  half-dozen  papers  have  cancelled  it,” 
he  said.  “During  the  same  period  we 
have  added  just  as  many  new  ‘Speed 
Walker’  clients.” 

•  Several  publishing  offers  for 
“Speed  Walker”  books  have  been  re¬ 
ceived,  according  to  Hendin.  And  an 
agreement  has  already  been  entered 
into  for  a  television  special  and  weekly 
series. 

And  Hendin  reported  that  “Speed 
Walker”  cartoonist  Cris  Hammond  has 
also  received  a  number  of  pieces  of  fan 
mail  with  comments  calling  the  strip 
“priceless,”  “terrific,”  “great,” 
“fine,”  and  “hilarious.”  One  Denver 
reader  wrote,  “Speed  is  the  funniest 
comic  strip  we’ve  seen  in  years.  It’s 
nice  to  have  good  humor  that  doesn’t 
insult  the  intelligence.” 

Roth  named  NCS  prez 

Arnold  Roth  has  succeeded  “Family 
Circus”  cartoonist  Bil  Keane  as  presi¬ 
dent  of  the  National  Cartoonists  Socie¬ 
ty  (NCS). 

Roth,  whose  cartoons  have  appeared 
in  various  magazines  and  books,  won 
an  award  in  the  “Advertising  &  Illus¬ 
tration”  category  at  the  Reuben  Award 
dinner  this  spring  (E&P,  April  23). 

Keane,  whose  comic  panel  is  distri¬ 
buted  by  the  Register  and  Tribune 
Syndicate,  gave  the  NCS  a  more  nation¬ 
al  orientation  during  his  two  years  in 
office  by  holding  the  Reuben  dinner  on 
the  West  Coast  for  the  first  time  and  by 
having  regular  newsletters  distributed. 

Writing  in  the  spring  NCS  newslet¬ 
ter,  Keane  stated,  “I  predict  he  (Roth) 
will  be  a  great  president.  (Of  course,  I 
also  predicted  that  there  would  never 
be  a  cat  strip  as  popular  as  ‘Felix.’)  But 
this  time  I’m  sure  I’m  right.” 

Overwhelmed  by  letters 

Langdon  Hill  redesigned  the  format 
of  his  how-to  “Romance!”  column  in  a 
successful  effort  to  cut  down  on  the 
enormous  volume  of  reader  mail  he  was 
receiving. 

The  twice-weekly  column,  which 
Universal  Press  Syndicate  began  distri¬ 
buting  last  November,  now  has  an  ex¬ 
panded  and  somewhat  different  “Hints 
From  Romantics”  reader-response 
section.  This  has  cut  the  flow  of  mail  to 
400-1,000  letters  a  week. 

“When  they  (the  letters)  had  to  be 
forwarded  from  UPS  in  shipping  boxes, 
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‘Job  Trends’  column  starts  work 

A  twice-weekly  column  about  finding  work  in  new  industries  and  new  job 
categories  is  being  introduced  July  18  by  Universal  Press  Syndicate. 

“Job  Trends”  by  Sue  Hoover  discusses  worker  retraining,  the  increasing 
need  to  know  how  to  use  a  computer  terminal,  what  states  many  of  the  new 
jobs  will  be  in,  developments  in  Japan,  the  changing  employer-employee 
relationship,  robots,  and  the  discouraging  of  smoking  in  high-tech  indus¬ 
tries,  among  other  things. 

Hoover  graduated  from  the  University  of  Iowa  with  a  B.A.  in  journalism 
and  political  science.  She  worked  for  the  Detroit  Free  Press  and  then  the 
Detroit  News,  writing  the  weekly  “Consumer  Talk”  column  for  the  latter 
newspaper.  The  column  got  her  named  as  one  of  the  Top  Ten  Women 
Writers  in  the  country  by  the  National  Federation  of  Press  Women. 

Since  the  mid-1970s.  Hoover — an  avid  backpacker — has  been  the  co¬ 
owner  of  a  Denver-based  media  company  which  has  handled  political 
elections  and  produced  an  award-winning  ski  film,  two  documentaries  (one 
for  the  Detroit-based  ABC  television  station),  and  tv  commercials. 

The  author  of  the  regional  bestseller  Jobs  in  Colorado  will  have  another 
book  out  this  fall  called  Help  Wanted:  The  First  Guide  to  America’s  New 
High-Tech  Job  Market.  It  will  be  published  by  Universal’s  Andrews  & 
McMeel  division. 


we  knew  something  had  to  be  done,” 
remarked  the  26-year-old  Hill,  a  Tuc¬ 
son,  Ariz.  native  who  has  traveled  in 
over  35  countries.  “The  thousands  and 
thousands  of  letters  just  go  to  show  that 
there  is  a  very  real  need  for  a  little  real- 
life  romance  in  today’s  world.” 

The  column,  which  appears  in  over 
50  newspapers,  offers  suggestions  on 
how  to  stimulate  romantic  rela¬ 
tionships.  The  tips  include  roadside 


picnics,  roses  on  the  pillow,  love  notes 
in  lunch  bags,  a  seven-point  plan  for 
creating  “the  world’s  most  passionate 
bubblebath,”  and  a  “guaranteed  (well, 
almost)  way  to  turn  a  reluctant  husband 
into  a  ‘revved  up’  romantic.” 

“While  I  don’t  consider  myself  a 
prude,  1  think  sex  without  affection  and 
romance  loses  most  of  its  meaning,” 
said  Hill,  who  receives  about  75%  of  his 
letters  from  women. 


TVP 


They  say  that  imitation  is  the  sincerest  form 
of  flattery. . . 

Only  a  decaxle  a^o,  Archer  Daniels  Midland  intro¬ 
duced  the  idea  of  structured  soy  proteins.  While  there 
are  now  many  textured  vegetable  proteins,  there  is 
still  only  one  TVP®  brand. 

Please  don’t  use  our  trademark  as  a  generic  term 
or  abbreviation.  Keep  our  brand  name  intact  by  imi¬ 
tating  our  letters  down  to  the  ® . 


ADM 

ARCHER  DANIELS  MIDLAND  COMPANY 

World  Headquarters- Decatur,  Illinois  62525 
Telephone -21 7-424- 5200  Telex  250121 


Using  America^  abundance  to  solve  the  worldTs  needs. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

! 

FASHION  \  MOVIE  REVIEWS 

FASHION  INFOcus — a  combinationji 
editorial/ad  sales  package  that  builds'C 
readership  and  apparel  advertising.  Edi-  r 
tor  receives  weekly  fashion  column,  fea-!l 
ture  and  art;  Ad  Manager  gets  seasonal |i 
selling  tips,  special  ads  and  co-op  plans. 
Now  appearing  in  more  than  65  news-  _ 
papers.  Write:  R.  Williams,  Fashion!' 
Showcase  Retailer,  Box  586398  AM,{. 
Dallas  TX  75258;  (214)  631-6089.  ,1 

/IINI  REVIEWS  (Cartoon  illustrated), 
ireat  for  weekend  section  or  entertain- 
nent  pages.  Camera  ready.  Star  photos. 

)ur  9th  year.  Cineman  Syndicate,  7 
lharles  Court,  Middletown  NY  10940; 
914)  692-4572. 

PHOTOGRAPHY 

HELP  YOUR  READERS  cure  f/stop  fev- 
r.  SnapDragon  takes  them  from  view- 
inder  to  darkroom,  beginning  Septem- 
>er  18. -Bonnie  Schupp’s  weekly  col- 
jmn  comes  with  glossy  photos.  Sam- 
3les,  contract  from  Box  1152,  Pasadena 

MD  21122. 

GENERAL  i< 

HIT  PARADER’S  (Musical  Notes)  weekly 
column  covers  the  wide-ranging  field  of, 
popular  music  from  the  Big  Band  sound' 
to  Swing,  and  Rock  and  Roll  superstars. 

1  3rd”  Af  Jo'seph  MO" 645011  REAL  ESTATE  II 

HOUSE  CALLS-Rocky  Mountain  News, 
Miami  Herald,  60  others.  4  national 
swards;  one  said  "concise,  entertaining, 
wealth  of  real  estate  knowledge,  solid 
writing  skills."  7th  year.  Box  18447, 
Rochester  NY  14618;  (716)  271-6230. 

HEALTH 

"Senior  Clinic. "Specialist  treats  medic¬ 
al  problems  past  middle  life.  Warm,  Wit¬ 
ty.  Authorative.  Samples.  HFM  Enter-: 
prises  INC.  Box  307,  Edmonton,  Abler- 
ta.  Canada,  T5J  2J7;  (403)  973-2361.  j 

SELF  HELP 

HUMOR 

DWNER  BUILDER  column  signed  by 
San  Jose  Mercury,  Sacramento  Bee,  Au¬ 
stin  American.  Written  by  staff  of  na- 
ion's  largest  do-it-yourself  homebuild- 
ng  and  remodeling  school.  Perfect  re¬ 
placement  for  recently  cancelled  Time- 
.ife  home  column.  Shows  readers  how  to 
save  up  to  50%  off  contractor  prices. 
Also  try  our  Nolo  self-help  law,  bargain 
travel  and  Dr.  Goldschmidt’s  computer 
hints.  RDR  Syndicate,  POB  5212,  Ber¬ 
keley  CA  94705;  (415)  654-8911. 

SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME 
04857; 

(207)  372-8052.  ' 

MONEY 

"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
Sl3th,  Temple  TX  76501. 

1 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

SMALL  PUBLISHING  COMPANY  FOR 
SALE.  $1-2  Million  gross  sales.  Offices 
in  Iowa  and  Minnesota.  Publishes  self- 
owned  and  national  corporate  client 
publications  in  hi-tech,  scientific, 
medical  and  agricultural  areas.  Also 
some  public  relations.  No  printing.  Ideal 
for  agency  or  publisher  to  expand  into 
technical/agricultural  public  relations 
and  publishing  activities.  Box  5962, 
Editor  &  Publisher. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
PO  Box  7133,  Shawnee  Mission  KS 
66207. 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

INVENTIONS,  ideas,  new  products 
wanted!  Industry  presentation/national 
exposition.  1-8(50-528-6050.  Arizona, 
1-800-352-0458.  x831. 

INVESTOR  and/or  working  partner 
(Advertising  and  Business  Background), 
for  southwest  growing  weekly.  Located 
in  a  booming  area.  Cal!  Steve  at;  (505) 
988-8022  after  6pm,  or  send  letter  to 
Box  5973,  Editor  &  Publisher. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

PARTNER,  Working  or  silent  with 
$200,000  wanted  for  exciting  new  con¬ 
cept  in  health  care  publications.  San 
Diego;  (619)  455-5741. 

— 

TO  PURCHASE  OR  SELL 

A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or 
night. 

ROY  HOLDING  &  ASSOCIATES 

PO  Box  212,  Galva  IL  61434,  (309) 
932-2270 

Roy  Holding  Dave  Kramer 

(3(59)  879-2412  (217)  784-4736 

— Appraisals  done  quickly, 
reasonably— 

STARTING  A  NEW  Guide  Magazine. 
Offering  shares  in  exchange  for  inexpen¬ 
sive  Office  in  New  York  City.  Reply  to  Box 
5968,  Editor  &  Publisher. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 
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NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  &  CO,  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 
PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


NEWSPAPERS  FOR  SALE 

\  NEWSPAPER  COMPANY  FOR  SALE 
Group  of  weekly  newspapers.  Northeast. 
All  profitable  and  rapidly  growing.  Major 
!  market.  Absentee-owned.  $l-i-  million 
I  in  sales-no  printing.  Reply  Box  5965, 
'Editor  &  Publisher. 

joLD  ESTABLISHED  county  seat  weekly, 

:  large  two  story  building,  could  create 
jone  or  two  downtown  apartments. 
'$75,000  down.  Bill  Berger,  Associated 
'Texas  Newspamrs,  Inc,  1801  Exposi- 
ition,  Austin  tx  78703;  (512)  476- 
13950. 

!  PRESTIGIOUS,  PRIZE-WINNING  week- 
ly  on  beautiful  California  coast;  nearly 
i half-century  old;  adjudicated;  3500 
'  paid  circulation;  profit  making;  growing 
larea.  Send  professional  and  financial 
qualifications.  $120,000.  Box  5914, 
Editor  &  Publisher. 


SYD  S  GOULD  ASSOCIATES,  INC. 

Offices  closed  until  August  1. 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 


I _ 

IPAID  CIRCULATION  WEEKLY. 

I  $100,000  gross,  excellent  opportunity, 

I  sell  for  net  profit;  (503)  796-9503. 

'  PACIFIC  NORTHWEST.  A  weekly  and 
special  edition  newspaper  in  marine 
'  oriented  vacation/retirement  area  of  ex- 
;  ceptional  beauty.  Long  term  single  own- 
iership.  No  issue  has  ever  lost  money. 
Gross  approximately  $190,000  last 
I  year.  Widely  circulated  to  paid  subscri- 
jbers,  box  holders  apd  tourists. 

1  $345,000  including  office,  equipment, 
jand  residence.  Write  for  additional  de- 
|tails.  Box  5961,  Editor  &  Publisher. 

i  RARE  OPPORTUNITY.  Weekly  advertis- 
I  ing  publication.  Two  hours  north  of  St 
I  Louis.  Tremendous  growth  potential, 
i Established  5  years.  1982  gross 
'$245,000.  Projected  gross  sales  1983 
i  $325,000  plus;  (217)  223-0205  or 
1 224-8492. 

j _ 

I  SMALL  WEEKLY  with  great  potential  in 
central  Illinois.  $40,000  gross.  Zoel- 
|lick,  408  Hickory,  Itasca  IL  60143. 

'  SEMI-WEEKLY,  plus  only  other  paper  in 
i  high  income  county.  Owner  paid  taxes 
on  $309,000  in  last  three  years.  Good 
:  two  story  building,  $365,000  cash  only. 

I  Bill  Berger,  Associated  Texas  Newspap- 
jers,  Inc,  1801  Exposition,  Austin  TX 
178703;  (512)  476-3950. 

;  TRADE  THREE  Kentucky  weeklies  gros- 
ising  $650,000  for  small  daily  or  large 
i  weekly.  Box  5889,  Editor  &  Publisher. 


i  Rte  1,  Box  146,  Theodors  AL  36582 
(205)  973-1653  I 

ED  0  MEYER,  Licensed  Broker-j 
Appraisals-Consultation-Sales.  7200 1 
Hermitage  Rd,  Richmond  VA  23228;! 
(804)  266-1522. 

TWO  WEEKLY  newspapers  in  ideal 
Southern  California  beach  city.  Gross 
$300,000.  Low  down,  easy  terms.  Box 
'>922,  Editor  &  Publisher. 

KENTUCKY  bi-weekly,  $200,000; 
terms  negotiable.  Includes  press,  build¬ 
ing,  equipment.  Box  5958,  Editor  & 
Publisher. 

NEWSPAPER  CONSULTANTS 

MAJOR  TRADE  publishing  group.  Sever¬ 
al  newspapers  and  magazines.  Four  mar- 
!  ket  leaders.  Gross  revenues  over  $7  mil- 
ilion.  Highly  profitable.  Significant 
i  opportunity.  Box  5972,  Editor  &  Pub¬ 
lisher. 

DAILY  AND  WEEKLY  PAPERS— Need 
Help  on  starting  an  effective  TMC  deliv¬ 
ery  system  or  shopper  in  your  market 
area?  We  can  save  you  thousands. 
Proven  track  record.  Let  us  lend  our  ex¬ 
pertise  for  we  have  started  numerous 
TMC  distribution  systems  and  shoppers. 

1  Write:  A.P.I.  Consulting  Firm  c/o  Box 
5982,  Editor  &  Publisher. 

MENDOCINO  COUNTY’S  only  profitable 
Ismail  independent  weekly.  Nets 

1  $30,000-1-  on  $70,000  gross.  Must  sell 

1  now;  (707)  983-6853  BKR. 

E  &  P  Classifieds — 

As  effective  in  the  newspaper  community  as  your  newspaper's  classi- 
fieds  are  in  your  community. _ 
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NEWSPAPERS  FOR  SALE 


ARIZONA  SHOPPER  covers  5  cities  with 
33,000  population.  9500  copies  week-  i 
ly,  gross  neas  $200,000.  Low  down  to 
qualified  buyer.  Write:  Dean  D.  Sellers, 
808  N  Miller  St,  Mesa  AZ  85203. 


ATTENTION  SKIERS.  Newspaper  and 
annual  4  color  ski  magazine  at  Sugar- 
loaf,  Maine’s  largest  ski  resort.  '82  gross 
95K  with  tremendous  upside  potential. 
$110,000  includes  newly  remodeled  1 
building.  Write:  Shirley  Larmore,  Box 
287,  Kingfield  ME  04947;  (207)  265- 
4535  evenings. 


BI-WEEKLY  paper  in  beautiful  Mas¬ 
sachusetts  seacoast  area.  Good  poten¬ 
tial.  $25,000.  PO  Box  711,  Fairhaven 
MA  02719. 


CALIFORNIA  foothills  weekly  in  growth 
area.  $55,000  gross,  $22,000  net. 
$35,000,  $15,000  down;  (209)  625- 
8113  after  6  pm. 


CALIFORNIA  WEEKLY.  Completely: 
equipped.  96  years  old.  2OO0  paid. 
Gross  over  $20(3,000.  Good  net.  Owner 
retires  for  health  &  will  carry.  One  time 
gross.  Box  5989,  Editor  &  Publisher. 


EAST  TENNESSEE  WEEKLY  FOR, 
SALE — Excellent  setup  for  husband/! 
wife  team.  Absolutely  no  brokers  apply. 
Financing  available  to  qualified  buyer. 
This  is  a  proven,  100  year-old  county 
seat  weekly.  All  county  and  city  legals. 
Only  serious  buyers  need  apply.  Send 
inquiries  to  Box  5904,  Editor  &  Pub¬ 
lisher. 


FOR  TRADE:  three  Kentucky  weeklies 
grossing  $650,000,  for  small  daily  or 
large  weekly.  Box  5959,  Editor  &  Pub¬ 
lisher. 


GREAT  POTENTIAL.. .(^lifornia  Central 
Coast  weekly,  adjudicated,  second 
class.  Serves  growing,  up-scale  area. 
Bargain  priced  at  45K.  Box  5872,  Editor 
&  Publisher. 


KENTUCKY  bi-weekly,  $200,000;  | 
terms  negotiable.  Includes  press,  build¬ 
ing,  equipment.  Box  5890,  Editor  & 
Publisher. 


YOUR  GOOD  references  and  $5000  j 
cash  down  will  buy  98  year  old  mom/pop 
weekly  in  Texas.  Couple  should  net  i 
$20M,  maybe  more.  10  years  to  pay  out 
balance  of  $25,000.  Bill  Berger,  i 
Associated  Texas  Newspapers,  Inc,  i 
1801  Exposition,  Austin  TX  78703; ! 
(512)  476-3950. 


NEWSPAPERS  WANTED  , 

NON-DAILY  newspaper,  $250,000  to 
$750,000  in  advertisin^circulation  re- ' 
venues  sought  by  group  of  community  i 
newspapers.  Write  Box  5466,  Editor  & 

Publisher. _ 

WEEKLY  COMMUNITY  newspaper! 
sought,  preferably  Zones  4  or  5.  Com- , 
plete  buy  or  partnership  possible.  Box  | 
5949,  Editor  &  Publisher. 


PUBUCATIONS  AVAILABLE 


GOING  FAST:  "How  to  Purchase  a 
Newspaper  and  Succeed.”  Be  ready 
when  opportunity  knocks.  Inside  details, 
appraisals,  tax  tips,  sample  contracts  by 
publisher-editor-broker  Jay  Brodell. 
$22.50.  Mountain  West  Publishing  Co, 
Box  1841,  Grand  Junction  CO  81502. 

“HOWTO  MAKE  $100,000  A  Year  Pub- 
lishing  Newsletters.”  Free  details.  Box 
34312,  Betheseda  MD  20817. 


SHOPPING  GUIDES 


100  WAYS  TO  INCREASE 
EQUITY  AND  PROFITABILITY 
of  your  paper.  Free,  write  Estil  Cradick, 
950  Parkwood  Dr,  Dunedin  FL  33528  or 
phone;  (813)  733-1678. 

EDITOR  &  PUBLISHER  for  July 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES  , 

THE  BEST  CO-OP  training  availableany-  1 
where-just  ask  our  clients.  Includes  help  ' 
in  selecting  Co-op  Manager,  setting  up 
department,  training  sales  staff  and  8 
months  follow  up  to  insure  success.  For 
info  contact:  Howe,  Strauss  &  Associ¬ 
ates,  340  W  Manhattan,  Tempe  AZ  I 
85282;  (602)829-1544. 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATORS  OR 
PUBLISHERS 

Using  a  high  quality  sales  organization 
makes  a  real  difference — better  reten¬ 
tion  at  a  lower  cost.  Campbell  and 
Associates  can  provide  your  circulation 
department  with  the  volume  of  quality 
new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write 
Campbell  and  Associates,  3864  Center 
Rd,  #10C,  Brunswick  OH  44212;  (216) 
225-7440. 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with  accu¬ 
rate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a  uni¬ 
que  competitive  edge  that  results  in  im¬ 
proved  ad  lineage  from  their  advertising 
,  base. 

We  aim  to  become  part  of  your  manage- 
■  ment  team.  From  our  presentations  to 
I  top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 

MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion 
programs  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial 
management  .  .  .Personnel  develop¬ 
ment  and  specialized  training  .  .  .and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


WEEKLY  CIRCULATION 
PROMOTION  SERVICES 

LEVIS  SALES,  Inc.  will  customize  a 
short  term  promotion  for  your  weekly 
newspaper,  we’ll  produce  more  new 
yearly  subscribers  than  you  dreamed 
possible!  Call  for  details;  (201)  966- 
5250. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

16,  1983 


EQUIPMENT  &  SUPPLIES 


COMPOSING  ROOM 


AM  ELECTRO/SET  PUNCH  ASSEMB¬ 
LIES  remanufactured  including  punch 
block,  $665 -t-  shipping,  insurance  and 
trade-in.  Spalholz,  128  Midland  St, 
Cold  Spring  Harbor  NY  11724;  (516) 
692-8859. 


COMPUTER  SOFTWARE 


AD/SYSTEM  390 

The  professional  system  for  advertising  , 
scheduling  billing  and  reporting  dailies 
and  weeklies.  Third  generation  software; 
runs  on  most  microcomputers.  Software 
available  alone  or  with  complete  instal¬ 
led  system.  Free  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley  CA  94942;  (415)  383-4500. 


BILLING  SOFTWARE 
Designed  by  a  publisher,  easy  to  use  and 
will  run  on  the  inexpensive  Microcompu¬ 
ters  from  Radio  Shack.  Prints  journals, 
bills,  aging  and  sales  analysis.  Keeps 
individual  detail  of  entries  on-line.  Now 
'  being  used  by  dozens  of  small/medium 
'  size  publications.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems, 
223  West  5th  St,  Shawano  Wl  54166, 
(715)  526-6547.  Jim  Sutton  or  Steve 
,  Kuckuk. 


CIRCULATION  SOFTWARE 
For  newspapers  and  shoppers,  500  to 
30,000  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid/free  lists, 
labels,  postal  pre  sort,  bundle  markers, 
expiration  billings,  cancel,  edit,  statis¬ 
tics,  etc.  ForTRSSO  III,  or  IV,  Software, 
$1195.  Write:  BURCO  Systems,  Inc, 
distributors  for  AM  ICO  Software,  PO  Box 
68,  Gridley  CA  95948;  (916)  846- 
3661.  (Gridley  Herald). 


COMPUTERIZED  BOOKKEEPING  sys¬ 
tem  for  weekly  newspapers  and  shop¬ 
pers.  Runs  on  Radio  Shack  business 
models.  Custom-designed  with  many 
time-saving  and  helpful  management  fe¬ 
atures.  Write  for  sample  reports,  etc. 
The  Chiefland  Citizen,  PO  Drawer  980, 
Chiefland  FL  32626.  Phone;  (904) 
493-1553. 


LOOKING  FOR  good  bookkeeping  soft¬ 
ware  for  IBM  5120.  Call  Fred  Holz; 
(805)  646-1476. 


COMPUTERS 


COMPUTER  NEEDED— non  profit  asso¬ 
ciation  and  museum  needs  donation  of 
small  computer  system.  Tax  deductable. 
Box  5811,  Editor  &  Publisher. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45*  and  90°  Floor  Curves 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


FERAG  conveying  systems,  2  forwarding 
stations,  2  delivery  stations,  like  new.  We 
will  sell  part  or  all. 

IPEC,  97  Marquardt  Dr,  Wheeling  IL 
60090 

(312)459-9700  Telex  20-6766 
24-P  AND  48-P  Sheridan/Harris  stuf- 
fers.  Guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

Upgrading  your  mailroom?  We  purchase 
us«)  stuffers  in  running  condition.  Call 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 

FIVE  POCKET  Stepper  Paperman  colla¬ 
te  with  wax  wrap  attachment.  Will  roll, 
tie  and  wax  wrap  up  to  five  newspaper 
sections.  Good  condition.  $2500.  Call 
Jewell:  (314)  937-9811. 


MISCELLANEOUS 


CLARK  PROPANE  Hi-Lo  with  hyd.  Rot¬ 
ary  clamp  5M  cap.  14  foot  twin  mast  s/n 
C60B-458-814.  $7500.  Call  Dick  Hep- 
pard;  (313)  758-0480 . 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


ATEX  8000  with  6  VDT’s 
COMPUGRAPHIC  8600,  Advantage  I 
and  II 

AUTOLOGIC  APS-MICRO  5/57,  70 
pica-APS-5A/70 
APS-41/D  Scanner, 

APS- 19 

MONOTYPE  Lasercomp  Mark  IA-100 
pica 

MCS  42/8400,  MCO,  Ruling,  ACI,  203 
Fonts,  32  Font  Option 
MERGENTHALER  202,  CRTronic,  Lino 
screen  Composer 

KROHM  INTERNATIONAL  with  2  VDT’s 
COMPUTEK  SYSTEM 
AUTO-TROL  CAD-CAM 
PENTA  Front-end  System 
AD/NEWS  SYSTEM 
RAYTHEON  Ad  Set 
2  VDT’s-10  MB  Discs 
EETEXT  System 
2  VDT’s- 1  PCU 

AUTOLOGIC  MICRO-5/70  pica,  VIP 
Translator 

HASTECH  42  with  4  VDT’^ Previewer 
LOCKER  TYPESETYiNG 
EQUIPMENT 
1  Maple  Street 
East  Rutherford  NJ  07073 
800-526-0192  In  NJ  (201)  935-8993 
CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600  IVz  years,  communications, 
11  fonts,  $27,500.  Video  Universal 
with  reverse  lead.  Spare  Parts  Kit,  grids, 
$16,500.  WSI;  (216)  729-2858. 


CG  MDT/350with  communication  inter¬ 
face.  Terminals  are  reconditioned  with 
30  day  warranty  on  parts.  $3300  each. 
Graphic  Systems  Exchange  Inc;  (716) 
385-3027. 


CG  TYPESETTERS.  Exec  II,  $1250; 
Comp  JR  &  I,  $1750;  II  &  II  Jr,  $1950; 
7200,  $1500;  Edit  7700,  $9950, 
2750,  $4500.  WSI;  (216)  729-2858. 


EDIT  750011  LR,  MCPO,  Preview,  1 
year,  $13,500;  EDIT  7500  LR  Rev  C, 
$8000;  EDIT  275011,  Dual,  Preview,  1 
year,  $10950;  CG  EDITWRITER  PRE¬ 
VIEW,  $5000.  Bob  Weber;  (216)  831- 

0480. _ 

LINOTRON  202,  excellent  condition, 
30  months  old,  39  fonts  including  PI 
fonts.  Available  September  1;  (602) 

753-6397,  Scott  or  Sue. _ 

CG  UNISETTER,  low  range,  excellent 
condition.  $6000;  (405)  341-2121, 
ask  for  Jim  or  Ed. 

CG  MINI  DISC  READER,  $1500;  CG 
UNIFIED  COMPOSER  DISC  READER, 
$1150;  CG  SELECTLINE  (Compukwik  I) 
new,  $895;  EDITWRITER  COMBINED 
PARTS  KIT  for  7500  &  7700  Rev  C, 
$1500.  Guaranteed.  Bob  Weber;  (216) 
831-0480. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING  I 


PHOTON  MARK  III  Pacesetter  plus  ! 
alrnostcomplete  machine  in  spare  parts,  ! 
$2500.  AKI  keyboards  (4)  CIT  70’s,  ! 
$350  each,  (2)  TCI  lOO’s,  $500  each.  ! 
Kodak  Ektamatic  Processor  Model  214 
with  daylight  hood,  Mohrflow  Recircula¬ 
tor,  Mohr  drum  dryer,  $1000.  Total 
$5900  or  best  offer;  (516)  872-6660, 
ask  for  Joe. 

NATIONAL  GRAPHIC  ARTS  | 
EQUIPMENT  BROKERS 

THE  DAVID  JOHN  COMPANY  i 
AM  Varityper,  Autologic,  Compug-' 
raphic,EEText,  IBM,  Itek,  Mergenthal- 
er,  VGC  i 

"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission. .Financing 
Available 

All  Equipment  Guaranteed;  (216)  562- 

_ 3750 _  i 

TYPESETTERS.  Unisetter,  $5500;  Uni-  i 
fied  Composer,  $3750  Uniterm  $1250  ! 
MDT350,  $3150;  8"  FDR,  $1000;  Itek  ' 
430,  $3500;  Video  Universal,  1 
$16,500;  IBM  ESC,  $4500.  WSI; 

(216)  729-2858. _ 

VIP  7245  3A  HS,  32K,  density  refine¬ 
ment,  20  fonts,  extra  parts,  mint, 
$4500;  LI  NOCOMP  11,4  lens,  38  fonts, 
edit  punch,  $2500.  Bob  Weber;  (216) 

831-0480. _ 

LINOTRON  202,  excellent  condition, 
30  months  old,  39  fonts  including  PI 
fonts.  Available  September  1;  (602) 
753-6397,  Scott  or  Sue. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 
AM,  CG  TYPESETTERS. 

Reconditioned.  $1000  &  up. 

WSI;  (216)  729-2858. 


You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


EQUIPMENT  &  SUPPLIES 


PRESSES 


2  UNIT  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 
Urbanite  tri-color  unit 
Urbanite  add-on  units  and  folders 

JF  1 5  folder  with  heavy  duty  quarterfold, 
1978 

4to6  unit  VISA  with  JF15  folder,  1975/ 
76 

Harris  VI 5A  add-on  units,  1975/76 
KJ6  Heavy  duty  folder,  reconditioned 
KJ8  with  upper  former  1976  folder 
News  King  add-on  units 
Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MA(5hINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
I  for  your  pressroom  or  mailroom. 

I  We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment. 

I  NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


PLATEMAKING 


EQUIPMENT  &  SUPPLIES 


j  EXCELLENT  V-15A  4  units,  30  horse- 
I  power  folder  now  running  Zone  6.  Instal¬ 
led  your  plant  if  desired.  C  &  C  Press; 
(817)  783-3807. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
_ (212)  752-7050 _ 

I  WANTED  TO  BUY 

I  USED  EQUIPMENT  WANTED— we  are 
I  paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. _ 

CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 

i  07205. _ 

!  SIGNODE  MLN  2  or  MLN  2A  Tying 
I  Machines  and  I  DAB  440  Counter  Stack- 
I  er.  Reply  to:  Graphic  Management 
j  Associates,  Inc 

11  Main  St 

Southboro  MA  01772;  (617)  481- 

_ 8562. _ 

SKIP-SLITTER  for  Goss  Urbanite,  plus 
parts,  shafts,  gears,  blades,  etc.  for 
complete  installation.  Call;  (213)  927- 
8681.  Bill  Hilser. 

COMPUGRAPHIC  EditWriter  Mo"^ 
7500  and  7700,  CompuWriter  IV-B 
High  Range.  Must  be  in  good  condition. 
Will  pay  cash. 

Call  Toll  Free  1-800-255-6746 
In  Kansas;  (913)  492-9050  collect 
Inland  Printing  Equipment,  Inc 
PO  Box  15999 

Lenexa  KS  66215 _ 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

HELP  WANTED 


WORKING  CRITIC 
TO  TEACH  CRITICISM 


PRESS  CONVERSIONS  \ « 

INVEST  IN  YOUR  PRESS 
HEADLINER  MARK  I  USERS  ! 
PERFECTING  UNITS  | 

Goss  units  available  22%"  and  239/ 
16",  Goss  half  decks  right  hand  and  left 
hand,  Goss  humps  10  side  and  13  side, 
Goss  folders  inverted  and  regular.  What¬ 
ever  your  requirement  may  be,  please 
contact  us  because  we  are  one  of  the 
largest  Stockers  in  America.  We  have 
over  80  units  in  our  warehouses.  { 

For  further  information,  please  contact  | 
Printing  Press  Services  Ltd,  E  34th  St,  I 
Cleveland  OH;  | 

(216)  883-8724.  | 

Sellers  St  Factory,  Preston,  England;  i 
011-44-772-797050  1 


2iy4”  CUTOFF  HEATSET  PRESS  i 

Harris  N1200,  21  Vx"  cutoff  by  4OV2"  5  ! 
units,  collect/non-collect  folder,  2  MEG  ' 
papers  and  Overly  14  foot  2  pass  dryer ; 
chills  (New  1981).  Excellent  press  for , 
square  tab  and  HeatSet  circular. 

Harris  845, 8  units  (New,  approximately  , 
1981),  2  folders.  Angle  Bar  Nest  with  j 
bay  window,  4  Butler  pasters  (1800 
FPM  data  mat  controls).  Available  im- 1 
mediately  at  less  than  half  new  price.  | 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700.  Telex  1 


SALE— NEW  TWIN  STAR  washout  Adjunct  faculty  member  wanted  from 
unit  Napp  system  for  Twin  Star  plate  September  to  December  to  teach  one 
'  Never  Used.  For  more  details  morning  course  two  days  a  week  in  jour- 

^  Publishing  Co;  nalism  program  at  Brooklyn  Community 

' ;  (213)  548-4545. _  College.  Write  to  Box  5997,  Editor  i 


(213)  548-4545. _ 

HELP  WANTED 
ADMINISTRATIVE 


College.  W 
Publisher. 


ADMINISTRATIVE 


VICE  PRESIDENT-FINANCE 

An  excellent  opportunity  to  assume  the  Chief  Financial 
Officer  position  of  a  multi-faceted  company.  The  Vice  Pres¬ 
ident  of  Finance  reports  to  the  company  President. 

Will  be  responsible  for  directing  the  Company’s  overall 
financial  plans  and  policies  including  accounting  prac¬ 
tices,  budgetary  controls,  cash  management  and  invest¬ 
ment  policy.  Will  also  direct  the  Data  Processing  and  Pur¬ 
chasing  functions. 

We  seek  an  individual  with  at  least  a  Bachelor’s  Degree 
(major  in  Accounting);  MBA  desirable.  Experience  back¬ 
ground  should  include  a  minimum  of  eight  years  manage¬ 
rial  experience  in  the  financial  area  with  cost/tax  account¬ 
ing  exposure;  knowledge/usage  in  automated  accounting 
systems;  and  budgetary  planning  and  control.  Knowledge 
in  the  printing/publishing  business  will  be  helpful. 

The  position  requires  strong  interpersonal  abilities.  Must 
consult  with  all  levels  within  the  company.  Good  written/ 
oral  skills  needed. 

We  offer  a  competitive  compensation  and  benefits  pack¬ 
age.  Forward  introductory  letter  and  resume  to: 

Box  5936 
Editor  i,  Publisher 


HELP  WANTED 


I  UNIVERSITY  OF  NORTHERN  COLORA- 
1  (X)  seeks  assistant  professor  of  journal- 
I  ism  and  mass  communications  to  fill  a 
j  tenure-track  news-editorial  position.  Ap- 
i  plicant  must  have  MA  and  significant 
reporting  experience.  PhD  preferred. 
One  degree  must  be  in  journalism  or  re- 
!  lated  field.  University  teaching,  print 
:  and  broadcast  experience  a  plus.  De- 
'  partment  has  superb  facilities  and  ex- 
‘  panding  program.  Salary  negotiable. 

Deadline  August  1  for  September  1 
!  appointment.  Send  resume  and  creden- 
i  tialsto:  Dave  Anderson,  Search  Commit- 
I  tee  Chair,  Dept  of  Journalism  and  Mass 
:  Communications,  University  of  Northern 
j  Colorado,  Greeley  CO  80639.  AA/EEO. 

I  NEWS  EDITORIAL — Assistant  or  associ¬ 
ate  professor  to  teach  newswriting,  re- 
i  porting  and  editing,  advise  campus 
j  newspaper.  Program  with  40-50  majors 
I  is  one  of  six  majors  in  13-member  com¬ 
munication  department.  Substantial 
!  professional  news  experience  and  MA  re- 
I  quired.  PhD  in  communication  or  re- 
i  lated  field  preferred.  Salary  range 
i  $18,000-$25,000  for  nine-month 
‘  appointment.  Some  summer  teaching 
!  po^ible.  Position  available  August  15, 
1983.  Contact:  Murvin  Perry,  Box 
22510A,  East  Tennessee  State  Uni- 
1  versity,  Johnson  City  TN  37614.  AA/ 
I  EEO. 


I  E&P  CLASSIFIEDS 

I  PRODUCE  JOBS 

FOR  NEWSPAPER  PEOPLE 


ADMINISTRATIVE 

The  Library 
of  Congress 
National  Library  Service 
for  the  Blind 

and  Physically  Handicapped 
1291  Taylor  St,  NW 
Washington  DC  20542 

Production  Control  Specialist 
6S-9  S20.256-S26,331 

QualificationsJwo  years  as  special¬ 
ized  experience  which  have  included 
the  following:  (1)  dealing  with  people 
in  the  coordination  and  monitoring  of 
work  as,  but  not  limited  to,  manufac¬ 
turing  and  production;  (2)  knowledge 
of  the  publish  print  newspapers,  books, 
magazines,  brochures,  microfiche  or 
microfilm  outputs,  or  to  produce  simi¬ 
lar  products.  One  year  of  the  experience 
must  have  been  at  the  GS-7  level  in  the 
Federal  service  or  at  a  comparable 
level  of  difficulty  outside  the  Federal 
service. 

Please  call: 

The  Library  of  Congress 
Employment  Office 
(202)  287-5620 

for  a  copy  of  Vacancy  Announcement 
#30461  and  an  application  form  (Per¬ 
sonal  Qualifications  Statement- 
Standard  Form  171).  Resumes  are  not 
accepted.Deadline  for  the  receipt  of 
applications  is  August  4,  1983. 

CIVIL  SERVICE  STATUS  NOT  REQUIRED 
EQUAL  OPPORTUNITY  EMPLOYER 


EDITOR  &  PUBLISHER  for  July  16,  1983 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


ASSISTANT/ASSOCIATE  PROFESSOR 
Morehead  State  University  invites  appli¬ 
cants  for  the  position  of  Assistant/ 
Associate  Professor  of  Journalism,  in  the 
Department  of  Communications.  This  is 
a  tenure  track  position  at  a  salary  range 
of  $17,000  to  $19,000.  Responsibili-  ^ 
ties  include  teaching  journalism  clas¬ 
ses,  particularly  in  news  writing,  feature 
writing,  magazine  editing,  and  mass 
communications  survey.  The  advisor  to 
award  winning  university  yearbook.  ‘ 
Qualifications  include  PhD  preferred, 
MA  required  in  Mass  Communications. 
Preference  will  be  given  to  applicants 
with  media  experience.  Send  letter  of 
application,  resume  and  references  tO: 
Dr.  Jack  E.  Wilson,  Department  of  Com¬ 
munications,  University  PO  Box  912, 
Morehead  KY  40351.  Closing  date  for 
credentials  is  August  1, 1983.  Appoint¬ 
ment  for  this  position  is  August  20, 
1983.  Morehead  State  University  is  an 
Equal  Opportunity,  Affirmative  Action 

Employer. _ 

DIRECTOR  OF  NEWS  SERVICES 
THE  COLLEGE  OF  WOOSTER 
Supervises  full-time  Sports  Information 
Director,  Office  Manager,  intern,  six-ten  • 
students  in  office  equipped  with  word 
processing.  Promotes  local  and  regional 
press  relations.  Edits  24,000  circula¬ 
tion  6-times-yearly  newsletter,  does 
some  photography.  Reports  to  College 
Relations  Officer.  Expected  experience, 
in  priority  order:  journalism,  manage¬ 
ment,  photography.  Salary  negotiable. 
Send  letter  and  resume  August  1 0  to: 
Peter  Havholm,  College  Relations  Off ic- 
er.  The  College  of  Wooster,  Wooster  OH 

44691.  EO/AA  Employer. _ 

NEWS  EDITORIAL— Assistant  or 
Associate  Professor  to  teach  newswrit¬ 
ing,  reporting  and  editing,  advise  cam¬ 
pus  newspaper.  Program  with  40-50 
majors  is  one  of  six  majors  in  13- 
member  Communication  Department. 
Substantial  professional  news  experi¬ 
ence  and  MA  required.  PhD  in  com¬ 
munication  or  related  field  preferred. 
Salary  range  $18,000-$25,000  for  | 
nine-month  appointment.  Some  Sum-  i 
mer  teaching  possible.  Position  avail¬ 
able  August  15,  1983.  Contact:  Murvin 
Perry,  Box  22510A,  East  Tennessee 
State  University,  Johnson  City  TN  | 

37614.  AA/EOE. _ ! 

UNIVERSITY  OF  ARKANSAS-Little  ! 
Rock:  Broadcast  Journalist,  tenure-  | 
track  teaching  position,  beginning  Au-  i 
gust  17th.  Teach  broadcast  journalism  j 
and  at  least  one  other  journalistic  area. 
Bachelor's  or  master's  and  considerable  j 
professional  experience  preferred.  Rank  | 
and  salary  negotiable,  competitive.  New  i 
broadcast  lournalism  sequence,  I 
ACEJMC-accredited  news-editorial  ! 
sequence  master's  program.  Good  pro¬ 
fessional  relations  in  state  capital  and 
business  and  media  center.  Apply  with  | 
letter  and  resume  tO:  Dr.  Manny  Para-  : 
schos.  Chairperson,  Department  of  Jour¬ 
nalism,  University  of  Arkansas  at  Little 
Rock,  33rd  and  University,  Little  Rock 
AR  72204,  An  EEO/AA  Employer. 


TEMPORARY  OR  VISITING  position  for 
one  academic  to  teach  News  Editorial 
^uence  courses  and/or  Public  Rela¬ 
tions  for  next  fall  and  spring  semesters 
(August,  1983  to  May  1984).  Candidate 
should  have  strong  academic  back¬ 
ground  and  appropriate  professional  ex¬ 
perience  and  be  able  to  teach  in  both  the 
undergraduate  and  graduate  programs. 
The  PhD  is  preferred;  the  M A  with  excep¬ 
tional  professional  and  academic  experi¬ 
ence  will  be  considered.  Salary  is  depen¬ 
dent  on  qualifications.  Letter,  resume 
and  references  to:  Professor  Kay  Amert, 
Chair,  Search  Committee,  School  of 
Journalism  and  Mass  Communication, 
University  of  Iowa,  Iowa  City  lA  52242. 
Screening  will  begin  immediately.  The 
University  of  Iowa  is  an  Equal  Opportun¬ 
ity/Affirmative  Action  Employer. 


SUFFOLK  UNIVERSITY  extends  its  i 
search  for  an  assistant  professor  of  jour-  | 
nalism.  Position  available  September 
1983.  Good  news  media  experience;  > 
some  emphasis  in  broadcasting  or  pub-  i 
lie  relations;  PhD  required  in  Journalism  I 
or  Mass  Communication.  Contact:  Mal¬ 
colm  J.  Barach,  Chairman,  Department 
of  Journalism,  8  Ashburton  Place,  Bos¬ 
ton  MA  02108.  An  Equal  Opportunity  i 
Employer. 


ADMINISTRATIVE 


PRINTING  Instructor  for  offset,  letter- 
press,  camera  and  darkroom.  Master's 
degree,  shop  experience  desirable.  Start 
August  17,  1983.  Application  deadline 
July  22,  1983  or  until  suitable  candi¬ 
date  is  hired,  whichever  is  later.  Write  or 
call:  Head,  Department  of  Journalism, 
South  Dakota  State  University,  Brook¬ 
ings  SD  57007.  Affirmative  Action/ 
Equal  Opportunity  Employer. 


ADMINISTRATIVE 


Find  a  new  level  of  professional  challenge  in  our  dynamic  organiza¬ 
tion.  We're  Newspaper  Systems,  Inc.,  industry  veterans  aggressively 
expanding  in  the  Advertising,  Business  and  Circulation  computer 
systems  market. 

Applicants  must  have  prior  experience  training  non-technical  per¬ 
sonnel  to  effectively  use  computer  applications  and  must  have 
proven  ability  to  develop  and  supervise  training  programs.  Prefer¬ 
ence  will  be  given  to  applicants  with  newspaper  experience  and 
strong  editorial  skills. 

If  a  competitive  salary,  challenging  work  and  opportunities  for 
growth  appeal  to  you,  please  forward  your  resume,  in  confidence, 
to: 


Newspaper  Systems,  Inc. 

Attention:  Personnel 

5701  Slauson  Avenue,  Suite  100 

Culver  City,  California  90230 

NSI  is  an  equal  opportunity  employer 


VICE  PRESIDENT  MARKETING  & 
SALES 

Suburban  Communications  Corp 
seeks  a  vice  president  of  marketing  and 
sales  (new  position)  to  join  its  corporate 
staff.  Qualified  applicants  must  have 
5  years  of  marketing  experience  ac¬ 
quired  in  a  competitive  market,  with  a 
degree  in  marketing  or  a  closely  related 
field.  (Advanced  degree  a  plus).  Super¬ 
visory  experience  and  a  working  know¬ 
ledge  of  the  newspaper  industry  are  pre¬ 
ferred.  Excellent  oral  and  written  com¬ 
munication  skills  are  essential,  as  the 
individual  chosen  must  interact  with  all 
organizational  levels  and  operating  units 
of  the  corporation. 

For  a  person  with  entrepreneurial  in¬ 
stincts,  competitiveness  and  imagina¬ 
tion,  this  position  offers  a  challenging 
and  rewarding  experience.  Please  send  a 
detailed  resume  and  salary  history  in 
confidence  to:  Suburban  Communica¬ 
tions  Corp,  36251  Schoolcraft,  Livonia 
Ml  48150.  Attention  Corporate. 

Equal  Opportunity  Employer 


ACADEMIC 


‘WASHINGTON  STATE  UNIVERSITY 
!  seeks  an  Instructor  of  Journalism  to 
I  teach  undergraduate  courses  in  news 
writing,  reporting,  and  news  editing. 
^  Appointment  effective  September  16. 
j  1983.  This  isa  one-year  replacement  for 
a  person  on  leave.  Master's  degree  plus 
professional  experience  in  journalism  re¬ 
quired.  Salary  open.  Application  letter, 

'  vita,  names  of  three  references  addres- 
*  sed  to:  Search  Committee  Chair,  Depart¬ 
ment  of  Communications,  Washington 
State  University,  Pullman  WA  99164- 
I  2520.  Applications  accepted  until  posi¬ 
tion  is  filled.  Screening  begins  August  3. 
'WASHINGTON  STATE  UNIVERSITY  IS 
IAN  EQUAL  OPPORTUNITY/AFFIRMA¬ 
TIVE  ACTION  EMPLOYER. 


SENIOR  INTERNAL  AUDITOR:  Position 
available  in  corporate  internal  audit  de¬ 
partment  of  Upstate  New  York-based 
communications  firm  located  in  the 
heart  of  the  Finger  Lakes  region.  Com¬ 
pany  has  television,  radio  and  newspap¬ 
er  operations  in  18  states.  Four  year 
accounting  degree  and  2-3  years  audit¬ 
ing  experience  required.  CPA  a  plus. 
Please  send  resume  complete  with  sal¬ 
ary  history  to:  Internal  Audit  Manager, 
Park  Broadcasting,  Inc,  PO  Box  550, 
Ithaca  NY  14850. 

Business 

Manager/ 

I  Controller 

I  Medium  sized  Zone  2  daiiy 
I  and  Sunday  newspaper 
I  needs  aggressive  person 
I  to  take  over  as  right  hand 
I  to  busy  pubiisher.  ideai 
candidate  wiii  have 
I  accounting  degree,  know 
newspaper  budgeting, 

I  business  computers  and 
I  have  a  feei  for  the  produc- 
I  tion  process.  A  few  years 
!  experience  is  okay  if  you 
;  have  been  successfui.  We 
offer  saiary  and  mbo 
bonus,  exceiient  benefits, 

I  quaiity  suburban  area  and 
j  a  reai  chance  to  grow. 

I  Write  in  strict  confidence 
j  to: 

BOX  6000 

Editor  &  Publisher 


EDITOR  &  PUBLISHER  for  July  16,  1983 


L 


I  CONTROLLER 

;  Newspaper/communications  corpora- 
]  tion  seeks  controller.  Experience  in 
I  financial  reporting  and  analysis,  budget- 
i  ing,  EDP,taxes  cash  management  and 
.  cash  flow  essential.  30%  travel.  CPA 
I  preferred.  Salary  open,  commensurate 
with  experience  and  talent.  Send  re- 
i  sume  and  salary  history  to:  Personnel, 
!  PO  Box  1261,  Henderson  KY  42420. 


$40+  FOR  A  SUCCESSFUL,  experi¬ 
enced  shopper  publisher/general  mana¬ 
ger.  Zone  5.  Qualified  applicants  send 
complete  resume  to  Box  5956,  Editor  & 
Publisher. 


;  GENERAL  MANAGER  for  under 
I  10,000,  6-day  midwestern  daily.  Ideal 
candidate  will  have  newsroom  supervis¬ 
ory  experience  and  experience  in  sales 
and/or  other  newspaper  departments. 
Send  resume  to  Box  5985,  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


\  ADVERTISING  DIRECTOR 

I  The  Spokesmans-Review  (AM  and  Sun- 
I  day)  and  Chronicle  (PM)  are  seeking  an 
1  experienced  ad  director  with  proven 
I  track  record.  Competitive  salaiy  and  be- 
I  nefits.  Send  resume  tO:  R.D.  Fairchild, 

I  Business  Manager,  Box  2160,  Spokane 
'  WA  99210  or  contact  at  INAME,  Chica- 
i  go  Marriott,  July  17-20,  for  personal  in- 
!  terview. 

I  ADVERTISING  DIRECTOR 

Immediate  opening  for  an  aggressive 
I  advertising  director  for  a  30,()00  daily 
and  Sunday  newspaper.  Experience 
necessary.  (Competitive  Zone  2  market. 

{  Extensive  planning,  motivation,  train- 
I  ing,  strong  sales  a  must.  Part  of  a  large 
:  chain,  with  advancement  opportunity. 

;  Excellent  salary,  full  benefits.  Reply  to 
j  Box  5992,  Editor  &  Publisher. 

AWARD  WINNING  Rocky  Mountain  re¬ 
sort  weekly  seeks  experienced  ad  mana¬ 
ger.  Need  aggressive  salesperson  for 
highly  competitive  market.  Sensitivity  to 
I  design  a  must.  Write:  Michael  Sellett, 
Jackson  Hole  News,  Jackson  WY 
183001. 

!  CLASSIFIED 

i  TELEMARKETING 

I  MANAGER 

I  Wearea  100,000+  Southern  California 
I  daily  newspaper  with  an  excellent  oppor- 
;  tunity  for  a  "people  oriented,"  career- 
minded  manager.  The  right  candidate 
I  will  have  a  proven  track  record  in  Adver- 
1  tising  Sales  Management.  The  position, 
which  reports  to  the  Vice  President  of 
Marketing,  is  responsible  for  a  staff  of 
I  40  and  revenue  in  excess  of  10  million 
'  dollars.  Send  resume  and  salary  history 
I  in  confidence  to  Box  5988,  Editor  & 

!  Publisher. 

j  EXCITING  OPPORTUNITY!  One  of  the 
I  fastest  growing  metro  daily  newspapers, 
THE  WASHINGTON  TIMES,  looking  for 
j  exceptional  account  executive  to  sell 
I  and  service  retail  businesses.  Attractive 
j  income:  salary  and  commissions  and  ex- 
i  penses.  Excellent  fringe  benefits.  Must 
I  have:  advertising  selling  experience,  im- 
I  peccable  references,  good  character. 

>  Must  be  ethical,  tenacious,  creative, 
well  groomed  and  tough  street  fighter. 

I  Start  as  soon  as  possible.  Qualified  and 
interested?  Rush  resume  and  cover  let¬ 
ter  to:  Jay  Perri,  Retail  Advertising  De- 
i  partment.  The  Washington  Times,  3600 
ew  York  Av,  NE,  Washington  DC  20002. 
(NO  PHONE  CALLS  PLEASE.  REPLIES 

HANDLED  IN  CONFIDENCE). _ 

CO-OP  MANAGER 

I  The  Las  Vegas  Review- Journal  is  seeking 
I  an  experienced,  active,  newspaper  co¬ 
op  manager  for  Nevada's  largest  news¬ 
paper.  Write:  Advertising  Director,  Las 
,  Vegas  Review-Journal,  TO  Box  70,  Las 
1  Vegas  NV  89125-0070.  An  equal  oppor- 
’  tunity  employer. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HIGHLY  RESPECTED  Georgia  weekly  i 
has  challenging  position  for  do-it-all  ad  ; 
person.  Sales,  paste  up,  spec  layouts. 
Experience  required.  Located  central 
Georgia.  Excellent  salary  and  commis-  ' 
sion  plan  plus  company  benefits.  Growth  : 
potential  excellent.  Position  available  ’ 
immediately.  Call  or  write;  Jim  Kerce, 
The  Houston  Home  Journal,  PO  Drawer  !  . 
M.  Perry  GA  31069;  (912)  987-1823 

days  or  (912)  987-1385  nights. _  | 

LIVE  IN  beautiful  Northern  Minnesota.  , 
Immediate  opening  for  experienced 
advertising  salesperson.  Salary  plus  i 
commission.  Move  ahead  with  a  progres-  ' 
sive  company.  Send  resume  to  (or  call);  j 
(218)  741-5544.  Marlin  Hofmeyer, 
Mesabi  Daily  News,  PO  Box  956,  Virgi- 

nia  MN  55792. _  ' 

NATIONAL  ADVERTISING  MANAGER 
Our  newspaper  seeks  a  people-oriented,  ; 
aggressive,  innovative  person  with  de-  < 
monstrated  successful  experience  to 
manage  our  national  advertising  depart¬ 
ment.  Responsibilities  involve  national 
advertising  sales  plus  enlarging  and  ' 
maintaining  a  viable  co-op  advertising 
prr^ram.  Proven  sales  and  managerial  : 
abilities  a  must.  Please  send  resume  and 
salary  history  in  complete  confidence  tO;  , 

Personnel  Director 
Knoxville  News- Sentinel  Company 

PO  Box  80  ! 

Knoxville  TN  37901 

CLASSIFIED  ADVERTISING  MANAGE'r 
Carolines  daily  seeking  innovative.  ; 
aggressive  manager.  Staff  motivation 
and  promotion  a  must.  Starting  salary  | 
range  $18-20M.  Full  benefits.  Respond  j 
in  confidence.  Box  5910,  Editor  &  Pub-  i 

lisher, _  j 

SALES  MANAGER — established  weekly  I 
in  one  of  Connecticut’s  most  affluent  i 
and  dynamic  communities  seeks  sales  i 
protodirectstaff  of  six.  Strong  sales  and  ' 
management  experience  required.  Great 
oppoilunity  for  ambitious  individual,  i 
Send  resume  tO;  Al  Primo,  PO  Box  1 16, 
Old  Greenwich  CT  06870. 


ART/GRAPHICS 


ARTIST — We  are  looking  for  a  talented 
newspaper  illustrator  with  well-rounded 
experience  in  all  phases  of  graphics,  i 
Must  be  skilled  in  page  layout,  typogra¬ 
phy  and  color  reproduction.  Send  re¬ 
sume  to:  Charles  Freestone,  Arizona  Dai- ' 
ly  Star,  PO  Box  26807,  Tucson  AZ 

~  EDITORIAL  GRAPHICS 
Editorial  artist  needed  to  join  progres¬ 
sive  South  Florida  graphics  department. 
Minimum  of  3  years  editorial  experi¬ 
ence.  Must  be  strong  in  story  line  illus¬ 
tration  and  have  a  good  knowledge  of 
color  and  black  and  white  reproduction. 
Must  also  be  strong  in  technical  areas 
and  be  able  to  communicate  ideas  well. 
Send  resume  and  samples  to;  Larry  Gey- 
man,  c/o  Fort  Lauderdale  New^Sun- 
Sentinel,  101  N  New  River  Dr  E,  Fort 
Lauderdale  FL  33302. 


CARTOONIST 


WRITER/COMIC/gag  artist.  Comic  strip 
development  experience.  Box  5916, 
Editor  &  Publisher. 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
Exciting  Zone  1  mini-chain  needs 
aggressive,  self-motivator  to  train  for  fu¬ 
ture  circulation  director’s  position.  Must 
have  thorough  knowledge  of  little  mer¬ 
chant  plan  plus  extensive  experience  in 
district  manager  supervision,  carrier 
sales  promotion,  and  customer  service. 
This  fast  growing  New  England  company 
offers  excellent  salary  and  benefits  to 
one  willing  to  work  and  achieve  in  this 
highly  competitive  area.  Send  full  re¬ 
sume  and  salary  requirements  to  Box 
5963,  Editor  &  Publisher. 


CIRCULATION  SUPERVISOR 
Aggressive  circulation  supervisor 
needed  for  all  day  newspaper  in  Zone  9. 
Strong  background  in  sales  and  adminis¬ 
trating  circulation  programs.  Company 
benefits  and  great  potential  for  advance¬ 
ment.  Send  resume  and  salary  require¬ 
ments  to  Box  5957,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
2  fast-growing  weekly  newspapers  seek 
experienced  individual  to  establish  and 
maintain  its  circulation  department  and 
subscription  campaigns.  Send  resume 
to:  The  MessengerTTowson  Times,  2108 
N  Charles  St,  Baltimore  MD  21218, 
atten:  General  Manager. 

CIRCULATION  ROADMEN 
Leading  daily  sports  newspaper  needs 
experienced  circulators.  Must  know 
wholesale  distribution  and  single  copy 
sales.  Reply  with  full  information  first 
letter;  salary  history  and  requirements. 
Zone  2.  Box  5913,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Circulation  manager  moving  up  to  direc-  ! 
tor’s  job.  Need  capable,  carrier- 
oriented,  promotion-minded  circulator  ; 
with  experience  and  knowledge  of  motor  ; 
routes  and  independent  distributor  sys-  , 
tern.  Some  circulation  computer  experi¬ 
ence  essential.  AM  daily  and  Sunday,  ' 
70,000+  circulation  in  Zone  1.  Start  i 
mid-$20M-liberal  benefits.  Send  re¬ 
sume  along  with  salary  requirements  to  j 
Box  5983,  Editor  &  Publisher.  j 

CIRCULATION  MANAGER  i 

Growing  Southeastern  daily,  lOOK  cir¬ 
culation  is  seeking  a  professional  cir-  i 
culation  executive.  Qualified  candidates  ; 
must  possess  strong  leadership  skills  to  ; 
develop  and  direct  a  large  results 
oriented  staff.  The  individual  we  seek  is 
aggressive,  innovative  and  has  demons¬ 
trated  successful  circulation  manage¬ 
ment  experience.  We  offer  an  excellent 
opportunity  tor  the  professional  who  can 
make  things  happen.  Submit  resume 
and  salary  history  in  complete  confi¬ 
dence  to  Box  5984,  Editor  &  Publisher. 

_ EDITORIAL _ 

NEWS  COPY  EDITOR 
Leading  South  Florida  public  relations 
agency  seeks  mature  copy  editor  to  apply 
highest  professional  standards  to  copy 
flow,  provide  guidance  in  writing  skills  to 


MANAGING  EDITOR  for  4000  circula¬ 
tion  twice  weekly.  Will  also  coordinate 
edit  staff  of  3  other  small  weeklies  of 
2000  circulation  each.  Minimum  4 
years  community  newspaper  experi¬ 
ence.  William  Brehm,  San  Luis  Pub¬ 
lishing  Co,  1253  West  I  St,  Los  Banos 
CA  93635. 

MANAGING  EDITOR 
Weekly  group  of  Northwest  New  Jersey 
seeks  suburban  oriented  working  editor 
to  supervise  full  and  part  time  staff.  Re¬ 
porting,  editing,  photo  skills  a  must;  no 
beginners.  Resume,  references,  salary 
r^uirements  tO:  G.L.  Mehl,  Press  Pub¬ 
lications  Inc,  PO  Box  425,  Blairstown 
NJ  07825.  No  phone  calls. 

ASSISTANT  MANAGING  EDITOR/ 
NEWS  for  award-winning  medium  sized 
seven-day  newspaper  serving  a  diverse 
eastern  Pennsylvania  and  western  New 
Jersey  area.  Candidates  must  possess 
superior  news  judgment,  impeccable 


j  EDITOR-IN-CHIEF 

Sophisticated  local  investors  are  estab- 
'  lishing  one-of-kind  weekly  to  serve  one- 
I  of-kind  city:  Pasadena,  California,  a 
.  dynamic  multiracial  community  of 
j  160,000.  Seek  editor  to  work  seven 
!  days  a  week  to  forge  exciting  contempor- 
I  ary  tabloid  newspaper,  emphasizing  out¬ 
standing  writing,  meaty  features,  arts 
I  and  culture,  news  analysis  and  inves- 
!  tigative  reporting.  Full  control  over 
editorial  content  and  staff,  plus  profit 
sharing.  Equal  opportunity  employer. 

,  Submit  resume,  clips  and/or  layouts  to: 

Sandy  Harris,  O’Donnell  &  Gordon,  Suite 
;  302,  619  South  Olive  Street,  Los 
I  Angeles  CA  90014. 

EDITORIAL  WRITER 
Pulitzer  Prize-winning  metropolitan  dai¬ 
ly  in  Southeast  seeks  highly  competent 
:  ^itorial  writer  who  must  be  prepared  to 
i  research  and  write  on  a  broad  range  of 
issues.  Send  published  examples  and 
resume  to  Box  5920,  Editor&  Publisher. 


.  ..  .  -  u  EXPERIENCED  NEWS  PERSON  cap- 

1  spot  in  strong  17,000  western  Connecti¬ 
cut  weekly.  May  be  assistant  editor  now, 
managing  editor  later  it  qualified.  Copy 
:  desk  ability  important.  Age,  sex  no  bar- 
‘  riers.  Please  write  experience,  salary 
level  to  Box  5917,  Editor  &  Publisher. 

ENTRY  LEVEL  communications  oppor¬ 
tunity  for  strong  writer  interested  in  long¬ 
term  career  with  major  corporation. 
;  Three  to  five  years  media  experience  a 
'  must.  Please  send  resume  and  repre¬ 
sentative  writing  samples  to  Box  5931, 
'  Editor  &  Publisher. 

EDITOR 


to  fill  the  number  two  position  in  a  65- 
person  department.  We  are  seeking  a 
highly  motivated,  people-oriented  pro¬ 
fessional  with  ability  to  help  develop 
long-term  strategy  and  who  can  handle 
effectively  day-to-^ay  newsroom  respon¬ 
sibilities  in  this  exciting,  competitive 
and  quality-conscious  market.  Please 
send  letter  with  resume,  including  com¬ 
pensation  history,  to:  Robert  A.  Rush, 
Personnel  Director,  The  Express,  PO  Box 
391,  Easton  PA  18042. 

FUTURE  EDITORSHIP 
Experienced  reporter  with  talent,  ability 
and  interest  to  assume  editor’s  position 


in  12  to  18  month^on  suburban/rural  !  §30  Francisco  headquartered  statewide 
.  .  ^  r.  .  ..  pyfjiic  corporation  seeks  professional  to 

edit  and  direct  production  of  monthly 
magazine  with  circulation  of  90,000 
lawyers.  Supervise  editorial  staff,  design 
and  production;  select  freelance  talent. 
Minimum  requirements  include  5  years 
experience  in  editorial  work  with  at  least 
2  in  magazine  editing;  5  years  in  admi¬ 
nistration  and  supervision;  strong  grasp 
of  justice  system,  political/social  issues 


weekly  in  Western  Oregon.  Successful 
applicant  will  have  journalism  degree,  2 
to  5  years  reportin^editing  experience, 
possess  ability  to  supervise,  motivate 
and  edit  a  4  member  staff  and  12  county 
stringers,  write  local  editorials,  features 
and  news  stories.  Position  will  require 
establishing  residence  in  the  commun¬ 
ity.  Starting  salary:  $12,000  to 
$14,000  plus  generous  fringes.  Send 

resume  with  clips  and  cover  letter  to;  ,  and  current  affairs.  Apply  to  Personnel 
Times  Publications,  PO  Box  370,  Department,  State  Bar  of  California, 
Beaverton  OR  97075  no  later  than  July  555  Franklin  St,  San  Francisco  CA 
28.  94102. 


EXECUTIVE  SPORTS  EDITOR  with 
strong  leadership  qualities  and  proven 
managerial  ability  to  direct  20  +  staff  on 


GRAPHIC  ARTIST 

For  the  fastest-growing  newspaper  in 
New  England.  Applicant  should  have  at 

junior  staffers,  some  writing.  PFeferper-i  (63St  2-4  years  experience  in  page  layout  Zone260,000+  daily  and  Sunday  AM 
son  with  newsoaoer  rim/slot  exoerience.  1  ^pesj»c.  Experience  in  photo  air¬ 
brush  and  illustration.  Maps  and  charts 
would  be  a  plus.  Interested  and  qualified 
candidates  should  send  resume  to: 

Ed  Barrett 
Art  Director 
Boston  Herald 
1  Herald  Square 
Boston  MA  02106 


son  with  newspaper  rim/slot  experience,  1 
good  knowledge  of  South  Florida  busi¬ 
ness/professional/cultural  scene.  Send 
resume  to  Box  5979,  Editor  &  Publisher 


NEWSPAPER  COPY  EDITORS  1 
Positions  available  at  European  based : 
publication.  Please  reply  to  Box  5993, 1 
Editor  &  Publisher. 


Areas  of  coverage  include  professional 
baseball,  hockey,  basketball,  football, 
major  college  and  amateur  athletic 
events  with  heavy  emphasis  on  local 
high  school  and  community  sports.  We 
want  someone  with  boundless  energy, 
real  curiosity  and  an  ability  to  stimulate 
excellent  writing.  Salary  in  $30,000 
range.  Box  5974,  Editor  &  Publisher. 


NEWS  EDITOR 

The  Seattle  Times  is  looking  for  a  leader 
to  direct  a  news  and  copy  desk  staff  of  28 
and  coordinate  the  content  of  the  entire 
newspaper,  with  special  responsibilities 
for  our  500,000  circulation  Sunday  edi¬ 
tion. 


1  BUSINESS  EDITOR 

!  To  supervise  staff  of  7  with  responsibili- 
i  ties  for  directing,  planning  and  produc- 
'  ing  business  news  coverage  for  5-day 
I  afternoon  paper  and  7-day  morning  pap- 
'  er.  Prefer  previous  experience  in  busi- 


perience  required.  Send  written  applica- 
Must  have  well  demonstrated  leadership!  tion  and  resume  to;  MaryE.  Kress,  Assis- 
and  news  skills  and  a  track  record  of  tant  managing  Editor,  The  Florida 
accomplishment.  Minimum  5  years!  Times-Union  and  Jacksonville  Journal, 


ASSISTANT  CITY  EDITOR— supervise  6 
reporters,  conceive  and  edit  news  and 
features  under  daily  pm  deadline,  help 
plan  expanding  coverage  in  competitive 
growth  area.  Send  resume  and  copies  of 

ness'n^ws"' Pre;“our=gem;m  i  {^^The  TfaCr'^tfilS' 

neriencereaiiired  Send  written  aoolica- 1  Transcript  Telegram, 


newsroom  supervisory  experience  pre¬ 
ferred. 

Send  resume  and  salary  history  to: 

R.  C.  Follett 
The  Seattle  Times 
PO  Box  70 
Seattle  WA98111 

M/F/H  Equal  Opportunity  Employer 


AWARD-WINNING  Southwest  Florida  is¬ 
land  weekly  seeks  enthusiastic  photo- 
jpurnalist  for  photography  editor  posi- , 
tion.  Call  Cindy  Chalmers;  (813)  472-  j  tO:  Dan  Hayes,  PO  Box  3828,  Davenport 


PO  Box  1949F,  Jacksonville  FL  32231. 

ASSISTANT  NEWS  EDITOR 
The  Quad-City  Times  (65,000  daily  and 
85,000  Sunday)  needs  a  superior  copy 
editor  to  be  second-in-charge  of  night 
operation.  Applicant  needs  excellent 
desk  skills  coupled  with  the  ability  to 
manage  people  and  meet  deadlines.  Su¬ 
perb  news  judgment  is  a  must  for  this 
job,  which  involves  supervising  the  en¬ 
tire  night  operation  at  least  2  nights  a 
week.  Send  resume  and  work  samples 


5185. 


i  lA  52808. 


120  Whiting  Farms  Rd,  Holyoke  MA 
01040. 

ASSOCIATE  EDITORS 
LIST  magazine,  the  computer  software 
resource  for  management  users,  needs 
two  associate  editors  for  its  rapidly  ex¬ 
panding  magazine,  book  and  newsletter 
operation.  Experience  in  consumer 
magazines,  management  and  computer 
subjects  a  must.  Work  with  freelancers, 
write,  and  edit  copy  in  an  oceanfront 
location.  Competitive  salaries,  benefits. 
LIST  is  published  by  Redgate  Publishing 
Company,  an  affiliate  of  E  F  Hutton.  Cov¬ 
er  letter  and  resume  to:  Paul  Kellam, 
Editor,  LIST,  3381  Ocean  Dr,  Vero 
Beach  FL  32963. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
ro/TORML 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


BUSINESS  EDITOR 
Rapidly  growing  business  publication  in 
New  England  is  looking  for  a  Rhode  Is¬ 
land  based  editor.  Knowledge  of  busi¬ 
ness  plus  business  writing  skills  are  a 
must.  Send  cover  letter,  resume,  clips 
and  salary  requirements  to  Box  5960, 
Editor  &  Publisher. 


COPY  EDITORS 

Arizona  Republic  seeks  experienced 
copy  editors  for  news  and  features 
desks.  Tryout  mandatory.  Send  re¬ 
sumes,  with  references,  to:  Mr.  Clair 
Cobb,  News  Editor,  Box  1950,  Phoenix 
AZ  85001. 


CHIEF  SUB-EDITOR 
REQUIRED  FOR 
SINGAPORE  NEWSPAPER 
We  are  Singapore's  newest  newspaper 
company  publishing  a  daily  tabloid 
(lunch  and  evening  editions). 

We  need  a  chief  sub-editor  to  round  up 
our  complement  of  experienced  expatri- 
ates-all  of  whom  have  been  training  and 
developing  our  local  journalists  as  they 
produce  the  paper. 

We  expect  at  least  five  years'  experience 
in  senior  appointments,  thorough  know¬ 
ledge  of  the  job,  and  proven  leadership. 
The  chief  sub-editor  must  have  a  flair  for 
lively  layout.  The  right  candidate  will  be 
given  a  two-or-three-year  contract  with  a 
competitive  compensation  package 
around  $20,000  per  annum. 

If  you  think  you  are  the  person  we  are 
looking  for,  send  your  resume  including 
current  renumeration,  copies  of  your 
work  and  contact  telephone  number  to 
reach  Singapore  within  two  weeks  of 
publication  of  this  advertisement.  Write 
to: 

The  Chief  Editor 
The  Singapore  Monitor  Limited 
2  Alexandria  Road  03-01A 
Delta  House 
Singapore  0315 
Republic  of  Singapore 


CITY  EDITOR,  community  oriented 
Northeast  Texas  medium  sized  daily. 
Requires  at  least  three  years  experience 
as  city  editor,  or  assistant  city  editor  of  a 
daily  newspaper,  VDT  experience.  Send 
resume  and  salary  requirements  to  Box 
5955,  Editor  &  Publisher. 


HIGHER  EDUCATION  WRITER  | 

Immediate  opening  for  experienced  re¬ 
porter  and  polished  writer  for  statewide 
j  beat.  Send  resume,  references,  clips 
and  salary  requirements  to:  Irwin  Small- 
I  wood,  Greensboro  News  &  Record,  PO 
I  Box  20848,  Greensboro  NC  27420- 
I  0848.  EOE. _ 

I  CITY  EDITOR  sought  for  17,000  com-  | 
munity  PM  daily.  Must  have  2-3  years  i 
I  newsroom  staff  management  experi-  ' 

1  ence.  Extensive  additional  newspaper  ; 

!  reporting  and  copy  editing  background  j 
;  preferred.  Must  be  well  organiz^  and  ' 

1  able  to  motivate  and  train  others.  Please  i 
I  send  resume  with  references  and  sepa- 
;  rate  outline  of  management  experience  , 

I  to:  Larry  Sanders,  Editor,  The  New  Mex- 
lican,  PO  Box  2048,  Santa  Fe  NM  i 

;  87501. _  j 

I  DIVERSIFIED  Midwest  company  needs  ' 

I  experienced  magazine  feature  writer  to  : 
produce  professional  quality  articles 
i  with  minimum  supervision.  Experience 
in  engineering,  science  or  finance  writ-  ! 

[  ing  will  help.  Some  travel.  To  $32,000.  ' 
Box  5976,  Editor  &  Publisher. 

;  EDITORIAL  WRITER/EDITOR  | 
j  Mature,  experienced  editor  with  good 
I  writing/editing  skills  and  a  moderate-  I 
!  conservative  orientation  is  needed  by  i 
The  Daily  Contra  Costa  Times  in  the  ! 
burgeoning  East  Bay  area  of  San  Fran-  ; 
;  cisco.  Key  position  requires  top  perform-  i 
ance.  Excellent  salary  and  benefits.  Re-  i 
i  sumes  to:  Richard  Tracey,  PO  Box 
'  5088,  Walnut  Creek  CA  94956.  j 

I  REPORTER,  entry  level,  for  award  win-  j 
j  ning  university  town  community  weekly.  ; 
Must  have  initiative  and  know-how  to 
handle  general  news  including  court¬ 
house,  city  hall,  public  meetings  and 
;  features.  Send  complete  details  includ- 
'  ing  resume.  Box  5941,  Editor  &  Pub- 
;  lisner. 

!  SMALL  ZONE  6  daily  committed  to  ex- 
;  cellence  seeking  someone  to  put  LIFE 
into  its  lifestyle  section.  Job  calls  for 
writing  and  layout  ability,  ideas  and 
energy.  Prefer  at  least  2  years  experi- 
!  ence  but  will  consider  eager,  talented 
I  J-grad.  Box  5903,  Editor  &  Publisher. 


COPY  EDITORS  | 

We  are  looking  for  top  quality  editors  { 
with  at  least  two  years  of  desk  experience 
and  a  well  rounded  reporter  background- 
.. .persons  who  can  handle  deadline  ! 
pressures  while  working  local  copy  and  i 
writing  headlines  with  the  expertise  and  j 
accuracy  of  a  professional.  i 

Night  hours  for  daily  and  Sunday  opera-  | 
tion.  This  may  be  your  ticket  to  join  one  ! 
of  Pennsylvania's  most  innovative  and  i 
progressive  daily  papers.  Reply  to  Box  i 
59/1,  Editor  &  Publisher.  ' 


CITY  EDITOR  i 

Must  be  able  to  motivate  experienced  ; 
staff  of  Zone  5  80,000  daily.  High  ener-  . 

Pf  level,  city  desk  experience  essential.  ! 

osition  requires  proven  ability  to  write,  I 
edit  and  build  those  skills  in  others.  Sal-  ' 
ary  and  benefits  are  competitive.  Oppor¬ 
tunity  for  personal  growth  in  this  situa-  | 
tion.  Send  resume  and  a  copy  of  your  j 
paper  to  Box  5977,  Editor  &  Publisher,  j 


"HOW  TO  GET  HIRED  IN  JOURNAL- i 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  985(33.  I 


SPORTS  Reporter,  entry  level,  for  award 
winning  university  town  community 
weekly.  Must  be  able  to  handle  sports  for 
two  major  high  schools  plus  year  around 
recreation  program.  Send  complete  de¬ 
tails  and  resume.  Box  5942,  Editor  & 

Publisher. _ 

SMALL  WESTERN  Massachusetts  daily 
seeks  copy  editor  to  handle  green  bureau 
reporters  and  part-time  town  correspon¬ 
dents,  emphasis  on  community  news. 
Reporting  and  editing  experience  re¬ 
quired.  Reply  to  Box  5951,  Editor  & 

Publisher. _ 

SPORTS  COPY  EDITOR 
Strong  copy  editing  skills  a  must.  Pre¬ 
vious  experience  in  sports  preferred. 
Send  written  a(y)lication  and  resume  to: 
Carole  Fader,  Executive  Sports  Editor, 
The  Florida  Times-Union  and  Jackson¬ 
ville  Journal,  PO  Box  1949F,  Jacksonvil¬ 
le  FL  32231. 


SOUTH  FLORIDA  weekly  seeks  experi¬ 
enced  reporter-photographer,  self  star¬ 
ter  with  ideas.  Many  benefits.  New  York 
Times  Company.  Contact:  William  Gen¬ 
try,  Marco  Island  Eagle,  PO  Box  579, 
Marco  Island  FL  33937.  Phone;  (813) 
394-7592. 


ARIZONA  6-day  daily  needs  a  photojour-  i 
nalist  who  can  blend  pictures  and  words  ; 
to  make  music.  Extending  staff  also  i 
needs  reporting  and  editing  talent  for 
daily  and  weekly  newspapers.  Mail  re¬ 
sume,  references,  samples  to:  Donovan 
M.  Kramer  Jr,  Associate  Publisher,  Casa 
Grande  Dispatch,  PO  Box  639,  Casa 
Grande  AZ  85222. 


SPORTS  WRITER-photographer  for  two 
national  award  winning  weekly  newspap¬ 
ers,  Zone  7,  close  to  three  metropolitan 
centers.  Must  have  strong  photography 
skills.  Excellent  opportunity  for 
advancement  to  editor  position.  Send  re¬ 
sume,  salary  requirements  to  Box  5986, 
Editor  &  Publisher. 


REPORTER  with  interest  in  medical  and 
science  issues  to  help  establish  related  , 
beat  on  South  Carolina  capital  city  daily. 
Ideal  candidate  was  active  on  college 
publication;  has  2  years  daily  experienc- 
e;  and  an  above  average  academic  back-  ’ 
ground  with  no  evasion  of  math  and  the 
sciences.  You  will  cover  state  medical  i 
schools,  a  school  of  public  health,  pub¬ 
lic  hospitals  and  related  issues  and  re-  i 
search  projects.  Beginning  salary;  i 
$16,00()-$i6,500.  Send  cover  letter 
and  detailed  resume  to  Box  5930,  Editor 
&  Publisher. 

SOUTHERN  CALIFORNIA 
Morning-evening  combination  con¬ 
verting  to  all-morning  in  October  re¬ 
quires  the  following  personnel  for  expan¬ 
sion:  (1)  business  writer  (2)  entertain¬ 
ment  writer  (3)  copy  editor  (4)  sports 
copy  editor  (5)  sports  writer.  Profession¬ 
al  journalism  experience  and  potential 
considered.  Send  resume  and  writing 
samples  (where  pertinent)  first  letter.  In¬ 
dicate  specific  position  for  which  you're 
applying.  Norman  A.  Cherniss,  Execu¬ 
tive  Editor,  Press-Enterprise  (Jo.,  Box 
792,  Riverside  CA  92502. 

THE  FREEPORT  JOURNAL- 
STANDARD,  a  19,000  circulation  PM  in 
Northwest  Illinois,  is  looking  for  some¬ 
one  who  can  lay  out  clean,  appealing 
pages  and  who  has  a  flair  for  headlines. 
1  to  2  years  experience  preferred.  Some 
copy  editing  possibilities  as  well.  Send 
resume  and  tearsheets  tO:  Warren  Wil¬ 
son,  Editor,  Freeport  Journal-Standard, 
27  S  State  Av,  Freeport  IL  61032. 

TV  MAGAZINE  EDITOR/WRITER  with 
top  layout,  production  skills,  flair,  im¬ 
agination  and  a  sharp  understanding  of 
pop  taste.  Plus  ability  to  write  hard¬ 
hitting  local  and  national  television  fea¬ 
tures.  Major  metropolitan  daily.  Zone  1. 
Send  replies  tO:  Joe  Robinowitz,  Editor, 
Boston  Herald,  1  Herald  Square,  Boston 

j  MA  02106. _ 

i  WE  NEED  AN  OUTSTANDING  COPY 
I  EDITOR  who  can  do  it  all-especially  work 
with  reporters.  Should  have  at  least  two 
j  years'  experience.  Write:  Bob  Campbell, 

I  Managing  Editor,  The  Evening  Times, 
i  PO  Box  307,  Pawtucket  Rl  02862.  In- 
I  elude  some  clips  that  show  me  how  good 
you  are  and  tell  me  your  salary  require- 
1  ments. 

I  - 

WANTED— EDITOR-WRITER 
For  monthly  newspaper  published  by 
I  major  Jewish  organization  in  New  York 
and  New  England.  Individual  will  be  re- 
I  sponsible  for  generating  stories  along 
with  writing  headlines  and  captions. 

1  Some  travel  will  be  required.  Please 
I  send  resume  with  salary  requirement. 
Box  5999,  Editor  &  Publisher. 


THE  CORVALLIS  GAZETTE-TIMES,  a 
15,000-circulation  daily  in  western  Ore¬ 
gon's  Willamette  Valley,  has  three  open¬ 
ings. 

PHOTO  EDITOR.  Will  be  responsible  for 
supenrising  a  full-time  photo  staff  of 
three,  coordinating  photo  coverage, 
photo  editing  and  photo  content  for  all 
sections  of  the  paper,  plus  design  of  full- 
page  story/photo  features.  Ability  to  lead 
and  organize  are  crucial.  Two  years  as  a 
full-time  photographer  for  a  daily  re¬ 
quired;  supervisory  experience  prefer¬ 
red.  This  is  a  new  position;  the  photo 
editor  will  have  a  hand  in  designing  a 
new  Sunday  edition.  Starting  salary: 
$20,000  to  $22,000. 

ASSISTANT  CITY  EDITOR.  Will  be  re¬ 
sponsible  for  the  content  of  several 
weekend  sections.  Skills  in  copy  editing, 
idea  generation,  layout  and  design,  and 
supervision  are  essential.  Two  years  of 
i  reporting  and  one  in  desk  work  required. 
This  is  a  new  position.  Starting  salary: 
$19,000  to  $21,000. 

GENERAL  ASSIGNMENT  REPORTER. 

A  generalist  in  news  and  features  who 
also  covers  science,  consumer  issues, 
and  technology  in  a  university  town. 
Writing  flair  and  aggressiveness  needed. 

!  Two  years  as  a  full-time  reporter  on  a 
.  daily  required.  Starting  salary:  $15,500 
'  to  $18,500. 

Photo  editor  applicants  send  letter,  tear- 
I  sheets  and/or  slides  (no  photo  boards) 

‘  to:  Rodney  J.  Deckert,  Editor,  PO  Box 
368,  Corvallis  OR  97339. 

Assistant  city  editor  and  reporter  appli¬ 
cants  send  letter  and  tearsheets  or  clips 
to:  Kay  Black,  City  Editor,  above 
'  address. 

Deadline  for  application  JULY  22. 

I _ 

i  WE  ARE  EXPANDING 

The  Fort  Lauderdale  News  and  Sun- 
^  Sentinel  is  looking  for  top-notch  copy 
!  editors  to  meet  growing  needs  in  FEA- 
iTURES,  BUSINESS,  METRO  and 
STORTS  departments  and  on  our  wire 
desk.  We  want  good  editors  who  chal¬ 
lenge  copy  and  creative  layout  people 
with  at  least  three  years  experience. 

I  Send  resumes  and  examples  of  your 
'  work  tO:  Dan  Norman,  Assistant  Manag¬ 
ing  Editor,  Fort  Lauderdale  News  and 
!  Sun-Sentinel,  PO  Box  14430,  Fort 
I  Lauderdale  FL  33302. 

REPORTER,  entry  level,  to  handle  life 
and  leisure  section  and  general  society 
news  for  a  major  award  winning  semi¬ 
weekly.  Must  be  able  to  paste  up  pages. 
Send  complete  information  and  resume. 
Box  5943,  Editor  &  Publisher. 


WANTED:  Editor/general  manager  for 
The  DIALOG,  40,000  weekly.  Catholic 
;  Diocese  of  Wilmington  DE.  Editing,  writ- 
1  ing,  graphics,  managerial  experience 
i  necessary.  Photographic  skills  highly 
I  desirable.  Applicant  should  have  know¬ 
ledge/understanding  of  Catholic  reli- 
i  gion.  Address  resume  and  writing  sam- 
!  pies  tO: 

'  Search  Committee 

I  The  Dialog 

c/o  Vy.  Rev.  J.  Thomas  Cini 
PO  Box  2030 

Wilmington  DE  19899-2030 


MID-SIZED  GROWING  ZONE  2  news¬ 
paper  is  searching  for  an  enthusiastic, 
aggressive  three-times-a-week  sports 
columnist  who  is  not  afraid  of  putting  in 
a  long  day.  Applicants  should  have  a 
journalism  degree,  at  least  two  years  of 
professional  experience  and  a  good- 
natured  personality.  Applicants  also  will 
be  required  to  cover  games  and  other 
sporting  events,  in  addition  to  occasion¬ 
al  make-up  shifts.  Send  resume,  clips 
and  cover  letter  to  Box  5907,  Editor  & 
Publisher. 


ATTENTION 
AMERICA’S 
BRIGHTEST 
COPY  EDITORS 

The  Boston  Herald,  .America’s 
brightest  new  newspaper,  is 
searching  the  country  for 
talented  copy  editors.  We  want 
people  who  ran  make  a  tabloid 
page  sing.  They  must  be  the  tops 
at  layout,  making  the  most  of  a 
photo,  and  writing  powerful 
headlines.  For  people  with  ideasj 
and  ambition  who  thrive  on 
pressure  and  hard  work,  the 
new  Boston  Herald  offers  the 
chance  of  a  lifetime.  If  you  think) 
you  have  what  it  takes,  write  to: 

Joe  Robinowitz,  Editor 
The  Boston  Herald 
1  Herald  Square 
Boston  MA  02106 
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HELP  WANTED 

HELP  WANTED  ' 

HELP  WANTED 

HELP  WANTED 

EDITORIAL  ! 

FREELANCE  1 

PHOTOGRAPHER 

PRESSROOM 

NEWS  LAYOUT  EDITOR  by  Florida  dai-  I 
ly.  If  you  have  a  minimum  of  three  years’  I 
^itingexperience  on  a  daily  newspaper,  j 
have  an  inclination  and  a  verifiable  ta¬ 
lent  for  modern,  modular,  horizontal  lay-  I 
out  and  a  quick,  solid  news  and  graphic  | 
sense,  we  may  be  interested  in  you.  If  i 
you  have  these  qualifications  and  are  | 
looking  for  career  advancement  based 
on  strong,  proven  layout  skills  or  poten-  j 
tial,  you  may  be  the  person  we're  looking  | 
for.  If  you,  however,  are  hoping  to  be-  \ 
come  a  layout  expert  overnight  or  have  i 
done  only  copy  editing  for  years,  please  j 
don’t  apply.  Send  cover  letter,  refer-  i 
ences,  full  samples  to  Box  5969,  Editor ' 
&  Publisher.  j 

NEWS  EDITOR — for  fast-growing  sub-  ! 
urban  group  in  upstate  New  York  seeks 
experienced  supervisor  to  direct  sub-  ! 
urban  news  desk.  Some  editorial,  layout  I 
and  administrative  skills  needed.  Re-  j 
quire  BA  degree  and  3-5  years  related  j 
experience.  Reply  Box  59/0,  Editor  &  j 

Publisher. _ 

INVESTIGATIVE  REPORTER  i 

To  work  on  newly  formed  special  projects  | 
team.  Strong  reporting  background  re¬ 
quired.  At  least  4  years  experience  on  a 
daily  newspaper.  Send  written  applica-  | 
tion,  resume  and  clips  tO:  MaryE.  Kress,  j 
Assistant  Managing  Editor,  The  Florida  i 
Times-Union  and  Jacksonville  Journal, 
PO  Box  19949F,  Jacksonville  FL  I 
32231.  , 

KNIGHT-RIDDER’S  Fort  Wayne  News-  i 
Sentinel,  the  winner  of  this  year’s  Pulit-  i 
zer  for  local  reporting,  is  seeking  appli-  I 
cants  for  several  key  positions:  1 .  A  copy  j 
desk  chief  to  handle  the  slot  and  manage  i 
the  professional  development  of  a  10- 
person  desk.  2.  An  assistant  metropoli¬ 
tan  editor  primarily  responsible  for  pub¬ 
lishing  2  weekly  neightrarhood  news  sec¬ 
tions.  3.  A  features  writer-editor  spe¬ 
cializing  in  food,  fashion,  home  and  i 
family  stories.  The  News-Sentinel,  an  j 
equal  opportunity  employer,  is  a  6-day  | 
PM  located  in  a  metropolitan  area  of 
300,000  in  northeast  Indiana.  Send  ap¬ 
plications  tO:  Louis  Heldman,  Managing 
Editor,  PO  Box  102,  Fort  Wayne  IN 
46801. 


WANTED:  Freelance  articles  sought  on  | 
pocketknife  collection,  collectors,  lore.  | 
Riotos  also.  Write  Box  5375,  Editor  &  I 
Publisher.  j 

WANTED:  Experienced  feature  writers  j 
for  new  monthly  telephone  retailing 
trade  magazine.  Contact:  Bob  Ankosko, 
60  E  42  St,  Suite  3415,  New  York  NY 
10165;  (212)  682-7320. 


INNOVATIVE,  COLORFUL  FLORIDA 
DAILY  SEEKS  PHOTOGRAPHER  WITH 
DAILY  EXPERIENCE.  Resume,  salary 
requirements,  non-returnable  clips  to: 
Ken  Fortenberry,  Executive  Editor,  The 
News  Chief,  PO  Box  1440,  Winter 
Haven  FL  33880. 


_ JOB  LEADS _ 

NEWSPAPER  training  needed  in  many 
PR/editorial  areas.  For  newsletter  rates: 
M  Sternman,  68-38  Yellowstone,  Forest 
Hills  NY  11375. 

_ MAILROOM _ 

MAILROOM  MANAGER  for  medium 
sized  AM  daily  in  Zone  6.  Top  position  in 
mailroom  requires  intelligent,  aggres¬ 
sive  individual  looking  for  challenge  with 
growing  organization.  Sheridan  experi¬ 
ence  a  must.  Compensation  package  in¬ 
cludes  performance  bonus.  Send  re¬ 
sume  and  salary  history  to  Box  5704, 
Editor  &  Publisher. 

i _ MARKETING _ 

MARKETING/PROMOTION 
Growing  southwestern  New  Hampshire 
'  daily  newspaper,  14,000  circulation,  is 
'  establishing  a  new  position.  We  seek  an 
I  individual  who  understands  market  re- 
‘  search  and  how  to  use  it  in  a  professional 
I  way  to  improve  market  penetration. 

I  Direct  responsibility  for  all  promotional 
I  activities.  Includes  locally-produced  cir¬ 
culation,  advertising,  and  news  prom¬ 
otional  material  and  various  other  prom¬ 
otional  activities.  Responsibilities  also 
include  assisting  department  heads  de¬ 
velop  effective  sales  presentations, 
i  Background  of  education  and  experi- 
I  ence  should  include  marketing,  sales, 
I  and  graphic  skills.  New  England 
oriented. 

Send  resume:  General  Manager 
The  Keene  Sentinel 
60  West  St 
Keene  NH  03431 


FINANCIAL  SECTION  EDITOR 

The  Providence  Journal  has  an  opening  for  an  experi¬ 
enced  financial  copy  editor  to  serve  as  the  desk  chief 
for  the  staff  of  our  Financial  Department.  Duties  will 
include  responsibility  for  copy  editing,  story  selec¬ 
tion,  layout  and  general  coordination  of  the  major 
Sunday  business  section  and  special  Tuesday  busi¬ 
ness  sections  as  well  as  a  supervisory  role  in  the 
production  of  daily  AM  and  PM  financial  pages. 
Qualifications  include  financial  news  reporting  and 
desk  experience,  clear  and  effective  editing  skills,  a 
creative  sense  of  page  design  and  newspaper 
graphics,  familiarity  with  computer-based  front  end 
editing  systems  and  the  ability  to  coordinate  opera¬ 
tions  with  the  Production  Department.  Academiq 
background  in  finance  and/or  economics  helpful. 

If  interested,  send  resume,  including  salary  history  to: 

Paul  Reeve 

Personnel  Administrator 
Providence  Journal  Company 
75  Fountain  Street 
Providence  RI  02902 

An  Equal  Opportunity  Employer  M/F 


PHOTOJOURNAUSM 

A  SMALL  established  weekly  newspaper 
in  beautiful  island  on  Southeastern 
Bahamas  chain  needs  photojournalist. 
Responsible  for  writing  for  newspaper 
and  bimonthly  magazine.  Experience  in 
editing  and  photography  desirable.  For 
immediate  appointment  call  Miami 
office;  (305)  665-3478  or  write:  5790 
Southwest  80  St,  Miami  FL  33143. 

_ PRESSROOM _ 

PRESSMAN— 7  day  PM  mid  30’s  cir¬ 
culation  midwest  daily  newspaper  has 
an  immediate  opening  for  an  energetic 
quality/waste  conscious  individual  with 
j  at  least  4  years  experience  to  work  on  our 
i  7  unit  3  color  deck  Goss  Headliner  con¬ 
verted  to  Harris  DiLitho.  Offset  or  ink/ 
water  balance  experience  is  a  plus  but 
not  a  must  for  the  right  individual .  Excel¬ 
lent  wages  and  benefits.  Union  Shop. 
Send  resume  with  references  tO:  G.  Mor¬ 
gan,  Battle  Creek  EN(3UIRER,  155  West 
Van  Buren  Street,  Battle  Creek  Ml 
49016.  No  phone  calls  please. 

I  THE  SOUTHERN  ILLINOISAN,  an  after- 
noon  daily,  is  looking  for  a  creative, 
energetic,  progressive  supervisor  to 
I  operate  and  maintain  our  camera,  plate 
!  flash  pressroom.  Press  is  8  units  of  Goss 
Urbanite. 

Will  be  responsible  for  ordering  sup¬ 
plies,  scheduling  and  administration. 
Knowledge  of  layout  and  experience  in 
quality  full-color  reproduction  on  Urba¬ 
nite  press  necessary.  Excellent  salary 
and  benefits.  Send  resume  or  phone: 
Personnel  Manager,  The  Southern  Illi¬ 
noisan,  PO  Box  2108,  Carbondale  IL 
62901;  (618)  529-5454. 

PRESSROOM  MANAGER— SKILLED 
INDIVIDUAL  with  proven  achievements 
in  leadership  quality  reproduction  and 
efficiency.  The  pressroom  has  9  Hoe  un¬ 
its  converted  offset.  27  Goss  mark  II 
!  units  are  currently  being  converted.  This 
is  the  top  pressroom  position.  Please 
I  apply  by  letter  and  resume  to;  G.W. 
Wright,  Director  of  Personnel,  Tampa 
!  Tribune,  PO  Box  191,  Tampa  FL 
I  33601. _ 

I  PUBUC  RELATIONS 


AZ0NE5,  55,000  AM  daily  and  Sunday 
i  seeks  a  night  press  foreman  with  a  suc- 
I  cessful  record.  Will  supervise  camera, 

I  platemaking  and  pressroom  production, 

'  train  and  motivate  employees.  Must 
'  meet  strict  deadlines  and  operate  a  let- 
I  terpress  with  anilox  inking  system.  Five 
j  years  press  experience  is  a  must.  Send 
resume  and  salary  requirements  to  Box 

I  5975.  Editor  &  Publisher. _ 

;  EXPERIENCED  Web  Offset  pressman 
needed  for  Goss  Metro.  We  are  a  Zone  4 
I  Daily  which  also  does  commercial  work, 
j  and  need  at  least  one  experienced  press- 
I  man.  Knowledge  of  Spanish  would  be 
'  helpful.  Send  resume  with  telephone 
numberto:  ’Pressman,’  12575SW69th 
'  Ct,  Miami  FL  33156. _ 

!  PRESSROOM  FOREMAN— Zone  5  plant 
;  with  5  unit  Newsking,  doing  commercial 
and  newspapers.  Will  work  hands  on 
'  press,  supervise  press  operators  and 
j  mailroom  operations.  Experience  with 
spot  and  process  color  necessary.  Excel- 
I  lent  salary  and  benefit  package.  Reply  in 
;  confidence  to  Box  5991,  Editor  &  Pub- 

j  lisher. _ 

I  PRESS  FOREMAN  WANTED— experi¬ 
enced  operator  for  5  unit  Goss  Commun- 
I  ity  press.  Must  be  on  job  August  15  to 
'  help  supervise  installation,  then  take 
j  over  as  production  foreman.  Will  also 
assist  in  business  office.  Write  giving 
;  experience,  references,  salary  require- 
'  mentsto  Box  5981,  Editor  &  Publisher. 


I _ PRODUCTION _ 

:  PRODUCTION  COORDINATOR 

I  National  multi-publisher  in  New  York 
!  City  area.  For  our  daily  publication  we 
j  need  an  experienced  shirt-sleeve  indi- 
,  vidual  who  can  take  charge  from  compu- 
!  ter  input  to  pressroom.  Position  offers 
challenge,  freedom  to  create  and  imple- 
i  ment,  to  meet  "your”  high  standards.  If 
I  you  know  computer  production,  can 
I  organize  work  flow  and  staff  to  meet 
i  strict  deadlines,  can  manage  and  train- 
i  ...this  could  be  your  spot.  We  are  grow- 
I  ing  and  expanding.  You  can  grow  with 
:  us.  Position  reports  to  top  management. 

,  Tell  us  why  you  are  this  person. ..cover 
;  letter,  resume,  salary  history,  care  of  Box 
I  5967,  Editor  &  Publisher. 

!  PROPOSED  ALTERNATIVE  Cleveland 
'  biweekly  seeks  young  staffers  experi¬ 
enced  in  production:  typesetting,  lay- 
i  out,  graphics,  etc.  Salary  negotiable. 

■  Send  resumes  to:  Inside  Sources,  1314 
I  Huron  Rd,  Cleveland  OH  44115. 

PUBUC  RELATIONS 


Public  Relations 


Large  company  headquartered  in  New  York  City  area 
has  a  position  available  for  an  experienced  newsman 
or  woman.  Functions  will  include  preparing  news  re¬ 
leases,  working  with  print  and  broadcast  press  and 
developing  and  implementing  strategies  to  promote 
public  understanding.  Superb  written  and  verbal  com¬ 
munication  skills  are  essential. 

This  highly  visible  position  requires  a  Bachelor’s  De¬ 
gree  with  at  least  six  years  experience  as  a  working 
newperson.  You  will  receive  an  excellent  salary  com¬ 
mensurate  with  experience  and  a  generous  benefits 
package.  Qualified  professionals  may  apply  by  for¬ 
warding  resume,  including  salary  history  to: 

Box  5998,  Editor  &  Publisher 

An  Equal  Opportunity  Employer  M/F 
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EDITORIAL 


MANAGING  EDITOR 
Managing  editor  for  University  of  Iowa 
News  Services.  Will  develop  and  imple¬ 
ment  public  information  programs;  su¬ 
pervise  news,  broadcast,  photographic 
and  support  staffs;  prepare  and  manage 

budgets;  maintain  effective  media  re-  _  .  . . . . . „ _ 

lations;  and  interact  with  university  offi-  j  profit  and  loss,  and  TMC.  I  have  the  in- 


MATURE  newspaper  veteran,  extensive 
background  in  all  phases  of  circulation, 
presently  employed  as  Circulation  Direc¬ 
tor  of  a  paper  with  over  75,000  circula¬ 
tion.  Seeking  a  position  as  General  Man¬ 
ager  of  a  paper  with  25,000  or  more 
circulation.  Familiar  with  budgeting. 


cials.  Minimum  requirements  include 
five  years  of  increasingly  responsible  ex¬ 
perience  in  public  relations  and  news; 
working  knowledge  of  broadcast  news 
production  and  photography;  proven 
managerial  and  supen/isory  ability,  pre¬ 
ferably  in  a  university  setting;  bachelor’s 
degree  in  journalism  or  related  field.  Ex¬ 
perience  with  computerized  news  and 
office  operations  highly  desirable.  Reply 
tO:  Director  of  Public  Information  and 
University  Relations,  The  University  of 
Iowa,  Iowa  City  lA  52242.  An  Equal 
Opportunity/Affirmative  Action  Em¬ 
ployer. 

PUBLIC  RELATIONS 
CONSULTANT/WRITER 
A  contract  position  assisting  the  City  of 
Palm  Springs  Public  Information  Officer 
in  writing  community  and  internal  news¬ 
letters,  brochures,  news  releases  and 
articles  for  newspapers,  magazines,  TV 
and  radio.  Plans  and  assists  with  public 
relations  strategies  and  maintains  con¬ 
tact  with  local  news  media.  Pays  $  1 1 . 54 
per  hour.  If  you  have  a  degree  in  journal¬ 
ism,  public  relations  or  communications 
and  have  newspaper  writing  and  public 
relations  experience,  submit  detailed  re¬ 
sume  and  samples  of  your  work  to:  City 
of  Palm  Springs,  Personnel  Office,  PO 
Box  1786,  Palm  Springs  CA  92263. 
Deadline:  9  /  25  /  83. 


itiative  and  knowledge  to  accept  a  good 
challenge.  For  a  confidential  resume, 
write  Box  5769,  Editor  &  Publisher. 


SALES 


COMMERCIAL  PRINTING 
SALESPERSON 

We  are  a  new  company  entering  the  com¬ 
mercial  printing  business  and  have  the 
most  modern  offset  printing  presses  and 
production  facilities.  We  are  seeking  an 
energetic  salesperson  to  cover  the  entire 
DC  and  surrounding  areas.  Candidates 
must  know  the  geographical  area  and 
have  serviced  commercial  printing 
accounts  recently  in  the  specific  areas. 
Salary  will  be  determined  primarily  by 
the  employee  productivity,  if  interested 
in  this  ground  floor  opportunity  send  re¬ 
sume  to:  The  Washinrton  Times,  Classi¬ 
fied  Department,  3600  New  York  Av, 

NE  Washington  DC  20002. _ 

PARTNERS  NEEDED  in  several  regions 
to  market  professional  advertising  prog¬ 
ram  to  small  town  business  owners.  NO 
INVESTMENT  REQUIRED.  You  provide 


TWO  SALESMEN  needed  to  sell  com¬ 
plete  line  of  offset  and  letterpress  print¬ 
ing  blankets,  printing  rollers  and  cutting 
rubbers  to  newspapers.  Good  position 


territories. 

lisher. 


Box  5912,  Editor  &  Pub- 


POSITIONS  WANTED 


ACADEMIC 


journalism.  George  Taylor;  (717)  668- 
4451. 

ADMINISTRATIVE 


PUBLISHER — Proven  ability  to  increase 
net  figures  for  daily  and  TMC  products. 
Versed  in  all  departments  with  emphasis 
in  sales.  Degree  in  business,  young,  self 
starter.  Box  5964,  Editor  &  Publisher. 

ADVERTISING  I 

ADVERTISING  MANAGER,  mature.  Ex¬ 
perience:  printing  broker,  partner  in 
agency,  newspaper  account  executive, 
general  manager  weekly,  publisher  TMC 
publication.  G.S.  Ratner,  629  White 
Oak  Lane,  Thousand  Oaks  CA  91320; 
(213)  764-2218  or  (805)  499-2279 
evenings.  Will  relocate. 

CLASSIFIED  ADVERTISING  MANAGER 
or  Assistant  Manager — young  woman 
with  12  years  experience-management, 
sales,  telephone.  Will  relocate.  Write 
Box  5987,  Editor  &  Publisher. 

ARTIGRAPHICS 

IF  YOU’RE  LOOKING  for  someone  with 
more  than  three  years  newspaper  experi¬ 
ence  to  lay  out  your  paper,  write  heads 
and  work  with  a  VDT,  call;  (815)  963- 
1817. 

CIRCULATION 

CIRCULATOR  experience  on  PM  daily, 
TMC  seeking  to  relocate  as  manager,  or 
staff  position.  Box  5981,  Editor  &  Pub¬ 
lisher. 

CIRCULATION  DIRECTOR— good  track 
record  with  Zone  2  dailies  and  weekly. 
Seeking  a  change.  Box  5978,  Editor  & 
Publisher. 

CIRCULATION  MANAGER— experi¬ 
enced  in  all  facets  of  circulation-seeking 
number  1  or  II  spot  with  small  to  medium 
daily.  Box  5996,  Editor  &  Publisher. 

CIRCULATION  MAN,  30  years  experi¬ 
ence.  Seek  work  with  daily.  Box  5994, 
Editor  &  Publisher. 

LOS  ANGELES  BASE — ten  years  with 
national  publisher.  Experience  in  prom¬ 
otion,  audits,  staffing  and  research; 
(714)  968-0959. 

EDITORIAL 

EARNED  EDITOR'S  SPURS  by  turning 
weekly  into  best  in  state  and  winning 
state,  national  awards  for  editorials,  col¬ 
umns.  Now  former  daily  pro  seeks  simi¬ 
lar  challenge  as  editor  of  small  daily  or  as 
{  editorial  page  editor  for  larger  daily.  Box 
j  5980,  Editor  &  Publisher. 

!  EX-SENIOR  EDITOR  of  8-million  cir- 
'  culation  women’s  magazine,  returning 
i  to  the  fold  after  writing  a  book,  seeks 
:  highly  challenging  job  on  top-quality 
'  women’s  or  general-interest  publication. 

1  Reviving  moribund  magazines  or  sec¬ 
tions  a  specialty;  also  extensive  experi- 
:  ence  covering  lifestyles,  consumerism, 

'  the  arts,  architecture,  books,  fashion, 

'  beauty,  travel,  and  more.  Box  5596, 
i  Editor  &  Publisher. 

WORD-LOVER,  seasoned  sportswriter 
tired  of  the  rat  race,  looking  for  chance  to 
help  save  the  language.  First-rate, 
proven  copyreader.  Prefer  Chicago  or 
San  Francisco  area.  Box  5995,  Editor  & 
Publisher. 

39-YEAR-OLD  managing  editor  for 
Texas  daily  of  Ilk  circulation  cumently 
finishing  on  thesis  for  MA/Political 
science.  Topic:  New  Right's  use  of 
evangelicals  in  '80  elections.  Seeking 
greater  horizons,  either  on  editorial  page 
or  as  columnist/religion  editor.  Member 
of  Unitarian  church.  Top-notch  writer 
with  strong  awards  to  prove  it.  Box 
5938,  Editor  &  Publisher. 

SPORTSWRITER  with  pro  basketball. 


expert  knowledge  of  hockey  and  enjoy 
college  and  high  school  sports.  Zone  9,8 
or  7  preferred.  Tony  Cooper,  7727-166 
Margerum  Av,  San  Diego  CA  92120. 

TECHNICAL/BUSINESS  EDITOR,  11 
years  publishing  experience  (books, 
magazines,  newspapers),  seeks  exclu¬ 
sive  relationship  with  quality  publication 
i  located  in  New  York  City.  Nationally  rec¬ 
ognized  authority  on  publishing  prod_uc 
tion  &  computer  applications 
5944,  Editor  &  Publisher. 


'  I’M  LCXIKING  FOR  a  big  challenge  after 
I  a  decade  with  newspapers,  running  a 
I  winning  Congressional  race  and 
!  freelancing.  If  you  find  a  better  writer/ 

I  photographer,  hire  him,  but  see  my  clips 
I  first.  Loyal,  well-read,  creative,  and  en- 
!  thusiastic,  I'm  ideal  for  the  right  public 
;  relations  department  or  publication.  Box 
I  5902,  Editor  &  Publisher. 

;  MAY  GRAD  with  internship,  experience 
'  in  photo,  news,  features,  darkroom,  and 
!  layout  seeks  entry-level  position.  Will  re- 
I  locate.  Dave  Fox,  RR  4  Box  177A, 

I  Franklin  IN  46131;  (317)  736-5756. 

I  NEWSMAN,  BA.  More  than  a  decade  of 
i  experience  in  sound  reporting  based  on 
I  research  ablity.  Career  position  sought. 

Box  5642,  Editor  &  Publisher. _ 

NEWSWEEKLY  AWARD-WINNING  RE¬ 
PORTER  with  9  years  experience  on  top 
publications.  You  name  it,  I've  covered  it 
(or  will).  Full  of  story  ideas,  used  to  hard 
work.  Tired  of  "group  journalism"  sys¬ 
tem.  Hire  a  pro  for  your  Zone  1  newspap¬ 
er,  magazine,  or  news  bureau.  Box 
5939,  Editor  &  Publisher. 


I  NEWSLETTER  EDITOR  with  35  years 
:  experience  analyzing,  digesting  news- 
I  opinion  available  Monday  through 
Box  !  Wednesday  in  New  York  City  starting 
September  1.  Box  5948,  Editor  &  Pub¬ 
lisher. 


VETERAN,  West  Coast  sportswriter,  52,  I 
tired  of  urban  rat  race,  seeks  to  exercise  i  PROVEN  DEADLINE  REPORTER,  spe- 
his  writing  and  makeup  skills  in  conge-  '  cialties,  2  years  on  hotspot  80,000  dail 


nial,  productive  surroundings  of  ; 
medium-sized  daily  in  Washington,  Ore-  j 
gon,  California  or  Arizona.  Would  make  | 
excellent  writing  sports  editor.  Has  30 
years  experience  covering  preps,  pros  ■ 
and  college  sports.  Would  also  consider  I 
position  as  city  editor,  news  editor  or  ■ 
makeup  editor.  Box  5946,  Editor  &  Pub-  i 
lisher. _ | 

AGGRESSIVE  daily  reporter  eager  for  i  and  samples  on  request.  Box  5932,  Edi- 


y;  state,  local  awards.  Lean,  lively  and 
cleancopyand  photo;  (914)  794-7405. 

PHOTOGRAPHER 

PHOTOGRAPHER/PILOT.  Commercial 
pilot  with  5  years  on  photo  staff  of 
100,000  -I-  daily.  I  am  instrument  rated 
and  have  my  own  fully  equipped  plane, 
for  aerials  and  140  M PH  travel.  Resume 


tor  &  Publisher. 


PRESSROOM 


move  to  larger  newspaper/magazine 
Proven  ability,  versatile  and  hard  work¬ 
ing.  Will  relocate  in  Zones  2  or  1.  Avail¬ 
able  immediately.  Box  5966,  Editor  & 

Publisher.  ,  PRESS  SUPERVISOR,  experienced  on 

NEW  MISSOURI  grad  with  reporting  ex-  S 
perience  seeks  reporting  job.  Will  relo-  I 

Mte.  Phil  Beene;  ^14)  527-7673.  ;  5947,  Editor  &  Publisher. 

SPORTS  EDITOR  at  AM  daily  seeks  posi-  \ 
tion  on  small-medium  Florida  daily  near ; 

Miami.  Award-winner  as  one-man  de- 1 
partment,  17,500  circulation.  VDT,  | 

MDT,  youth  to  pros.  Tired  of  colleagues  i 
saying  I  deserve  better.  I  meet  impossi- ' 
ble  deadlines.  Box  5933,  Editor  &  Pub¬ 
lisher.  _ I 


PUBLIC  RELATIONS 

PUBLIC  RELATIONS  PRO  with  16  years 
military  experience  in  media  relations, 
print  journalism,  sp^h  writing,  video 
production,  promotion,  management 
and  budget.  Experience  includes  Public 
Relations  Project  Officer  for  LT  Calley 


the  sales.. .we  provide  all  service  and  >  otion,  audits,  staffing  and  research;  | 

m;ttpri;)k  Yniir  ^harp  nf  nrnfik  ^hniiiH  QfiR-nQ*^Q  education,  government  for  mid~sized  :  command.  Bachelor  S‘English;  Mas- 

t  i  dailies  seeks  job  on  daily.  Zones  1-6.  i  ter’s-Journalism.  Anv  Zone.  Mike  Acton, 

to  t“velupto  3  nTghr,;er  w^^^^^^  - pniTOPi^i -  I  5940,  ,  |oxJ52,  Rippey  IaIo235;  (515)  738- 

resume  to:  Bob  Manley,  Box  8888, 

Amarillo  TX  79114. 


ENTHUSIASTIC  YOUNG  WEEKLY  EDI¬ 
TOR  seeks  sportswriting  or  sports  editing 
job  on  daily,  any  Zone.  3  years  experi- 


PUBLISHER  of  profitable,  award  win-  i  ence  as  sports  editor  on  weeklies,  cam- 
ning  small  daily  in  highly  competitive  j  PUS  daily.  Also  metro  daily  intern.  Co- 
Zone  6  market  wants  to  move  up  to  simi-  vered  pro,  college  and  high  school 
lar  position  on  medium  sized  daily.  Box  sports.  VDT,  layout,  photo  experience. 


5887,  Editor  &  Publisher. 


Call  Dale  McGarrigle;  (207)  472-4481. 
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Shop  Talk  at  Thirty 

A  shift  back  to  hard  news 


Certainly  the  biggest  change  that  we 
have  noted  in  our  studies  for  newspa¬ 
pers  of  varying  size  and  geography  in 
the  last  year  or  two,  and  certainly  since 
we  completed  “changing  needs  of 
changing  readers,”  is  the  new  emph¬ 
asis  that  readers  are  demanding  from  all 
newspapers  for  relevant,  understand¬ 
able  hard  news — be  it  international, 
national,  regional,  state,  economic, 
local — and  yes,  even  community  news. 

It’s  not  that  sports  fans  will  sacrifice 
good  sports  coverage,  or  that  young 
people  no  longer  want  entertainment 
listings,  or  that  special  sections  will  dis¬ 
appear — though  I’m  willing  to  gamble 
on  some  fading  away — but  the  big 
change  in  the  markets  we’ve  surveyed 
is  that  today  the  main  reason  for  buying 
and  reading  newspapers  is  hard  news, 
properly  and  appropriately  defined, 
compiled,  digested,  edited,  explained, 
and  made  relevant. 

You’ll  still  need  those  food 
coupons — and  other  goodies  but  the 
basic  appeal,  and  the  magic  selling  tool 
for  newspapers  today  is  hard  news — 
and  that,  I  know,  will  not  break  any  of 
your  hearts — but  be  a  welcome  sound. 

If  the  sixties  and  most  of  the  seven¬ 
ties  were  the  age  of  the  psychology  of 
affluence  and  emphasis  on  self,  the 
eighties — at  least  the  early  eighties — 
are  the  age  of  realism,  coping  with  un¬ 
thinkable  thoughts  for  many  people, 
adaptation  and  the  need  to  know.  And 
it’s  not  just  the  economy  or  the  reces¬ 
sion.  Even  if  Reagan  pulls  it  off,  I  think 
you  will  find  that  the  need  for  hard 
news  will  continue  to  grow. 

Let  me  start  off  by  telling  you  the 
basic  and  deep-seated  reasons  why 
people  in  metro-to-small  towns  are  put¬ 
ting  such  a  high  premium  on  hard  news. 

What  lies  beneath  the  hard  news 
need? 

For  the  first  time — at  least  in  modern 
times — people  are  no  longer  confident 
that  their  children’s  lives  will  be  better 
than  their  own,  or  that  they  will  be  able 
to  maintain  their  standard  of  living, 
much  less  improve  it. 

A  more  realistic  public  wants  to 
know  exactly  what  is  happening,  what 
are  the  facts  and  what  are  the  immedi¬ 
ate  and  long  range  impact  of  events  on 
their  own  lives  and  the  lives  of  future 
generations. 

There  is  also  a  growing  concern  a- 


(Clark  recently  left  Yankelovich, 
Skelly  &  White  to  form  her  own  research 
firm  with  two  partners — Clark,  Martire 
&  Bartolomeo,  Inc.  The  article  is  ex¬ 
cerpted  from  a  recent  talk  made  by 
Clark  to  a  Pennsylvania  editors  group.) 
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bout  the  country  and  what  is  happen¬ 
ing.  Americans  have  often  criticized 
various  leaders,  policies,  etc.,  but  with 
the  exception  of  a  very  small  minority, 
most  people  had  a  healthy  kind  of 
chauvinism  to  fall  back  on — we  were 
the  best,  richest,  most  powerful,  most 
healthy  country  in  the  world.  Now 
there  is  an  expressed  fear  that  perhaps 
we  are  becoming  a  second-rate 
country. 

They  are  shocked  and  disturbed  by 
the  fact  that  we  can  no  longer  compete 
in  the  world  market  in  many  products. 
What  happened  to  our  dominance  in 
steel?  in  cars?  in  other  basic  materials? 
They  want  to  know  what  went  wrong, 
who  is  to  blame,  and  what  are  we  doing 
about  it?  What  does  the  future  hold? 

Another  side  of  the  same  coin  is  not 
only  a  fear  of  the  Soviet  Union,  but 
awareness  that  we  are  not  surrounded 
by  strong  allies  and  our  friends  are 
often  most  critical.  People  want  to 
know  why. 

The  fear  of  first  nuclear  strike,  the 
availability  of  atom  bombs  and  lack  of 
deterrents  have  come  full  force  into  the 
American  consciousness.  A  more 
realistic  public  wants  to  know — and 
feels  the  need  to  know — what  is  hap¬ 
pening,  what  are  the  facts  and  what 
they  mean. 

While  people  dream  that  high  tech¬ 
nology  will  be  the  salvation  for  all  prob¬ 
lems  and  create  lasting  peace,  prosper¬ 
ity  and  good  health,  for  large  numbers, 
there  is  a  counter  fear  that  in  this  new 
era,  perhaps  they  will  no  longer  fit,  that 
there  will  be  no  place  for  them  in  this 
new  world,  that  there  will  be  fewer 
jobs,  and  a  new  underclass. 

What  it  all  adds  up  to  is  that  average 
Americans — your  audience — are  beset 
by  very  personal  fears  and 
apprehensions  in  a  period  of  sea  change 
and  a  sense  of  powerlessness  brought 
about  by  the  lack  of  information  they 
get.  They  blame  you  for  this,  perhaps 
unfairly,  because  they  feel  you  may 
cover  the  information  but  not  at  a  level 
that  makes  it  understandable  or  re¬ 
levant. 

They  are  not  interested  in  your  opin¬ 
ions,  but  in  unbiased  information — 
complete  and  written  for  lay  people  in 
simple  direct  language — not  for  the  au¬ 
thorities,  the  experts,  the  editors. 

Why  is  this  your  opportunity? 

First  of  all,  common  new  fears  have 
brought  people  together,  have  helped 
to  recreate  a  sense  of  community  on 
many  levels  and  the  common  need  and 
recognition  of  the  importance  of  news 
and  information  provides  a  unifying 
force  that  is  at  least  a  partial  answer  to 


I 


the  awful  problems  of  fragmentation 
we  have  faced. 

If  we  are  smart  and  seize  the  ball,  we 
are  the  only  logical  source  for  the  kind 
of  well-packaged,  detailed  but  not  too 
long,  complete,  unbiased  and  salient 
hard  news  that  people  want.  The  time 
has  come — and  I  know  some  of  you 
already  are  in  tune  with  the  idea  of 
thinking  of  evening  television  news  as  a 
good  promotion  tool  for  newspapers, 
not  a  competitor. 

Television  has  the  advantage  of  mak¬ 
ing  events  more  dramatic  through 
bringing  them  visually  into  the  living 
room — but  newspapers  have  the  be¬ 
nefits  of  the  written  word — terse, 
powerful  language,  and  most  of  all  the 
plot  line. 

Some  readers  want  more  detail  than 
others.  Backgrounds,  analytical 
pieces,  maps,  all  help.  We  know  from 
“changing  needs”  how  readers  hate 
jumps,  but  we  also  know  they  don’t 
mind  it,  when  there’s  a  note  indicating 
that  the  reader  who  wants  more  can 
find  additional  stories  on  a  different 
page. 

Throw  away  the  recent  spread  of 
articles  claiming  that  people  just  say 
that  they  want  local  news  but  don’t 
read  it.  Local  means  jobs,  schools,  ser¬ 
vices,  quality  of  life,  participation,  the 
value  of  your  house,  safety,  raising 
one’s  family. 

If  you  don’t  believe  in  the  import¬ 
ance  of  local  news,  you  should  buy 
stock  if  you  can  in  USA  Today  and  sell 
your  paper.  It’s  a  better  idea  to  realize 
that  you  are  the  most  important — if  not 
the  sole  source  of  local  news — but  that 
there  are  others  waiting  to  move  in  if 
you  don’t  do  the  job.  It’s  hard  for 
readers  to  understand  why  you  can 
have  a  bureau  in  Peking  but  they  never 
see  a  reporter  in  their  own  town. 

I  hope  that  no  one  takes  my  repeated 
emphasis  on  the  appeal  and  demand  for 
hard  news  to  mean  that  your  readers 
are  prepared  to  give  up  all  the  goodies, 
features  and  sections  that  you  de¬ 
veloped. 

What  it  all  adds  up  to  though  is  that 
readers’  priorities  are  changing,  and 
newspapers  will  need  some  retooling, 
rethinking,  shifts  in  the  use  of  re¬ 
sources  and  more  emphasis  on  hard 
news. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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Editor  & 

Publisher  is 
now  making 

I. .  .and  you  should  be 
part  of  it! 

E&P  has  just  acquired  Media  History 
Digest,  the  quarterly  professional 
journal  dealing  with  the  history  of 
mass  media. 

Starting  early  in  1983  each  issue 
of  the  two-color  quarterly  will  contain 
investigative  articles,  media  humor, 
an  on-going  series  on  presidents  and 
the  press,  international  articles, 
historieal  profiles  of  media  greats,  book 
reviews  and  guest  editoriads  by  leading 
media  historians. 

Wholl  be  reading  Media  History 
Digest??? 

For  starters:  reporters,  editors, 
broadcasters,  journalists,  educators, 
students,  historians,  history  buffs  and 
government  officials . . .  and  probably 

Media  History  Digest  will  be  available 
on  a  subscription  basis  and  is  now 
accepting  advertising. 


Editor  &  Publisher. . .  making  media 
history  in  more  ways  than  one. 


Who  better - 

to  pick  the  best 
than... 


Eugene  Patterson,  Pulitizer  Prize-winnins  editor 
and  president  of  The  St.  Petersburg  Times  and  its 
Washington  publication,  Congressional  Quarterly 


Cortland  Anderson,  director  of  The  E.  W  Scripps 
School  of  Journalism  at  Ohio  University 


Charles  Egger,  retired  editor  of  the  Columbus 
(Ohio)  Citizen- journal. 


We’re  pleased  that  these  three  distinguished  journalists  have  accepted  our 
invitation  to  Judge  the  fourth  annual  in-house  editorial  competitions  for 
Scripps-HoNA/ard’s  daily  newspapers. 

Early  next  month,  they  will  have  the  tough  task  of  deciding  who  are  the  best 
among  our  monthly  finalists  in  the  categories  of  reporting,  news  writing, 
writing,  headline  writing,  news  photography  and  graphic  design.  Winners 
will  receive  $1,000  and  plaques,  and  runners-up  get  $500  and  citations. 

But  the  real  winners  are  Scripps-Howard  readers. 


Scripps-Howard  Newspapers 

1100  Central  Trust  Tower,  Cincinnati,  OH  45202  - 
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